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Que.1 Describe the activities of electronic commerce?
soldeIe arforsd &l Tfafafet &1 avi= i ?

Que.2 What are the technologies use and what are the significance of commerce?
dh-lhl & SWHT H IIOTsg BT T 98<d & ?

Que.3 Define niche broad or target customer?
Tqd AT AR TSI DI AR B ?

Que.4 What are the components and factors for developing the business in context to business to
customers?
e & oy AR B & Had § AR & e & foy Iuarvll iR HRe BT GHsISy 2

Que.5 Explain the prospects of electronic commerce in IT industry?
JMEET SN H Solde = IOy &7 FIa-Rl & aR § gargy ?

Que.6 Explain the traditional marketing strategies?
IRIRE o Ioeifoal @& aR # qarg ?

Que.7 Elucidate the models of electronic market and its dimensions?
SIS IIOTR 3R SID ATH & Afed Bl T HIVIY ?

Que.8 Explain pull and push technologies and also explain the role of B2B market places.
U & IR # 9arg AR dnfifEal § gawr ik B2B iR wIHl @1 e @ @ ooy |

Que.9 Short notes on:- wfera fewoll FHIvTT—

(a) Set (Secure Electronic Transition)
BNGREERCEIBEASETL




(b) SSL (Secure Socket Layer)
JRfard dfde oRR
Que.10 Explain the information useful to introduce and their classification of introduces.
AN &RA & foly MR START &R introduce & I9@ TR & IR H JaQ |



