
 

                                             Marketing Group      

Course Code: 6BBA5 

Course: Marketing research 

Credit: 4 

             Last Submission Date: April 30  (for July session) 

             October 31, (for January Session) 

  

      Max. Marks:-30 

      Min. Marks:-10 

Note:-attempt all questions.  

1 Write a short note on : 

 (a)  Extraneous variable vlca) pj 

 (b)  ANOVA  ,u¨ok 
2. Write in brief: 

 (c)  Exploratory research  [k¨tiw.kZ “k¨/k 

 (d)  Unstructured questionnaire vlajfpr Á”ukoYkh 

 Explain in detail: 

 (e)  Sources of Secondary Data f}rh;d MsVk eas L=ksr 

 (f)  Application of marketing research in sales and distribution  

  fcØh v©j forj.k esa foi.ku vuqla/kku dh vo/kkj.kk 
 (g)  Non-probability sampling uewuk ,oa laÒkouk 
  3. What are various sources of secondary data for a researcher engaged  in launch of a new 

FMCG product? Justify the reasons of their being authentic sources.  

k¨/k drkZ ds fYk, ,d u, ,Q ,e-lh-th- mRikn esa Ykxs ek/;fed MsVk ds fofÒé 
lz¨r D;k gS\ lz¨r¨a dh Áekf.kdrk fl) dhft,A 

 4. What are the various type of scales used in marketing research to measure attitude towards a 

product/service. Explain them in brief.  

foi.ku vuqla/kku esa bLrsekYk ds fYk, ,d mRikn@lsok ds Áfr n`f"Vd¨.k d¨ ekius dh      
fofÒé ÁfØ;k D;k gS\ mUgsa lf{kIr esa le>kv¨A 

 5. What are the various kinds of probability sampling methods? Write briefly on each one of 

them and specify the situations where they could be best used. 

 laÒkouk rjhd¨a ds fofÒé Ádkj D;k gSA muesa ls gj ,d ij la{¨Ik esa fYk[¨ rFkk mu 
fLFkfr;¨a dk fooj.k ns tgk¡ os lcls vPNh rjg ls bLrsekYk fd;k tk ldrk gSA 

6. Identify the major problems in conducting marketing research in India. Suggest possible 

solutions to overcome these problems.  

Òkjr esa foi.ku vuqla/kku ds lapkYku esa Áeq[k leL;kv¨a dks igpkusA bu leL;kv¨a d¨ 
nwj djus ds fYk, laÒo lek/kku dk lq>ko nsA 

7. If you are a promotion manager of a cement company and are asked to prepare a research 

design for competing with a successful market leading brand how you will proceed? 

 ;fn vki ,d lhesaV dEiuh ds Ápkj Áca/kd gS v©j vki d¨ ,d vuqla/kku  ;¨tuk cukus 
v©j vkid¨ ,d lQYk vxz.kh czk.M ls ÁfrLi/kkZ djus ds fYk, dgk tk, r¨ vki fdl 
Ádkj vkxs c<+sxsaA    



8. If a domestic company wants to start exports business and hires you to support their 

decisions as a marketing researcher, which information you will be seeking through primary 

or secondary research. 

 ;fn kq: djuk pkgrh gS rFkk vius fu.kZ;¨a dk lgkjk 
k¨/kdrkZ ds :i esa vkidh lsok,¡ Y¨uk pkgrh gS] r¨ ÁkFkfed 

k¨/k ds rgr vki fdu lwpukv¨a d¨ ÁkIr djuk pkgsaxsA 
9. A medium sized detergent manufacturer intends to launch a new detergent in North India. It 

intends to understand a feasibility study to understand  the market potential of the product. 

,d e/;e oxÊ; fMVts±V mRiknd dEiuh mÙkj Òkjrh; cktkj esa viuk ,d u;k mRikn 
mrkjuk pkgrh gSA ftlds fYk, mls cktkj dh okLrfod  fLFkfr dk v/;;u djuk 
g¨xkA 

 Brand Name : Spark 

 Price : Rs. 124/-per kg. 

 Rs. 93/-per 750 gms 

 Rs. 65/-per 500 gms 

 Launch market : Entire Northern belt. laiw.kZ mÙkj Òkjr 

 Competition – All major brands from the organized sector. 

 Design a questionnaire based on the above objective and information. 

¼ÁfrLi/kkZ½ & lÒh cM+s czk.M ; v©j lwpukv¨a ds fYk, ,d ukoYkh rS;kj    
djsaA  

10.     write a note on marketing research utility . 

           foi.ku vuqla/kku ij ,d laf{kIr fVIi.kh fyf[k,A 
 

 


