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1

Write a short note on :
(@) Extraneous variable VIC) pj
(b) ANOVA ,u’ok
Write in brief:
(c) Exploratory research @reiqul 2irer
(d) Unstructured questionnaire 3R TeTael!
Explain in detail:
(e) Sources of Secondary Data f}rh;d MVk el L=kr
(f) Application of marketing research in sales and distribution

fc@h vij forj.k el foi.ku vul/ku dh vo/kky.kk
() Non-probability sampling ueuk , 0 BOkouk
What are various sources of secondary data for a researcher engaged in launch of a new
FMCG product? Justify the reasons of their being authentic sources.
v '/ drk d Yk, ,d u, ,Q ,e-Ihth mRikn e Ykx el/;fed MVk d fofOé
I'r D;k g\ 1'r' dh Aekf.kdrk f1) dhft,A
What are the various type of scales used in marketing research to measure attitude towards a
product/service. Explain them in brief.
foi.ku vul/lku e bLrekk di fYk, ,d mRikn@ ok di Afr nf'vd .k d” ekiu dh
fofoé Af@;k D;k g\ mlg: If{kir e Be>kv'A
What are the various kinds of probability sampling methods? Write briefly on each one of
them and specify the situations where they could be best used.
I0kouk rjhd’ d fof0é Adkj D;k gA muer b gj ,d ij I{lk e fYk[* rfk mu
fLFkfr;" dk fooj.k n tgk o Icli vPNh rjg I bLrekYk fd;k €k Bdrk gA
Identify the major problems in conducting marketing research in India. Suggest possible
solutions to overcome these problems.
Okjr e foi.ku vul/ku di Ipkvku e Aek BelL;kv' dk igpkuA bu Bel;kv' d”
nj dju d Yk, 100 lekkku dk I>ko nA
If you are a promotion manager of a cement company and are asked to prepare a research
design for competing with a successful market leading brand how you will proceed?
;fn vki ,d IheV dEiuh di Apkj Ac/kd g vij vki d” ,d vul/u ; tuk cuku
vij vkid® ,d IQYk vx.ki ck.M I AfrLi/k dju d fYk, dgk &, r" vki fdl
Adkj vkx c<ixiA



10.

If a domestic company wants to start exports business and hires you to support their
decisions as a marketing researcher, which information you will be seeking through primary
or secondary research.

;fn e ave s emma @R e djuk pkgrh g rRk viu fulk;t dk Bgkjk
39 @ foav e fawve «/Adrk d -i e vkidh Dok, Y'uk pkgrh g] r* AkFkfed
aen fgdae %k d rgr vki fdu Dpukv' d” Aklr djuk pkgixA
A medium sized detergent manufacturer intends to launch a new detergent in North India. It
intends to understand a feasibility study to understand the market potential of the product.
,d e/;e oxt; MVEV mRiknd dEiuh mUkj Okjrh; cktkj e viuk ,d uzk mRikn
mrkjuk pkgrh gA feld fyk, mlbi ckekj dh okLrfod fLRkfr dk v/;;u  djuk
g XKkA

Brand Name : Spark
Price : Rs. 124/-per kg.
Rs. 93/-per 750 gms
Rs. 65/-per 500 gms

Launch market : Entire Northern belt. Liii.k mUkj Okjr
Competition — All major brands from the organized sector.
Design a questionnaire based on the above objective and information.
WAFrLi/G: & BOh cMi ck.M sw 3gay; Vij lpukv' d fYk, ,d wzukoYkh ri;kj
djA

write a note on marketing research utility .

for.ku vul/ku 1 ,d If{klr fVIi.k fyf[k,A



