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Note:-attempt all questions.  

Que.1        Define service? Differentiate between goods and services.  

               Lksokvksa dh  O;k[;k dhft, \ mRi V dhft,A 

Que.2        How differentiation of services can be achieved in the light of its unique characteristics? 

                  

izkIr fd;k tk ldrk gS\ 

Que.3       What is service positioning? Explain different types of positioning. 

                 Lsk kfuax ls vki D;k le>rs gS \ kfuax dk 

o.kZu dhft,A 

Que.4      Explain the behaviour of consumer in service encounter. 

              lfoZl ,udkmaVj esa miHkksDrk ds O;ogkj dks le>kb,A 

Que.5     Define demand. What are the strategies for managing demand in service ? 

             kr dhft,A lfoZlsl esa fMekaM ds izca/k dh j.kuhfr;k¡ D;k gS\ 

Que.6     What do you mean by service quality?  explain its process. 

                LkfoZlsl DokfyVh ls vki D;k le>rs gS \ blds izkslsl dh O;k[;k dhft,A 

Que.7     Explain the gap analysis in service. 

              LkfoZlsl e sa Gap analysis dh O;k[;k dhft,A 

Que.8     Write short note:- (Any two) 

                 Lakf{kIr fVIi.kh fyf[k,- ¼dksbZ nks½ 

(1) Physical evidence in service 

lfoZl esa Physical evidence 

(2) Quality circle 

DokfyVh circle 

(3) Service life cycle 

lfoZl thou pdz 

(4) Service marketing triangle  



                       lfoZl marketing triangle 

Que.9   Explain competitive advantage in service marketing. 

        सेवा ववपणन में प्रतिस्पर्ाात्मक लाभ बिाएAं 

Que.10   Explain why physical audience & service is very important for customers. 

              fy, \ O;k[;k dhft,A 
 


