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Note:-attempt all questions.

Que.1

Que.2

Que.3

Que.4d

Que.5

Que.6

Que.7

Que.8

Define service? Differentiate between goods and services.
Lkokvk dh 0;k[;k dift, \ mRite a2 dareil & %= aiaw v dift,A
How differentiation of services can be achieved in the light of its unique characteristics?
affad o fewferee@ o Sue falee favivani @ yarr 4 69 yor
ikir fd;k € Idrk g\
What is service positioning? Explain different types of positioning.
Lkararl @t uiforskfux B vki Dk le>n g \ faf=1 yaRI @ uiferskfux dk
0.ku dnft,A
Explain the behaviour of consumer in service encounter.
Ifoll ,udkmVj e mitkDrk d 0;ogkj dk Be>kb,A
Define demand. What are the strategies for managing demand in service ?
fenis &1 uRarfr dhft,A HIfolill e fMekM di ic/k dh j.kuhfr;k D;k g\
What do you mean by service quality? explain its process.
Lkfo il DokfyVh 1 vki D;k Be>ri g \ bld 1kl dh 0;k[;k dift,A
Explain the gap analysis in service.
Lkfollil € Gap analysis dh 0;k[ ;k dhft,A
Write short note:- (Any two)
Lkf{kir fVIi.kh fyf[k,- idkb nkk
(1) Physical evidence in service
Ifoll ei Physical evidence
(2) Quality circle
DokfyVh circle
(3) Service life cycle
Ifol thou pd

(4) Service marketing triangle



Ifol marketing triangle

Que.9 Explain competitive advantage in service marketing.
a1 fagureT # gfaeauicas @ JavA

Que.10 Explain why physical audience & service is very important for customers.

F1 S1fd sfaeasd @ wewyul Iukladsi & fy, \ 0;k[;k dift,A



