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Define consumer behavior and explain its interdisciplinary nature.
3YSIFAT YGRS IRHATVA Y 3R ST 3HT:TawT Jepfer S carear HiA
Write down different store in consumer decision market process.
3YNFAT A0 SToR Ufshar & 3erer-37e9T TR forgA
What do you understand by term ‘Motivation’? Briefly discuss the Maslow’s theory of
motivation with suitable illustration.
vikdzon srss @ emuar @ amk; g \ Iki e mi;Dr mnkgj.k d Bk
vitkiij.k d eLykl fIDKr ij ppk dift,A
Briefly describe various theories of personality and discuss how these theories help in
understanding consumer behavior.
¢;f0rlo d foftklu fI)kir dk foLrkj 1od o.ku dhft, rik ;i fI)Kr fdl 1dkj
miHkDrk d 0;ogkj dk Be>u e enn djr g bl 1j ppk dift,A
Write short note :-
(i) Social class
lkekftd ox

(it) Family life cycle

ifjokfjd thou pd
(iii) Opinion leadership

A Aq<a Wy
Explain family decision making process in detail.

gRaR & AT o i gfehar i fIEar I sameA

Discuss the process of diffusion of innovation in details. Taking any one innovation as an
example.

uokpkj o i:lkj dh ifd;k ij fdlh ,d uokpkj dk mnkgj.k ydj ppk dhft,A
Define Culture. Explain the affect of culture and subculture on consumer Behavior. Give
suitable examples to support your answer.
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Explain the impact & environment on consumer behaviour.
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Explain instore merchandising with example?
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