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Explain about sales forecasting of insurance product and customer targeting and
positioning.
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What is basic principles of salesmanship? Explain segment wise selling.
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What do you understand by time management and gratuity and term insurance?
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Define customer relationship management and consumer behavior.
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What are the different strategies for insurance marketing?
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What do you mean by marketing of Insurance products? Briefly explain.
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Why customer satisfaction is necessary in insurance? Explain in detail.
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What qualities an insurance professional must have?
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Give details of salesman ship of Insurance products.
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Describe the different strategies adopted while marketing insurance products and also

write the ethics should we adopted while marketing insurance products.
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