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STRUCTURE OF PROGRAM 

Title of the Program :  MASTER IN SOCIAL WORK 

Program Type :  POSTGRADUATE 

Program Credits :  80  

Program Duration :  2 YEARS 

Eligibility Criteria  :  GRADUATE 

 

PROGRAM OBJECTIVE 
The main Objectives of Social work are: 

• Make him/her alert and sharp about surrounding Social Activity. 
• To be able to understand the Deferent Kinds of Social Problems. 

• Complete Development about Social change.  
• Prepare him/her for solve the social problem. 
• Making Research mind and approach. 
• To be able to understand The Rural Community Development.   
• Knowledge about   Social problem and How to solve them? 
• Preparing him/her/ for National Level Competitive examination. 

PROGRAM OUTCOME  
Upon completion of Master of Social Work Students should be able to- 

• Identify and define basic terms and concepts which are needed for advanced 
course in Social work. 

• Analyze social behavior and determine the effects on society. 
• Independent judgment, intercultural and regional Sensitivity global and 

national perspectives to solve problems concerning Humanities. 
• Outline the scientific method used by eminent sociologists. 
• Integrate knowledge of social concepts. 
• Explain Industrial revolution new mode of production and its effects on 

society. 
• Develop information, interviewing and networking skills through reading 

handed out in class and an examination exercise.    
• Be familiar with basic procedures of research. 

 

 
  



STRUCTURE OF COURSE 

Course Title : SOCIAL RESEARCH  

Course Type : CORE COURSE 

Course Code : 1MSW2 

Course Credits : 4 

Semester : 1 

 

COURSE LEARNING OBJECTIVES: 
• Students can learn about group work and work with group easily. 
• Students can get the knowledge of groups skills, planning, process and 

relationship of group. 
• They can learn how to do documentation, supervision team building and employee 

service in groups work.  

 

COURSE LEARNING OUTCOMES:  
• Student should be able to work with group 
• Student can get the knowledge of social skills and relation of group 
• When should learn the process of documentation supervision and team building 

 

  



Course Content 
Block/unit 
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BLOCK – I FOUNDATIONS OF SOCIAL RESEARCH 01-62 
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Unit-10 The Case Study Method 95 

BLOCK – III  SAMPLING THEORY AND TECHNIQUES 107-150 

Unit-11 Nature of Sampling 109 

Unit-12 Sampling Mechanics 117 

Unit-13 Probability Sampling 129 

Unit-14 Non-Probability and Complex Sampling 139 

BLOCK – IV  INFORMATION SOURCES, INTERVIEWING, AND 
ANALYSIS 151-208 

Unit-15 Primary and Secondary Sources 153 

Unit-16 The Interview Method 161 

Unit-17 Interview Challenges  169 

Unit-18 Data Processing & Interpretation 189 
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Unit-3 Types of Social Research  27 

Unit-4 Specialized Research Types 35 

Unit-5 The Research Format & Framework 45 

Unit-6 Hypothesis Construction 51 

 

 

 

Foundations of Social Research lays the conceptual and methodological groundwork for 
understanding how social research is initiated, designed, and developed. It focuses on the 
fundamental questions of “why” research is conducted and “how” it is systematically carried 
out. This block introduces the meaning, objectives, scope, and significance of social research, 
helping learners appreciate its role in generating scientific knowledge about social phenomena. 
It explains the sequential phases and processes involved in research, guiding scholars from the 
formulation of a problem to the drawing of conclusions. The block also familiarizes students 
with various types of social research—exploratory, descriptive, experimental, pure, applied, 
practical, and evaluative—highlighting their distinctive purposes and applications. Further, it 
clarifies the structure of research through discussion of research format and framework, and 
develops an understanding of hypothesis construction, including its meaning, characteristics, 
types, sources, limitations, and importance. Overall, this block builds a strong theoretical and 
practical foundation necessary for conducting systematic, objective, and scientific social 
research. 
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UNIT 1 
NATURE OF SOCIAL RESEARCH  

STRUCTURE 

1.1 Introduction 

1.2 Objectives 

1.3 Meaning, Nature, Scope, and Significance of Social Research 

1.3.1 Meaning of Social Research 

1.3.2 Scope of Social Research 

1.3.3 Nature of Social Research 

1.3.4 Objectives of Social Research 

1.3.5 Significance of Social Research 

1.4 Summary  

1.5 Glossary 

1.6 Answers to Check Your Progress 

1.7 Suggested Readings 

1.8 References  

1.9 Exercise  

1.1 INTRODUCTION 

Social research forms the foundation of systematic inquiry in sociology 
and allied social sciences. In the previous block introduction, we 
examined the broad foundations of social research, including its 
conceptual basis and methodological orientation. This unit now moves 
to the first essential step in that journey—understanding the nature of 
social research. Before a researcher designs tools, selects samples, or 
tests hypotheses, it is crucial to clearly comprehend what social 
research means, why it is conducted, what areas it covers, and why it 
holds importance in contemporary society. 

Human society is complex, dynamic, and constantly evolving. Social 
issues such as poverty, inequality, gender discrimination, migration, 
unemployment, caste dynamics, and digital transformation require 
systematic investigation rather than casual observation. Social research 
provides a scientific approach to studying such phenomena. It replaces 
assumptions, personal opinions, and superstitions with evidence-based 
conclusions derived through objective and logical procedures. 

The term “social research” combines two key ideas: social, referring to 
human behaviour, relationships, institutions, and structures; and 
research, meaning a systematic and critical investigation aimed at 
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discovering new facts or verifying existing knowledge. Thus, social 
research is a disciplined process of collecting, analyzing, and 
interpreting data about social life. 

This unit discusses the meaning and definitions of social research as 
given by prominent scholars, followed by its objectives, scope, and 
significance. Understanding these aspects will help learners recognize 
social research not merely as an academic requirement but as a 
powerful tool for policy formulation, social planning, social reform, and 
nation-building. 

The next units will guide learners through research processes, types of 
research, and methodological techniques. Therefore, mastering the 
conceptual clarity provided in this unit is essential for building a strong 
research foundation. 

1.2 OBJECTIVES 

After studying this unit, learners will be able to: 

• Define social research using scholarly definitions. 
• Identify the key characteristics of social research. 
• Explain the major objectives of social research. 
• Differentiate between the scope and significance of social 

research. 
• Analyze the role of social research in social planning and policy 

formulation. 
• Evaluate the importance of scientific methods in studying social 

phenomena. 

1.3 MEANING, NATURE, SCOPE, AND SIGNIFICANCE 
OF SOCIAL RESEARCH 

1.3.1 Meaning of Social Research 

Research is a systematic, scientific and objective process of collecting, 
analyzing and interpreting information to answer questions or solve 
problems. Social research is the systematic investigation of social 
phenomena using scientific methods to understand, explain, or predict 
human behavior and societal structures. It moves beyond "common 
sense" by using rigorous data collection and analysis to uncover the 
underlying patterns of how we live together. The word research is 
derived from the Middle French word recherche, which literally means 
"to seek out" or "to search again." It is a combination of two distinct 
parts that perfectly describe the nature of the process: 

• Prefix "Re-": Means "again" or "anew," implying a repetitive or 
iterative process. 
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• Root "Search": Derived from the Old French cerchier, meaning 
"to look for," "to examine," or "to explore." 

Put simply, research is the act of searching again—it suggests that we 
are not just looking for something once, but examining it carefully and 
repeatedly to uncover deeper truths. 

Defining the "Search" 

In an academic and scientific context, this "searching again" translates 
into a formal definition: 

Research is a structured, purposeful, and systematic inquiry used to 
describe, explain, predict, and control an observed phenomenon. 

Key Characteristics of the Word 

To truly understand the "meaning" of the word in practice, it is often 
broken down into these core attributes: 

• Systematic: It follows a specific, logical sequence (the scientific 
method). 

• Objective: It relies on facts and evidence rather than personal 
bias or "common sense." 

• Empirical: It is based on observations or experiments that can 
be verified by others. 

• Cyclical: Most research starts with a question and ends with a 
conclusion that leads to new questions. 

Concept of Research 

Research refers to a systematic, objective, and critical investigation 
undertaken to discover new knowledge or verify existing facts. 

Social research is the scientific study of social problems, human 
behaviour, institutions, and relationships. The term research consists 
of two words, ‘Re’ + ’Search’. “Re” means again and again and “Search” 
means to find out something. Research in common parlance refers to a 
search for knowledge. In simple words, research is a scientific and 
systematic search for pertinent information on a specific topic. The 
primary goals of social research generally fall into three categories: 

• Exploration: Gaining a basic understanding of a new or under-
studied phenomenon (e.g., how a new social media platform 
affects teenage friendships). 

• Description: Providing a detailed "map" or profile of a social 
situation, group, or event (e.g., documenting the demographic 
shifts in a specific urban neighborhood). 

• Explanation: Identifying the "why" behind social patterns (e.g., 
determining the relationship between education levels and 
economic mobility) 
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(c) Definitions 

P.V. Young (1966): Social research is a systematic method of 
discovering new facts or verifying old ones. “Research is a scientific 
undertaking which, by means of logical and systematic techniques, 
aims to discover new facts or verify old facts.” 

C.A. Moser (1958): Social research is a systematic investigation to gain 
new knowledge about social phenomena. “Research is a systematized 
investigation to gain new knowledge.” 

Goode & Hatt (1952): It is a process of systematic observation, 
classification, and interpretation of social facts. 

Clifford Woody: “Research comprises defining and redefining 
problems, formulating hypotheses, collecting, organizing and 
evaluating data, making deductions and reaching conclusions.” 

Black and Champion:  “scientific research consists of obtaining 
information through 

empirical observation that can be used for systematic development of 
logically related 

propositions attempting to establish causal relations among variables' 
'. 

Emory: “Research as any organized inquiry designed and carried out to 
provide 

information for solving a problem”. 

Characteristics of Social Research 

Systematic and planned 

Objective and unbiased 

Empirical (based on observation/data) 

Logical and analytical 

Replicable and verifiable 

Basis Research Social Research 

Meaning Study in any field Study related to society 

Scope Broad (science, medicine, 
commerce, etc.) 

Limited to social sciences 

Focus General problems Social problems and 
behavior 

Objective Discover new knowledge Understand and solve 
social issues 
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1.3.2 Scope of Social Research 

Social research has a wide and dynamic scope as it studies various 
aspects of human life, social relationships, and institutions. It 
systematically examines social behavior, social structures, and 
processes to understand how society functions and changes over time. 

 

The scope of social research includes the study of social institutions 
such as family, education, religion, economy, and politics. For example, 
sociologists like Émile Durkheim studied social facts and institutions to 
understand social order. It also covers social problems such as poverty, 
unemployment, crime, child labor, gender inequality, and social 
exclusion. Through research, the causes and consequences of these 
problems are analyzed scientifically. 

Social research extends to the study of social change and development. 
It helps in understanding modernization, urbanization, 
industrialization, globalization, and technological impact on society. 
Researchers such as Max Weber examined the relationship between 
culture and economic development, showing how ideas influence social 
progress. 

Another important area within its scope is policy formulation and social 
planning. Governments and organizations rely on social research for 
making welfare policies, development programs, and social reforms. It 
is also used in fields like social work, public administration, education, 
health, and rural and urban development. 

Furthermore, social research studies attitudes, values, customs, 
traditions, and group behavior. It uses both qualitative and quantitative 
methods to collect and analyze data. 

The scope of social research is incredibly broad because it encompasses 
every aspect of human interaction and social structure. For a B.A. 
Sociology student, it is helpful to view the scope through three main 
lenses: what we study (the unit), how we study it (the approach), and 
why we study it (the application). 

1. The Subject Matter (The "What") 

Social research covers the entire spectrum of social life, from the 
smallest interaction to global movements: 

Individual Behaviour: Studying how social environments shape 
personal attitudes, such as the impact of social media on self-esteem. 

Social Groups: Researching dynamics within families, peer groups, or 
professional organizations. 

Social Institutions: Analysing how systems like education, religion, 
politics, and the economy function and evolve. 
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Social Processes: Investigating phenomena like urbanization, 
migration, globalization, and social conflict. 

 

2. Methodological Scope (The "How") 

The scope also extends to the different ways we gather knowledge: 

Qualitative Scope: Focuses on the "meaning" of social actions. It 
involves deep dives into human experiences through case studies and 
ethnography. 

Quantitative Scope: Focuses on "measurement." It deals with large-
scale data, statistics, and trends (e.g., Census data or national 
employment rates). 

3. Practical and Theoretical Scope (The "Why") 

Social research serves two major purposes in society: 

Basic (Pure) Research: Aims to expand the boundaries of knowledge and 
build new sociological theories. It answers "why" things are the way they 
are. 

Applied Research: Aims to solve specific, practical problems. For 
example, researching the effectiveness of a government health scheme 
to improve local participation. 

In conclusion, the scope of social research is broad and comprehensive. 
It not only helps in understanding social realities but also provides 
practical solutions for social improvement and development. 
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Check Your Progress – 1 

Define social research in your own words. 

List any two characteristics of social research. 

1.3.3 Nature of Social Research 

The "nature" refers to the scientific character of the discipline. The 
nature of social research is defined by its attempt to apply the rigor of 
scientific inquiry to the fluid and complex world of human behaviour. 
Unlike the natural sciences, where variables like gravity are constant, 
social research deals with people, whose actions and motives are 
constantly shifting. 

1. Scientific and Systematic 

Social research is not based on guesswork. It follows a systematic 
plan—starting with a problem, forming a hypothesis, collecting 
evidence, and reaching a conclusion. It treats society as a laboratory 
where social facts are analyzed. 

2. Empirical Evidence 

The nature of this research is empirical, meaning it relies on what can 
be observed and measured. It rejects supernatural or purely 
philosophical explanations in favor of data collected through senses and 
research tools (like surveys or interviews). 

3. Objectivity (Value-Neutrality) 

A key part of its nature is objectivity. The researcher must keep their 
personal likes, dislikes, and biases away from the study. As Max Weber 
emphasized, social research should strive to be "value-free" to ensure 
the truth is not distorted by the researcher's own beliefs. 

4. Qualitative and Quantitative 

The nature of social research is dualistic: 

Quantitative: It deals with numbers and statistics (e.g., literacy rates). 

Qualitative: It deals with deep human meanings, emotions, and 
experiences (e.g., why people migrate). 

5. Interdisciplinary Nature 

Social research doesn't exist in a vacuum. It often borrows concepts 
from psychology (to understand behavior), economics (to understand 
poverty), and history (to understand social change). 

Core Characteristics Table 

Feature Description 

Verifiability The findings can be checked and confirmed by other 
researchers. 
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Generalization The goal is to find general laws that apply to larger 
groups, not just one person. 

Predictability While difficult, it aims to predict future social trends 
based on current data. 

Dynamic Its nature changes as society changes (e.g., 
researching "Digital Sociology" today). 

Kothari, in his book “Research Methodology; Methods and techniques, 
points out some postulates 

on scientific method, which can be stated as follows; 

1. It is based on empirical data. 

2. It makes use of relevant concepts 

3. It is dedicated to objective considerations only. 

4. It assumes ethical neutrality, i.e., it seeks to make only appropriate 
and accurate 

statements about population items. 

5. It leads to probabilistic forecasts. 

6. The approach is disclosed to all parties involved for critical review 
and to be used in 

replicating the findings. 

7. It helps to formulate the majority of general axioms, also known as 
scientific theories. 

The Dual Perspective: Positivism vs. Interpretivism 

The nature of social research is often viewed through two different 
philosophical lenses: 

Perspective Philosophy Approach 

Positivism Society can be 
studied like the 
natural sciences. 

Focuses on quantitative 
data, statistics, and finding 
universal "laws" of 
behaviour. 

Interpretivism Human behaviour is 
subjective and has 
deep meaning. 

Focuses on qualitative data, 
looking for the "why" and 
"how" behind individual 
experiences. 

Key Elements of its Nature 

1. Objectivity vs. Subjectivity: While researchers strive to be 
neutral (objective), they acknowledge that their own values and 
the social context of their subjects can influence the study 
(subjectivity). 
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2. Generalization: A major goal is to take findings from a specific 
group (a sample) and apply those insights to a larger population. 

3. Predictability: While humans are unpredictable, social research 
aims to identify patterns that allow us to predict future social 
trends with reasonable accuracy. 

4. Value-Neutrality: Ideally, the researcher remains a 
"disinterested observer," though in sociology, this is a subject of 
constant debate. 

Qualitative vs. Quantitative Nature: The nature of the research is also 
determined by the type of data sought: 

• Quantitative Nature: Deals with "How many?" or "How often?" 
(e.g., Census data). 

• Qualitative Nature: Deals with "Why?" or "In what way?" (e.g., 
In-depth interviews about cultural identity). 
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1.3.4 Objectives of Social Research 

To discover new facts. 

To verify existing theories. 

To analyze social relationships. 

To identify causes of social problems. 

To provide solutions for social issues. 

To assist in policy-making and planning. 

 Application-Based Task 

Think like a sociologist. 

Suppose you want to study "The impact of mobile phones on the study 
habits of college students." 

What is the Nature of this study? (Is it scientific? Is it objective?) 

What is the Scope? (Is it limited to one college, or is it a general trend?) 

What Method would you use? (Survey, interview, or observation?) 

Activity Box 1 

 Identify one social problem in your locality. 

Frame one research question related to it. 

Mention what type of data would be required to study it. 

1.3.5 Significance of Social Research 

The significance of social research lies in its ability to provide a 
scientific foundation for understanding and improving human 
society.  

1. Expansion of Knowledge 

The primary significance is the quest for truth. Social 
research helps us move beyond myths, superstitions, and 
"common sense" to gain a factual understanding of social 
life. It allows us to discover new social facts and verify 
existing theories to see if they still apply to a changing 
world. 

2. Solution to Social Problems 

Every society faces challenges like poverty, unemployment, 
crime, and gender inequality. Social research acts as a 
diagnostic tool. It identifies the root causes of these 
problems, providing the data necessary to find effective, 
long-term solutions. 
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3. Formulation of Social Policies 

Governments and NGOs do not create laws or welfare schemes in 
a vacuum. They rely on social research to understand the needs 
of the people. 

Example: Before launching a literacy program, research is 
needed to find which specific districts have the lowest literacy 
rates and why. 

4. Social Planning and Development 

For a country to grow, it needs systematic planning. Research 
provides the "blueprint" for development by forecasting future 
needs in housing, healthcare, transportation, and education. It 
ensures that resources are allocated where they are most needed. 

5. Social Control and Order 

By studying the causes of deviance and social conflict, research 
helps in maintaining social harmony. Understanding why certain 
groups feel marginalized allows the state to take corrective 
measures, reducing the risk of social unrest or violence. 

6. Development of Methodology and Theory 

Social research is significant for the field of Sociology itself. It 
helps refine research tools (like better survey techniques) and 
build strong theoretical frameworks. This elevates Sociology from 
a descriptive subject to a precise social science. 

Key Points 

• Provides scientific knowledge 
• Helps in social reform 
• Assists government policy-making 
• Promotes social welfare 
• Reduces myths and superstitions 
• Supports evidence-based decision-making 

Check Your Progress – 2 

Mention two areas included in the scope of social research. 

Explain one significance of social research. 

1.4 SUMMARY  

• Social research is a scientific and systematic study of social 
phenomena. 

• It involves objective observation, data collection, analysis, and 
interpretation. 
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• Scholars like P.V. Young and Moser defined social research as 
systematic investigation. 

• Key characteristics include objectivity, empirical basis, logical 
reasoning, and replicability. 

• Objectives include discovering new facts, verifying theories, 
solving social problems, and aiding policy-making. 

• The scope is broad and covers institutions, processes, 
stratification, development, and social change. 

• Social research plays a vital role in nation-building and social 
reform. 

• It replaces personal bias with scientific evidence. 
• It is essential for informed governance and sustainable 

development. 
• Understanding the nature of social research builds the 

foundation for further methodological learning. 

1.5 GLOSSARY 

Social Research – Scientific study of social phenomena. 

Empirical – Based on observation or experience. 

Objectivity – Freedom from personal bias. 

Hypothesis – A tentative statement to be tested. 

Variable – A measurable characteristic. 

Data – Collected information for analysis. 

Social Phenomena – Observable social events or behaviours. 

Theory – A system of ideas explaining phenomena. 

Stratification – Hierarchical arrangement in society. 

Policy Formulation – Process of creating government plans. 

1.6 ANSWERS TO CHECK YOUR PROGRESS 

CYP – 1 Answers 

Social research is a systematic and scientific study of social phenomena 
to discover or verify facts. 

Any two: objectivity, empirical basis, systematic method. 

CYP – 2 Answers 

Institutions, social change, stratification (any two). 

It helps government in policy-making. 
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1.7 SUGGESTED READINGS 

1.8 REFERENCES  

Ahuja, R. (2001). Research methods. Rawat Publications. 

Bhandarkar, P. L., & Wilkinson, T. S. (2010). Methodology and 
techniques of social research. Himalaya Publishing. 

Goode, W. J., & Hatt, P. K. (1952). Methods in social research. McGraw-
Hill. 

Kothari, C. R. (2004). Research methodology: Methods and techniques. 
New Age International. 

Young, P. V. (1966). Scientific social surveys and research. Prentice 
Hall. 

1.9 EXERCISE  

Part 1 

MCQs 

1.Social research is primarily: 

a) Guess work 

b) Scientific investigation 

c) Personal opinion 

d) Political activity 

Answer: b 

2.Which is a characteristic of social research? 

a) Bias 

b) Superstition 

c) Objectivity 

d) Assumption 

Answer: c 

Sr. 
No. Title URL QR Code 

1 Social 
Research 

http://books.aisectonline.com
/User/UnitUrls?unitId=13599 
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3.Who defined social research as systematic discovery of facts? 

a) Durkheim 

b) P.V. Young 

c) Marx 

d) Weber 

Answer: b 

4.Empirical research is based on: 

a) Faith 

b) Data and observation 

c) Myth 

d) Imagination 

Answer: b 

5.Social research helps in: 

a) Spreading rumors 

b) Policy formulation 

c) Increasing bias 

d) Avoiding data 

Answer: b 

Short Answer Questions (50–100 words) 

1. Define social research. 
2. Mention four characteristics of social research. 
3. Explain the scope of social research. 
4. State the objectives of social research. 
5. Discuss the importance of objectivity. 

Part 2 – Long Answer Questions 

1. Explain the meaning, characteristics, and objectives of social 
research in detail. 

2. Discuss the scope and significance of social research in modern 
society. 

Part 3 – Long Answer Questions 

1. Critically evaluate the role of social research in policy-making 
and development. 

2. Analyze the scientific nature of social research with suitable 
examples. 
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UNIT 2 
PHASES & PROCESSES OF 

RESEARCH 
STRUCTURE 

2.1 Introduction 

2.2 Objectives 

2.3 Phases & Processes – The step-by-step journey 

2.3.1Phase 1: Identification of Research Problem 

2.3.2 Phase 2: Review of Literature: 

2.2.3 Phase 3: Formulation of Hypothesis  

2.2.4 Phase 4: Research Design 

2.2.5 Phase 5: Data Collection 

2.2.6 Phase 6 Data Analysis, Editing and coding 

2.2.7 Phase 7: Interpretation  

2.2.8 Phase 8: Report Writing 

2.4 Summary 

2.5 Glossary 

2.6 Answers to Check Your Progress 

2.7 Suggested Readings 

2.8 References 

2.9 Exercise 

2.1 INTRODUCTION 

In Unit 1, we established the foundational definition of research and the 
scientific method, emphasizing objectivity and replicability. Having 
understood what research is, we now shift our focus to how it is 
executed. Research is not a chaotic burst of inspiration; it is a 
disciplined, cyclical journey. This unit bridges the gap between 
theoretical curiosity and empirical evidence by outlining the structured 
phases of the research process. 

The transition from conceptualizing an idea to producing a conclusion 
requires a roadmap. This roadmap ensures that the researcher 
maintains rigor and minimizes bias. We will begin by discussing the 
Conceptual Phase, where vague interests are sharpened into specific, 
testable hypotheses. This is the "thinking" stage, where you align your 
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inquiry with existing literature—a skill you touched upon when learning 
about the "Review of Literature" in previous academic contexts. 

Following this, we move into the Design and Planning Phase. If the first 
phase is about the "why," this is about the "how." You will learn how to 
select a blueprint (research design) that fits your objectives. We then 
transition into the Empirical Phase, which is the heart of the journey: 
data collection. Here, the abstract becomes tangible. However, data is 
meaningless without interpretation, leading us to the Analytic Phase, 
where statistical tools and qualitative thematic analysis allow the data 
to "speak." 

Finally, the unit concludes with the Dissemination Phase. Research 
that stays in a drawer is research that never happened. This unit 
prepares you for the upcoming modules on specific research 
methodologies (experimental, correlational, and qualitative) by 
providing the universal framework applicable to all of them. By the end 
of this journey, you will view research not as a daunting monolith, but 
as a series of logical, manageable steps. 

2.2 OBJECTIVES 

By the end of this unit, you will be able to: 

1.Outline the sequential phases of the scientific research process. 

2.Formulate testable hypotheses based on a review of existing 
literature. 

3.Analyze the relationship between research design and data collection 
methods. 

4.Evaluate the importance of ethical considerations during the 
empirical phase. 

5.Construct a basic research proposal utilizing the structured steps of 
inquiry. 

2.3 PHASES & PROCESSES – THE STEP-BY-STEP 
JOURNEY 

The research process generally consists of the following sequential 
steps: 

2.3.1 Phase 1: Identification of Research Problem 

The journey begins with identifying a research problem. This involves 
narrowing down a broad area of interest (e.g., "social media") into a 
specific research question (e.g., "The impact of Instagram usage on the 
self-esteem of adolescents in urban India"). 

Selecting a topic of interest 
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Defining the research problem clearly 

Framing research questions 

Example: 

Instead of studying “poverty,” the researcher may define the problem 
as: 

“Impact of unemployment on urban poverty in Jaipur city.” 

2.3.2 Phase 2: Review of Literature: 

 Searching for what is already known to avoid "reinventing the wheel." 

Studying previous research 

Identifying research gaps 

Understanding theoretical background 

Flow of Literature Review 

Topic Selection → Review Books & Journals → Identify Gaps → 
Refine Problem 

2.2.3 Phase 3: Formulation of Hypothesis (if applicable) 

A tentative, testable prediction about the relationship between 
variables. 

Developing tentative statements 

Establishing relationship between variables 

Example: 

“There is a significant relationship between education level and 
employment opportunities.” 

2.2.4 Phase 4: Research Design 

Choosing research type (exploratory, descriptive, etc.) 

Selecting tools (questionnaire, interview, observation) 

Deciding sampling method 

2.2.5 Phase 5: Data Collection 

This involves the actual gathering of information. 

Data Collection: Using tools like surveys, interviews, or lab 
observations. 

Data Preparation: Cleaning the data and coding it for analysis. 

Gathering primary or secondary data 

Ensuring accuracy and reliability 

Activity Box 

Prepare a simple research outline on: 
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“Use of Social Media among College Students.” 

Identify problem 

Suggest one hypothesis 

Mention one data collection method 

2.2.6 Phase 6 Data Analysis, Editing and coding 

Classification and tabulation and coding 

Statistical analysis 

2.2.7 Phase 7: Interpretation  

Explaining why the results occurred and whether they support the 
initial theory. 

Drawing logical conclusions 

Linking findings with objectives and hypotheses 

2.2.8 Phase 8: Report Writing 

Organizing findings systematically 

Presenting conclusions and recommendations 

Conclusion 

The phases and processes of social research ensure systematic inquiry 
and scientific credibility. Each step—from problem identification to 
report writing—contributes to the reliability and validity of findings. A 
well-organized research process minimizes errors, enhances objectivity, 
and ensures meaningful conclusions. Mastery of these stages enables 
researchers to conduct structured and impactful social investigations. 
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Activity Box: Reflective Exercise 

Think of a behaviour you observed today (e.g., people checking their 
phones at a red light). 

Formulate one "Why" question. 

Convert that question into a testable hypothesis. 

Identify who your "target population" would be. 

Check Your Progress – 1 

Why is problem formulation considered the first step in research? 

What is the purpose of reviewing literature? 

Check Your Progress 2 

1. Why is the "Review of Literature" considered a prerequisite for 
formulating a hypothesis? 

2. Distinguish between a research question and a hypothesis. 

2.4 SUMMARY 

Research is a systematic process divided into five primary phases: 
Conceptual, Planning, Empirical, Analytic, and Dissemination. 

The Conceptual Phase is the foundation, involving problem 
identification and literature review to ensure the study is grounded in 
existing knowledge. 

The Design Phase acts as a blueprint, determining the methodology, 
sampling techniques, and ethical safeguards necessary for valid results. 

The Empirical Phase is where data is actively collected from the field or 
laboratory setting. 

The Analytic Phase transforms raw data into meaningful information 
through statistical or thematic interpretation. 

The Dissemination Phase ensures that findings contribute to the global 
body of knowledge through publications and presentations. 

Each step is interconnected; a flaw in the planning phase will inevitably 
lead to errors in the analytic phase. 

Ethical considerations are not a separate step but an overarching 
requirement throughout every phase of the journey. 

2.5 GLOSSARY 

Hypothesis: A formal, testable statement predicting the outcome of a 
study. 

Variable: Any characteristic or attribute that can take on different 
values (e.g., age, height, stress level). 
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Sample: A subset of the population selected to participate in the 
research. 

Generalizability: The extent to which findings from a sample can be 
applied to the broader population. 

Empirical: Based on observation or experience rather than theory or 
pure logic. 

Pilot Study: A small-scale preliminary study conducted to evaluate 
feasibility and improve the research design. 

Data Coding: The process of transforming raw data into symbols 
(usually numbers) for analysis. 

Construct: An abstract idea or concept (like "intelligence") that is 
specifically defined for the purpose of research. 

Reliability: The consistency and stability of a measurement tool over 
time. 

Validity: The degree to which a tool actually measures what it claims to 
measure. 

2.6 ANSWERS TO CHECK YOUR PROGRESS 

CYP 1 

Why Problem Formulation is the First Step 

Problem formulation is considered the primary step because it defines 
the scope, direction, and feasibility of the entire study. You cannot 
collect data or choose a method until you know exactly what you are 
looking for. 

Establishing Focus: A researcher might start with a broad interest, such 
as "poverty." However, poverty is too vast to study. Formulation narrows 
it down to a specific, researchable question, like "The impact of micro-
finance on rural women in the Khandwa district." 

The Purpose of Reviewing Literature 

Reviewing literature is not just a summary of books; it is a critical 
evaluation of existing knowledge. Its purposes include: 

 

Identifying Gaps: The most important reason is to find "knowledge 
gaps." By seeing what has already been studied, you can find what has 
been missed, ensuring your research adds something new to the field 
of sociology. 

Avoiding Re-invention: It prevents a researcher from "reinventing the 
wheel" by repeating a study that has already reached a definitive 
conclusion. 



 PHASES & PROCESSES OF RESEARCH 

SOCIAL RESEARCH              | 23 

NOTE 
 

 

 

Theoretical Framework: It helps you identify which sociological theories. 

CYP 2 

Literature Review: It helps identify gaps in current knowledge, prevents 
duplication of work, and provides a theoretical framework for the new 
study. 

Difference: A research question is an open-ended inquiry (e.g., "Does 
sleep affect memory?"), while a hypothesis is a specific prediction (e.g., 
"Students who sleep 8 hours will score higher on memory tests than 
those who sleep 4 hours"). 

2.7 SUGGESTED READINGS 

2.8 REFERENCES 

Best, J. W., & Kahn, J. V. (2016). Research in Education (10th ed.). 
Pearson Education. 

 

Chawla, D., & Sondhi, N. (2016). Research Methodology: Concepts and 
Cases. Vikas Publishing House. 

Kumar, R. (2019). Research Methodology: A Step-by-Step Guide for 
Beginners. Sage Publications. 

Mohanty, S. P., & Misra, S. (2018). Introduction to Psychological 
Research. Himalaya Publishing House. 

Neuman, W. L. (2014). Social Research Methods: Qualitative and 
Quantitative Approaches. Pearson Education. 

2.9 EXERCISE 

Part 1 

A. MCQs (with answers and explanations) 

1. In which phase is the hypothesis formulated? 

a) Empirical Phase 

Sr. 
No. Title URL QR Code 

1 Social 
Research 

http://books.aisectonline.com
/User/UnitUrls?unitId=13600 

 

http://books.aisectonline.com/User/UnitUrls?unitId=13600
http://books.aisectonline.com/User/UnitUrls?unitId=13600
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b) Conceptual Phase 

c) Analytic Phase 

d) Dissemination Phase 

Answer: b. The conceptual phase involves defining the problem and 
making predictions. 

2. A "Pilot Study" is typically conducted during which phase? 

a) Dissemination 

b) Design and Planning 

c) Literature Review 

d) Data Interpretation 

Answer: b. It is a trial run to test the feasibility of the planned design. 

3. Which of the following is an example of an empirical activity? 

a) Reading a journal 

b) Brainstorming a topic 

c) Conducting an interview 

d) Writing a summary 

Answer: c. Empirical activities involve direct observation or data 
collection. 

4. "Dissemination" primarily refers to: 

a) Analyzing data 

b) Collecting samples 

c) Sharing results 

d) Reviewing literature 

Answer: c. Sharing findings through reports or journals. 

 

5. Statistical tools are primarily used in the: 

a) Conceptual Phase 

b) Empirical Phase 

c) Analytic Phase 

d) Design Phase 

Answer: c. Statistics are used to process and interpret collected data. 

B. Short Answer Questions (50–100 words) 

Explain the importance of the "Planning Phase." 
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The Planning Phase is crucial because it acts as the blueprint for the 
entire study. It involves selecting the research design, defining the 
sample, and choosing data collection tools. Without a rigorous plan, the 
research may lack validity, and the data collected might not address the 
research question effectively. 

What is the role of a Research Report? 

Define the term 'Population' in the context of research. 

Why is the Analytic Phase considered the 'interpretive heart' of 
research? 

Describe the final step of the research process. 

Part 2 (200 words each) 

Discuss the significance of the Review of Literature in the conceptual 
phase. 

 

Explain the transition from the Empirical Phase to the Analytic Phase. 

Part 3 (300 words each) 

Provide a detailed account of the five major phases of the research 
process with relevant examples. 
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UNIT 3 
TYPES OF SOCIAL RESEARCH 

STRUCTURE 

3.1 Introduction 

3.2 Objectives 

3.3 Categorizing Social Inquiry 

3.3.1 Classification by Application: Pure vs. Applied 

3.3.2 Classification by Objective: Exploratory Research 

3.3.3 Classification by Objective: Descriptive Research 

3.3.4 Classification by Objective: Experimental Research 

3.4 Summary 

3.5 Glossary 

3.6 Answers to Check Your Progress 

3.7 Suggested Readings 

3.8 References 

3.9 Exercise 

3.1 INTRODUCTION 

In Unit 2, we navigated the chronological journey of research, from the 
initial spark of a problem to the finality of a research report. We 
established that research is a disciplined process. However, the 
"process" remains an empty vessel until it is filled with a specific 
purpose. Not all social inquiries are designed to achieve the same goal. 
Some researchers seek to discover new phenomena, some aim to 
describe social reality with precision, and others attempt to change the 
world through immediate intervention. This unit, Unit 3: Types of Social 
Research, introduces you to the various lenses through which a 
sociologist can view a research problem. 

Understanding the "types" of research is crucial because the type you 
choose determines your entire strategy. If Unit 2 was the "roadmap," 
Unit 3 is the "vehicle selection." You would not take a sports car on a 
mountain trail, nor would you use a tractor for a city race. Similarly, 
you cannot use an experimental design to explore a brand-new social 
phenomenon that has never been documented before. 

We begin by distinguishing research based on its application. You will 
learn about Pure (Basic) Research, which is driven by an intellectual 
desire to expand the boundaries of human knowledge—essentially 
"knowledge for knowledge's sake." This is contrasted with Applied 
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Research, which is pragmatic and focused on solving specific, 
immediate social problems, such as evaluating the effectiveness of a 
local government health scheme. 

Furthermore, we will delve into the objectives of research. We will 
examine Exploratory Research, the "scouting mission" of sociology; 
Descriptive Research, which provides the "what, where, and when" of 
social facts; and Experimental Research, the most rigorous form of 
inquiry that seeks to establish "cause-and-effect" relationships. By the 
end of this unit, you will be able to categorize any research study based 
on its intent and outcome, providing you with the analytical depth 
required to design your own research projects in the future. 

3.2 OBJECTIVES 

By the end of this unit, you will be able to: 

Differentiate between Pure and Applied research based on their goals 
and outcomes. 

Identify the appropriate scenarios for using Exploratory, Descriptive, 
and Experimental designs. 

Analyze the characteristics of Experimental research, specifically the 
control and manipulation of variables. 

Evaluate the limitations of different research types in the context of 
complex social settings. 

Categorize existing sociological studies into their respective research 
types. 

3.3: TYPES OF SOCIAL RESEARCH 

3.3.1 Classification by Application: Pure vs. Applied 

Research can be classified by the degree to which it is intended to be 
used immediately. 

Pure (Basic) Research: Focuses on the development of theories and the 
refinement of concepts. Pure research is conducted solely for the 
purpose of gaining knowledge without any intention of applying it in 
practice. Pure research is often referred to as fundamental or basic 
research. It is done out of intellectual inquisitiveness or curiosity. It isn't 
all about solving problems. Its aim is to broaden awareness. 

Applied Research: Aims to find a solution for an immediate problem 
facing a society or organization. Applied research in the fields of 
technology, management, commerce economics, and other social 
sciences has a lot of potential. There are several issues in these fields. 
They need empirical research in order to find solutions. Applied 
research is a methodology used to solve specific, practical problems or 



 TYPES OF SOCIAL RESEARCH 

SOCIAL RESEARCH              | 29 

NOTE 
 

 

 

answer certain questions. Unlike basic research (also known as 
fundamental or pure research), which seeks to expand knowledge for 
knowledge's sake, applied research is action-oriented. 

It is frequently used in fields like medicine, engineering, psychology, 
and education to find solutions that have immediate commercial or 
social utility. 

Core Characteristics 

Practicality: The primary goal is to solve a real-world problem. 

Specific Scope: It focuses on a particular set of circumstances or a 
specific population. Immediate Application: The findings are usually 
implemented shortly after the research is completed. 

Common Types of Applied Research 

Evaluation Research: Analyzing existing programs or products to see 
if they are achieving their intended goals (e.g., checking if a new literacy 
program improved reading scores). 

Research and Development (R&D): Focusing on creating new products 
or improving existing ones to meet market needs. 

Action Research: Often used in education and social work, where the 
researcher is part of the process and uses the findings to improve their 
own practices immediately. 

Examples in Different Fields 

 Sociology: Investigating how specific government welfare schemes 
affect the economic independence of women in a particular rural 
district. 

Medicine: Testing a specific drug's effectiveness in treating a rare type 
of pneumonia. 

 Technology: Researching how to improve the battery life of 
smartphones for users in extreme cold climates. 

Activity Box: Reflective Thinking 

Consider the topic "Caste System in India." 

How would a Pure researcher approach this? (e.g., studying the origin 
of hierarchy). 

How would an Applied researcher approach this? (e.g., studying how to 
improve school enrolment among marginalized castes). 

3.3.2 Classification by Objective: Exploratory Research 

Often called "formulative research," this is conducted when a researcher 
has little or no knowledge about the topic. It is flexible and aims to 
develop hypotheses rather than test them. Exploratory research is a 
form of preliminary investigation into a new problem about which the 
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researcher knows little or nothing. It's similar to a doctor's initial 
examination of a patient with an unknown illness in order to gather 
information that can help them identify it. "It's disorganized, and it's 
less focused on predetermined goals." It is normally conducted as a pilot 
study. It is, however, a different form of study. It's best to think of it as 
the first step in a three- 

step process of discovery, definition, and experimentation.  

The aim of an exploratory analysis is not to test a hypothesis. According 
to Daniel Katz It tries “to see what is there rather than predict the 
relationships that will be founded,” However, it should be structured in 
such a way that it provides as much specific information as possible for 
a collection of research objectives. 

3.3.3 Classification by Objective: Descriptive Research 

This type aims to portray an accurate profile of persons, events, or 
situations. It answers the "What" and "Who" but rarely the "Why." 
Census data is a classic example of descriptive research. A descriptive 
analysis is a fact-gathering inquiry that is properly interpreted. It is the 
most basic form of study. It is more focused than an exploratory 
analysis since it focuses on concrete aspects or dimensions of the issue 
under investigation. Its aim is to collect descriptive data and provide 
information for the development of more complex studies. Data is 
gathered by one or more 

of the following methods: observation, questioning, and mailing a 
questionnaire. 

3.3.4 Classification by Objective: Experimental Research 

This is the most "scientific" type, involving the manipulation of an 
independent variable to see its effect on a dependent variable while 
controlling for extraneous factors. 

Type Main Purpose Example 

Exploratory Explore new issues Study on digital addiction 

Descriptive Describe 
characteristics 

Census survey 

Experimental Test cause-effect Training & employment 
study 

Pure Develop theory Social mobility theory 

Applied Solve practical 
problems 

Poverty alleviation study 

Check Your Progress 1 

1. Synthesis: Match the following: 

o (a) Census of India --- (i) Experimental 
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o (b) Testing a new teaching method --- (ii) Exploratory 

o (c) Initial study on "Metaverse" social habits --- (iii) 
Descriptive 

2. Goal Alignment: If the goal of your research is to establish 
causality (cause-and-effect), which of the five types discussed in 
this unit is the most appropriate? 

Check Your Progress – 2 

1. What is the primary aim of exploratory research? 

2. Give one example of descriptive research. 

3.4 SUMMARY 

Social research is categorized based on its application (Pure or Applied) 
and its objective (Exploratory, Descriptive, or Experimental). 

Pure Research is fundamental; it builds the theoretical framework of 
sociology, while Applied Research uses that framework to solve 
practical, real-world issues. 

Exploratory Research is the initial step into uncharted territory, 
characterized by flexibility and the goal of gaining familiarity with a 
phenomenon. 

Descriptive Research functions like a camera, capturing a detailed and 
accurate image of social reality at a specific point in time. 

Experimental Research is the gold standard for establishing causality, 
requiring a controlled environment to test how one variable influences 
another. 

Choosing the "type" of research depends entirely on the research 
question; an ill-fitted type leads to invalid conclusions. 

Most modern sociological projects are a blend; for instance, an applied 
project might start with exploratory interviews before moving to a 
descriptive survey. 

Understanding these types allows researchers to select the most 
efficient "vehicle" for their intellectual or practical journey. 

3.5 GLOSSARY 

Pure Research: Inquiry aimed at increasing the fundamental knowledge 
of a field without immediate practical application. 

Applied Research: Research designed to solve practical problems or 
provide information for decision-making. 

Exploratory Research: A study designed to explore a new area or topic 
to provide a better understanding for future research. 
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Descriptive Research: Research that provides an accurate account of 
the characteristics of a particular individual, group, or situation. 

Experimental Research: A method where the researcher manipulates 
one variable and controls/randomizes the rest to observe the effect. 

Independent Variable: The factor that is changed or manipulated by the 
researcher. 

Dependent Variable: The outcome or response that is measured in an 
experiment. 

Control Group: The group in an experiment that does not receive the 
treatment/manipulation, used for comparison. 

Causality: The relationship between an event (the cause) and a second 
event (the effect). 

Formulative Research: Another name for exploratory research, as its 
goal is to formulate a problem for more precise investigation. 

3.6 ANSWERS TO CHECK YOUR PROGRESS 

Answers to Check Your Progress 1 

1. Synthesis (Matching): 

o (a) Census of India — (iii) Descriptive 

o (b) Testing a new teaching method — (i) Experimental 

o (c) Initial study on "Metaverse" social habits — (ii) 
Exploratory 

2. Goal Alignment: Experimental Research is the most appropriate 
type for establishing causality. 

Answers to Check Your Progress 1 

1. What is the primary aim of exploratory research? The primary 
aim is to gain familiarity with a phenomenon or to achieve new insights 
into a topic that is little understood. It seeks to explore the "what" of a 
situation to formulate a more precise research problem or develop a 
testable hypothesis for future, more rigorous study. It is characterized 
by a flexible approach rather than a rigid requirement for statistical 
proof. 

2. Give one example of descriptive research. A classic example is the 
Census of India. It aims to provide an accurate and systematic account 
of the demographic characteristics (such as age, gender, literacy, and 
occupation) of the entire population at a specific point in time without 
manipulating variables or searching for cause-and-effect relationships. 
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3.7 SUGGESTED READINGS 

3.8 REFERENCES 

Babbie, E. R. (2020). The Practice of Social Research. Cengage Learning. 

Giddens, A. (2013). Sociology. Polity Press. 

Kothari, C. R., & Garg, G. (2019). Research Methodology: Methods and 
Techniques. New Age International. 

Madge, J. (1953). The Tools of Social Science. Longmans. 

Punch, K. F. (2013). Introduction to Social Research: Quantitative and 
Qualitative Approaches. Sage. 

3.9 EXERCISE 

Part 1 

MCQs 

1.Which research type is known for "knowledge for knowledge's sake"? 

a) Applied b) Pure   

c) Experimental d) Exploratory 

Answer: b. Pure research focuses on theory without immediate 
application. 

2.A researcher studying the "Impact of Mid-day Meals on School 
Attendance" is doing: 

a) Pure Research   b) Applied Research  

 c) Exploratory Research   d) Descriptive Research 

Answer: b. It seeks to solve/evaluate a specific practical social issue. 

3.Control and Manipulation are key features of: 

a) Descriptive Research   b) Exploratory Research  

 c) Experimental Research   d) Pure Research 

Answer: c. These are necessary to establish cause-and-effect. 

Sr. 
No. Title URL QR Code 

1 Social 
Research 

http://books.aisectonline.com
/User/UnitUrls?unitId=13601 

 

http://books.aisectonline.com/User/UnitUrls?unitId=13601
http://books.aisectonline.com/User/UnitUrls?unitId=13601
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4.Which research is most flexible in its design? 

a) Experimental   b) Descriptive 

 c) Exploratory   d) Longitudinal 

Answer: c. Because the topic is unknown, the researcher must be able 
to adapt. 

5. The Census of India is an example of: 

a) Experimental Research   b) Descriptive Research    

c) Applied Research   d) Pure Research 

Answer: b. It describes the demographic characteristics of the 
population. 

Short Answer Questions (50–100 words) 

Explain the importance of the Control Group. 

When should a sociologist choose a Descriptive Research design? 

What are the limitations of Experimental research in sociology? 

How does Pure research help Applied researchers? 

Part 2 (200 words each) 

Compare and contrast Exploratory and Descriptive research designs. 

Discuss the role of Applied research in social policy making in India. 

Part 3 (300 words each) 

Detailed Analysis: Explain the Experimental Method in social research, 
including its stages and the challenges of maintaining "control" in 
human society. 

Essay: "Pure research is the foundation upon which the structure of 
Applied research is built." Elaborate on this statement with examples. 
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UNIT 4 
SPECIALIZED RESEARCH 
TYPES: PRACTICAL AND 
EVALUATIVE RESEARCH 

STRUCTURE 

4.1 Introduction  

4.2 Objectives  

4.3 Content: Applied Specialized Inquiry  

4.3.1 Practical Research: Action and Solution  

4.3.2 Evaluative Research: Assessing Impact  

4.3.3 The Interface Between Practice and Policy  

4.4 Summary  

4.5 Glossary  

4.6 Answers to Check Your Progress  

4.7 Suggested Readings  

4.8 References  

4.9 Exercise 

4.1 INTRODUCTION 

In our previous units, we established the broad landscape of social 
research. Unit 2 guided us through the chronological phases of a study, 
while Unit 3 introduced the classical classifications—exploratory, 
descriptive, and experimental. However, as sociology has evolved from 
a purely academic discipline into a tool for social engineering and 
governance, new "specialized" types of research have gained 
prominence. Unit 4 focuses on these pragmatic branches: Practical 
Research (often associated with Action Research) and Evaluative 
Research. 

While Unit 3 discussed "Applied Research" as a general category, this 
unit dives deeper into how research functions when it is embedded 
within the machinery of social change. Practical research is born from 
the necessity of the "now." It is the research of the practitioner—the 
teacher in a classroom, the social worker in a slum, or the administrator 
in a district office—who encounters a specific obstacle and uses 
systematic inquiry to overcome it. It bridges the gap between theory and 
the actual "doing" of social work. 
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Complementing this is Evaluative Research, which has become the 
backbone of modern public policy. In a country like India, where the 
government launches massive social schemes—such as those aimed at 
women's empowerment, rural employment, or digital literacy—it is 
essential to ask: "Is it working?" Evaluative research provides the 
scientific methodology to measure the success, failure, and overall 
impact of these interventions. It moves beyond mere description to 
provide a value judgment on the utility of a program. 

This unit will connect your prior learning of "causality" from Unit 3 to 
the real-world application of "impact assessment." We will move from 
the laboratory and the library into the field of social intervention. By 
understanding these specialized types, you will see how sociological 
inquiry is not just an academic exercise but a vital instrument for social 
justice and administrative efficiency. We will explore the nuances of 
"process evaluation" versus "outcome evaluation" and understand how 
practical research cycles allow for continuous improvement in social 
systems. 

4.2 OBJECTIVES 

By the end of this unit, you will be able to: 

• Differentiate between Practical Research and Evaluative 
Research based on their primary goals. 

• Outline the cyclical stages of Action Research within a practical 
setting. 

• Analyze the various models of Evaluative Research, including 
formative and summative evaluation. 

• Evaluate the role of social research in the success of government 
schemes and NGO interventions. 

• Construct a basic evaluative framework for a hypothetical social 
program. 

4.3 PRACTICAL AND EVALUATIVE RESEARCH 

Social research is a systematic and scientific endeavor that moves 
beyond mere intuition to explore, describe, and explain the complexities 
of human behavior and societal structures. At its core, the nature of 
social research is characterized by its empirical foundation—relying on 
observable evidence—and its dual focus on practical and evaluative 
outcomes. Practical research is fundamentally action-oriented, 
designed to provide immediate, functional solutions to specific social 
problems, such as identifying barriers to healthcare in a local 
community. In contrast, evaluative research serves as a critical tool 
for judging the effectiveness and merit of existing social programs or 
policies, determining through rigorous assessment whether a particular 
intervention has achieved its intended goals. Together, these 
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approaches ensure that our understanding of society is not only 
theoretically sound but also utility-driven, allowing for evidence-based 
decision-making that can tangibly improve social conditions. 

Comparison: Practical vs. Evaluative 

Feature Practical Research Evaluative Research 

Primary 
Question 

"How can we fix this 
problem?" 

"Did this solution 
actually work?" 

Timing Often done before or 
during an action. 

Usually done during or 
after a program. 

Output A recommendation for 
action. 

A judgment of merit or 
worth. 

Scope Broadly focused on 
solving a situation. 

Specifically focused on a 
particular program. 

4.3.1 Practical Research: Action and Solution 

Practical research is characterized by its immediate application. Unlike 
pure research, which seeks to contribute to a body of theory, practical 
research seeks to improve a specific practice. Practical research in 
social work is a systematic, evidence-based inquiry designed to address 
immediate social problems and improve the delivery of human services. 
Unlike purely theoretical sociology, social work research is inherently 
applied and action-oriented, focusing on the "what works" aspect of 
intervention. 

Core Objectives 

The primary goal is to bridge the gap between academic theory and 
frontline practice. This involves: 

• Needs Assessment: Identifying the specific challenges faced by 
vulnerable populations (e.g., the elderly, refugees, or children in 
foster care). 

• Program Evaluation: Measuring the effectiveness of existing 
government or NGO schemes to determine if they achieve their 
intended social outcomes. 

• Empowerment: Utilizing participatory methods where the 
subjects of the research are active contributors, ensuring the 
findings reflect their lived realities. 

Methodology and Ethics 

Practical research often employs mixed methods, combining 
quantitative data (to show scale) with qualitative interviews (to provide 
depth and nuance). Ethics are paramount; researchers must navigate 
sensitive issues like informed consent and confidentiality, particularly 
when working with marginalized groups. 
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Ultimately, practical research serves as a critical tool for social 
advocacy. By providing empirical evidence of social inequalities or 
service gaps, it empowers practitioners to lobby for policy changes and 
more equitable resource allocation. 

Action Research Cycle: It typically follows a spiral of steps: Plan → 
Act → Observe → Reflect. 

Characteristics: It is participatory, collaborative, and situation-
specific. 

4.3.2 Evaluative Research: Assessing Impact 

Evaluative research, often referred to as program evaluation, is a 
systematic process used to determine the merit, worth, or value of a 
specific intervention, policy, or social program. Unlike basic research, 
which seeks to expand general knowledge, evaluative research is highly 
pragmatic and focused on utility. It provides stakeholders with the data 
necessary to make informed decisions about whether to continue, 
modify, or terminate a project. 

Types of Evaluation 

There are two primary frameworks used to assess effectiveness: 

Formative Evaluation: Conducted during the implementation phase 
to identify strengths and weaknesses. It acts as a "check-up" to ensure 
the program is on track. 

Summative Evaluation: Performed at the end of a program cycle to 
measure overall impact and outcomes. It answers the fundamental 
question: "Did this achieve its intended goals?" 

Methodology and Application 

Researchers utilize diverse tools, including cost-benefit analysis, 
surveys, and longitudinal studies, to track progress over time. In fields 
like sociology and social work, this research is crucial for accountability. 
It ensures that resources—whether government funds or NGO grants—
are being used efficiently to address social inequities. By grounding 
decisions in empirical evidence rather than intuition, evaluative 
research serves as a backbone for evidence-based practice, ultimately 
leading to more effective social interventions. 

Evaluative research is the systematic assessment of the worth or merit 
of a social program. 

Formative Evaluation: Conducted during the implementation of a 
program to improve its delivery (e.g., checking if textbooks reached 
students on time). 

Summative Evaluation: Conducted at the end of a program to measure 
its total impact (e.g., did the literacy rate actually increase?). 
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4.3.3 The Interface Between Practice and Policy 

Social research acts as a feedback loop for policy-makers. 

Needs Assessment: Research conducted before a program starts to 
identify what the community actually requires. 

Cost-Benefit Analysis: Evaluating whether the social benefits of a 
program justify the financial expenditure. 

Significance of Specialized Research in Social Work 

In the field of social work, the research types we have discussed 
(Practical and Evaluative) are not just academic categories—they are the 
tools that ensure social interventions are ethical, effective, and 
sustainable. For a social worker, research is the difference between 
"guessing" what a community needs and "knowing" what works. 

Research 
Type 

Role in 
Social Work 

Real-Life Example 

Needs 
Assessment 

Identifying 
the gap 

Conducting a survey to find out why 
girls in a specific village drop out 
after 8th grade. 

Formative 
Evaluation 

Fixing the 
process 

Checking every month if the "Beti 
Bachao" awareness camps are 
actually being attended by fathers, 
not just mothers. 
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Summative 
Evaluation 

Measuring 
success 

Comparing literacy rates before and 
5 years after the launch of a 
government education scheme. 

Action 
Research 

Solving local 
hurdles 

A social worker testing three 
different ways to convince village 
elders to allow women to attend 
vocational training. 

1. Professional Accountability and Ethics 

Social workers often deal with vulnerable populations (e.g., children in 
foster care, victims of domestic violence, or marginalized rural 
communities). 

Evidence-Based Practice: Evaluative research ensures that the 
methods used are proven to be effective. It prevents the use of outdated 
or harmful practices, fulfilling the ethical mandate of "do no harm." 

Transparency: By evaluating programs, social workers can show 
donors, government bodies, and the public exactly how resources are 
being used and what the social return on investment is. 

 

2. Empowering the Practitioner (Action Research) 

Local Solutions: Social work often happens in unique contexts. Action 
research allows a worker in a specific district (like Khandwa) to adjust 
a national scheme to fit local tribal customs or language barriers. 

Continuous Improvement: The Plan-Act-Observe-Reflect cycle allows 
social workers to learn from their mistakes in real-time, improving 
service delivery without waiting years for a formal academic study. 

3. Policy Advocacy and Social Change 

Evaluative research provides the "hard data" required to lobby for better 
laws. 

Proving Need: Through Needs Assessment, social workers can 
demonstrate to policy-makers that a specific problem (e.g., under-
educated women in rural areas) exists and requires funding. 

Scaling Success: If an evaluative study proves that a small NGO pilot 
project significantly reduced malnutrition, that data can be used to 
persuade the government to implement the project across the entire 
state. 

4. Facilitating Community Participation 

Practical research is often Participatory. Instead of doing research on 
people, social workers do research with people. 
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This builds trust and ensures that the community takes ownership of 
the solution. When a community helps evaluate why a local water 
project failed, they are more likely to support the next intervention. 

Check Your Progress 1 

What is the main difference between the 'intent' of Practical Research 
and Pure Research? 

Name the four stages of the Action Research cycle. 

Activity Box: Practical Application 

Imagine your local government has started a "Clean Village" initiative. 

Design one Formative question to ask during the first month. 

Design one Summative question to ask after one year. 

4.4 SUMMARY 

Specialized research types like Practical and Evaluative research focus 
on the utility and effectiveness of social actions. 

Practical Research is often conducted by practitioners to solve 
immediate local problems through a cyclical process of action and 
reflection. 

It is highly participatory, meaning the people being studied are often 
involved in the solution-finding process. 

Evaluative Research uses social science methods to judge the 
effectiveness of social intervention programs. 

Formative Evaluation is an ongoing process aimed at "fixing" a program 
while it is in motion. 

Summative Evaluation happens at the conclusion to determine if the 
program met its initial objectives. 

These research types are essential for "Evidence-Based Policy," 
ensuring that government funds are used effectively. 

Practical and Evaluative research transform the sociologist from a 
distant observer into an active participant in social development. 

4.5 GLOSSARY 

Action Research: A cyclical research process intended to foster social 
change or improve professional practice. 

Evaluative Research: The use of research methods to assess the 
conceptualization, design, implementation, and utility of social 
intervention programs. 

Formative Evaluation: Assessment intended to provide feedback for 
program improvement during its early stages. 
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Summative Evaluation: Assessment aimed at measuring the final 
outcomes and overall impact of a program. 

Practitioner: An individual involved in the direct delivery of a service 
(teacher, nurse, social worker) who conducts research. 

Needs Assessment: A study conducted to identify the gaps between 
current conditions and desired outcomes. 

Impact Assessment: A type of evaluation that focuses on the long-term 
effects of a program on a target population. 

Stakeholder: Any person or group interested in or affected by a research 
project or social program. 

Baseline Study: A study performed before an intervention to provide a 
point of comparison for future evaluation. 

Feedback Loop: The process where the results of research are used to 
modify and improve the subject being studied. 

4.6 ANSWERS TO CHECK YOUR PROGRESS 

Difference in Intent: Pure research intends to build or test theories for 
academic knowledge; Practical research intends to solve a specific, local 
problem immediately. 

Action Research Stages: Plan, Act, Observe, and Reflect. 

4.7 SUGGESTED READINGS 

4.8 REFERENCES 

Altrichter, H., et al. (2002). Teachers Investigate Their Work. Routledge. 

Guba, E. G., & Lincoln, Y. S. (1989). Fourth Generation Evaluation. 
Sage. 

Mukherji, P. N. (2000). Methodology in Social Research. Sage India. 

Patton, M. Q. (2008). Utilization-Focused Evaluation. Sage. 

Scriven, M. (1991). Evaluation Thesaurus. Sage. 

Sr. 
No. Title URL QR Code 

1 Social 
Research 

http://books.aisectonline.com
/User/UnitUrls?unitId=13602 

 

http://books.aisectonline.com/User/UnitUrls?unitId=13602
http://books.aisectonline.com/User/UnitUrls?unitId=13602


 SPECIALIZED RESEARCH TYPES: PRACTICAL AND EVALUATIVE RESEARCH 

SOCIAL RESEARCH              | 43 

NOTE 
 

 

 

4.9 EXERCISE 

Part 1 

MCQs 

1.Evaluative research is primarily concerned with: 

a) Historical trends b) Subjective feelings 

c) Program effectiveness d) Abstract theories 

Answer: c. Its core purpose is to judge the utility of an intervention. 

2.Which type of evaluation occurs during program implementation? 

a) Summative b) Pure  

c) Formative d) Historical 

Answer: c. Formative evaluation helps refine a program while it is 
running. 

3.The "Plan-Act-Observe-Reflect" cycle is central to: 

a) Experimental Research b) Action Research  

c) Pure Research d) Census 

Answer: b. It defines the practical, iterative nature of action research. 

4.Needs Assessment is usually conducted: 

a) After a program ends b) During the final exam  

c) Before a program begins d) Only in laboratories 

Answer: c. To ensure the program addresses actual community needs. 

5.Practical research is most likely to be conducted by: 

a) Theoretical Physicists b) Field Practitioners  

c) Ancient Historians d) Mathematicians 

Answer: b. Those working directly in the field use it to solve local issues. 

Short Answer Questions (50–100 words) 

Define the term 'Summative Evaluation.' 

Why is Action Research considered 'collaborative'? 

How does Evaluative Research contribute to better governance? 

Identify one challenge of conducting research in a field setting. 

Distinguish between a 'Baseline Study' and an 'Impact Assessment.' 

Part 2 (200 words each) 

Discuss the significance of Formative Evaluation in the success of a 
rural education program. 
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Explain the importance of 'Stakeholder' participation in Practical 
Research. 

Part 3 (300 words each) 

1. "Evaluating social schemes is as important as implementing them." 
Discuss this statement with reference to Evaluative Research in the 
Indian context. 

Structure of Answer: 

Introduction: Define Evaluative Research as the systematic assessment 
of a program’s merit. 

The Indian Context: Mention the vast scale of social welfare schemes 
(e.g., MGNREGA, Swachh Bharat). Without evaluation, we cannot know 
if these schemes actually empower women or reduce poverty. 

Conclusion: Conclude that implementation without evaluation is like 
"driving without looking at the dashboard." 

 

2. Compare and contrast the goals, methodologies, and outcomes of 
Practical Research and Evaluative Research. 

Structure of Answer: 

Primary Goals: Practical research aims at problem-solving (Action); 
Evaluative research aims at value-judgment (Assessment). 

Methodology: Explain the Plan-Act-Observe-Reflect spiral in Practical 
Research versus the Before-and-After (Baseline vs. Impact) or 
Formative-Summative models in Evaluative Research. 

Scale and Scope: Practical research is usually local and small-scale (one 
classroom or one village), while Evaluative research is often large-scale 
(state or national level). 

Outcomes: The outcome of practical research is an improved process; 
the outcome of evaluative research is a report on efficacy and 
recommendations for policy-makers. 
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UNIT 5 
THE RESEARCH FORMAT & 

FRAMEWORK 
STRUCTURE 

5.1 Introduction 

5.2 Objectives 

5.3 Content: Structural Framework of Inquiry 

5.3.1 Meaning and Definitions of Research Format 

5.3.2 Core Components of the Research Framework 

5.3.3 The Distinction: Research Format vs. Social Fact 

5.3.4 Standard Layout of a Research Proposal/Report 

5.4 Summary 

5.5 Glossary 

5.6 Answers to Check Your Progress 

5.7 Suggested Readings 

5.8 References 

5.9 Exercise 

5.1 INTRODUCTION 

In the preceding units, we explored the "Why" (objectives) and the "How" 
(types and processes) of social research. However, even the most 
brilliant sociological insight can lose its scientific validity if it is not 
presented within a structured architecture. Unit 5: The Research 
Format & Framework introduces the skeletal system of a research 
project. Just as a building requires a blueprint before the first brick is 
laid, a social scientist requires a formal framework to ensure that their 
findings are organized, logical, and communicable to the wider 
academic community. 

This unit bridges the gap between raw thought and formal 
documentation. We begin by defining what a "format" actually is—not 
merely a set of margins and fonts, but a logical sequence that reflects 
the scientific method. A research framework serves as the "grammar" of 
inquiry; without it, our observations remain scattered anecdotes rather 
than systematic data. We will examine the essential components of this 
framework, from the preliminary pages to the concluding bibliography, 
ensuring that students understand the "anatomy" of a thesis or 
research paper. 
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A critical highlight of this unit is the philosophical distinction between 
Format and Fact. Students often confuse the way a report is organized 
(format) with the actual social reality being observed (fact). We will 
clarify how the format serves as a lens or a container that holds the 
social fact without distorting it. This distinction is vital for maintaining 
objectivity in sociology. Whether you are drafting a research proposal 
for a PhD or a field report for a government scheme in a district like 
Khandwa, the principles of framework remain universal. By mastering 
this unit, you will gain the skills to transform your field observations 
into a professional, high-impact research document that adheres to 
global academic standards. 

5.2 OBJECTIVES 

By the end of this unit, you will be able to: 

• Identify the fundamental components of a standard research 
report. 

• Define the meaning of a research framework in the context of 
sociological inquiry. 

• Analyze the distinction between research "Format" (the 
structure) and "Fact" (the content). 

• Construct a logical outline for a research proposal using 
standard academic conventions. 

• Evaluate how a standardized format enhances the replicability 
and reliability of social research. 

5.3 THE RESEARCH FORMAT & FRAMEWORK 

5.3.1 Meaning and Definitions of Research Format 

The Research Format refers to the standardized structural arrangement 
of a research document. It ensures that the transition from the problem 
statement to the conclusion is seamless and logical. 

Definition:  

1.According to Kerlinger, a research framework is the "plan, 
structure, and strategy of investigation conceived so as to obtain 
answers to research questions." 

• Key Insight: He emphasizes that the format isn't just a plan but 
a strategy to ensure the results are statistically or logically valid. 

• Purpose: To provide a "road map" for both the researcher and the 
reader. 

2. Bernard S. Phillips 

Phillips views the research format as a guide for the investigator's 
journey. 
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"The research design constitutes the blueprint for the collection, 
measurement, and analysis of data." 

• Key Insight: This definition highlights the procedural nature of 
the format—it acts as a map that tells the researcher exactly 
what to do at each stage. 

3. Claire Selltiz et al. 

Selltiz and colleagues focus on the balance between the economy of the 
research and the relevance of the data. "A research design is the 
arrangement of conditions for collection and analysis of data in a 
manner that aims to combine relevance to the research purpose with 
economy in procedure." 

• Key Insight: This is particularly useful for students as it 
introduces the idea of efficiency—getting the most relevant data 
with the least amount of wasted effort or resources. 

4. Robert K. Yin 

Yin, known for his work on case studies, views the format as a logical 
problem rather than just a logistical one. "A research design is a logical 
plan for getting from here to there, where 'here' may be defined as the 
initial set of questions to be answered, and 'there' is some set of 
conclusions (answers) about these questions." 

These definitions can be synthesized into four essential pillars of a 
research format: 

• The Plan: An overall scheme or program of the research. 
• The Structure: The specific framework of variables and their 

relationships. 
• The Strategy: The methods used to gather and analyze data. 
• The Objective: The ultimate goal of answering the research 

problem accurately. 
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5.3.2 Core Components of the Research Framework 

A standard framework is generally divided into three major parts: 

Preliminary Section: Title page, Acknowledgments, Abstract, and Table 
of Contents. 

Main Body: Introduction, Literature Review, Methodology, Data 
Analysis, and Results. 

Reference Section: Bibliography/References (APA/MLA) and 
Appendices (Questionnaires, maps). 

5.3.3 The Distinction: Research Format vs. Social Fact 

This is a crucial conceptual boundary in sociology: 

Research Format: The subjective tool or container created by the 
researcher to organize information (e.g., chapters, headings, tables). 

Social Fact: The objective reality or data existing in society (e.g., the 
rate of female literacy, the structure of a kinship system). 

Relationship: The format must be flexible enough to accommodate the 
complexity of the fact without altering its truth. 

5.3.4 Standard Layout of a Research Proposal 

A proposal is a "future-tense" framework. It must include: 

The Statement of Problem: What are you studying? 

The Objectives: Why are you studying it? 

The Methodology: How will you study it? 

Activity Box: Framework Design 

Take your interest in "Government Schemes for Women." 

List three "Social Facts" you expect to find in the field. 

Check Your Progress 1 

Define 'Research Framework' in your own words. 

Is a "Table of Contents" considering a part of the Format or the Fact? 
Why? 

5.4 SUMMARY 

The research format is the logical and structural arrangement of a 
scientific document. 

A well-defined framework ensures that research is replicable, meaning 
another researcher can follow the same steps. 

The structure includes the Preliminary section (navigation), the Main 
body (substance), and the Reference section (evidence). 
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It is vital to distinguish between Format (the organization) and Fact (the 
social reality). 

While facts are objective and exist independently, the format is a 
professional tool used by the researcher to present those facts. 

Standardized formats (like APA or MLA) allow for global academic 
dialogue. 

The framework acts as a "safety net," preventing the researcher from 
deviating from their original objectives during field work. 

5.5 GLOSSARY 

Format: The physical and logical arrangement of a report. 

Framework: The conceptual structure that holds a research study 
together. 

Abstract: A brief summary (approx. 150-250 words) of the entire 
research study. 

Social Fact: Aspects of social life (values, norms, statistics) that exert 
influence over the individual. 

Appendix: Supplementary material at the end of a report, such as raw 
data or interview schedules. 

Bibliography: A list of all sources consulted during the research, 
whether cited or not. 

Replicability: The ability of a study to be repeated by another researcher 
with similar results. 

Methodology: The specific section of the framework explaining the tools 
and techniques used. 

Table of Contents: A roadmap of the headings and sub-headings within 
the report. 

Proposal: A formal document outlining the planned framework of a 
study before it is conducted. 

5.6 ANSWERS TO CHECK YOUR PROGRESS 

Research Framework: It is the structural "skeleton" or plan that 
organizes a research inquiry from start to finish. 

Format vs. Fact: A Table of Contents is part of the Format. It is a tool 
used to organize the report, not the social reality being studied. 
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5.7 SUGGESTED READINGS 

5.8 REFERENCES 

 

5.9 EXERCISE 

Part 1 (MCQs & Short Answer) 

1.Which section contains the "Interview Schedule" used in the field? 

a) Introduction b) Bibliography  

c) Appendix d) Abstract 

Answer: c. Appendices hold the raw tools used for data collection. 

2.The "distinction between Format and Fact" ensures: 

a) Subjectivity b) Objectivity  

c) Complexity d) Confusion 

Answer: b. It ensures the researcher doesn't confuse their organization 
with reality. 

Short Answer: 

1. Explain the role of an 'Abstract' in a research framework. 

Part 2 & 3 (Long Answer) 

1.Discuss the essential components of the 'Main Body' of a research 
report. 

2.Explain the significance of a standardized format in maintaining the 
scientific nature of social research. 
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UNIT 6 
HYPOTHESIS CONSTRUCTION 

STRUCTURE 

6.1 Introduction 

6.2 Objectives 

6.3 Content: The Predictive Tool of Research 

6.3.1Meaning and Definitions of Hypothesis 

6.3.2 Characteristics of a Usable Hypothesis 

6.3.3 Types of Hypotheses 

6.3.4 Sources of Hypotheses 

6.3.5 Boundaries and Importance in Social Research 

6.4 Summary 

6.5 Glossary 

6.6 Answers to Check Your Progress 

6.7 Suggested Readings 

6.8 References 

6.9 Exercise 

6.1 INTRODUCTION  

In the preceding units, we discussed the research process and the 
various types of inquiry available to a sociologist. Once a research 
problem has been identified and the literature has been reviewed, the 
researcher reaches a critical crossroads: the formation of a Hypothesis. 
If the research problem is a question, the hypothesis is a tentative 
answer. It is a "shrewd guess" or a "provisional statement" that guides 
the researcher in their search for evidence. Without a hypothesis, a 
researcher might wander aimlessly through a forest of data, collecting 
facts that have no relevance to the core problem. A hypothesis acts as 
a powerful beam of light, illuminating the specific path that data 
collection must take. In social research—where variables like human 
behaviour, culture, and economic status are constantly interacting—
the hypothesis helps us narrow down which relationships we should 
test. For instance, if you are studying women's empowerment in 
Khandwa, you might hypothesize that "Access to micro-finance leads to 
a significant increase in the decision-making power of rural women." 
This statement gives you a specific target to measure. This unit explores 
the anatomy of a hypothesis. We will move beyond the basic definition 
to look at the rigorous characteristics that make a hypothesis "usable" 
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in a scientific sense. Not every guess is a hypothesis; it must be testable 
and specific. We will also examine the different types of hypotheses—
from the Null Hypothesis (the sceptic’s tool) to the Alternative 
Hypothesis—and discuss the various sources from which these ideas 
spring, including culture, personal experience, and existing theories. By 
mastering this unit, you will gain the ability to transform vague 
curiosities into precise, testable propositions that form the heart of 
scientific discovery. 

6.2 OBJECTIVES 

By the end of this unit, you will be able to:  

• Define the term hypothesis and explain its role in the research 
cycle. 

• Identify the essential characteristics of a scientifically valid 
hypothesis. 

• Categorize hypotheses into various types, such as Null, 
Directional, and Non-directional. 

• Analyze the various sources from which researchers derive their 
hypotheses. 

• Evaluate the importance of setting boundaries through 
hypotheses to maintain research focus. 

6.3 HYPOTHESIS CONSTRUCTION 

6.3.1 Meaning and Definitions of Hypothesis 

The word hypothesis consists of two words- Hypo+ Thesis. ‘Hypo’ means 
tentative or subject to the verification. ‘Thesis’ means a statement about 
the solution of the problem. Thus the  

literal meaning of the term hypothesis is a tentative statement about 
the solution of the problem. Hypothesis offers a solution of the problem 
that is to be verified empirically and based on some rationale. Again, 
’hypo’ means the composition of two or more variables which are to be 
verified and ‘thesis’ means position of these variables in the specific 
frame of reference. 

When people speak about hypothesis, they usually mean a simple 
inference or a supposition that needs to be proven or disproved. A 
hypothesis, on the other hand, is a formal question that a researcher 
wants to answer. As a result, a hypothesis can be described as a 
proposition or a collection of propositions put forward as an explanation 
for the occurrence of a certain group of phenomena, either as a 
provisional speculation to direct some investigation or as a highly 
probable explanation in light of known facts. A research hypothesis is 
frequently a predictive statement that connects an independent variable 
to a dependent variable and can be evaluated using scientific methods. 
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Definition 

Kerlinger: - “A hypothesis is a conjectural statement of the relationship 
between two or  

more variables.” 

Black and Champion: - Hypothesis as ‘a tentative statement about 
something, the validity  

of which is usually unknown’  

Bailey: Hypothesis as: a proposition that is stated in a testable form 
and that predicts a  

particular relationship between two (or more) variables. In other words, 
if we think that a  

relationship exists, we first state it as a hypothesis and then test the 
hypothesis in the field.  

 Grinnell:  A hypothesis is written in such a way that it can be proven 
or disproven by valid  

and reliable data – it is in order to obtain these data that we perform 
our study.  

Lundberg: "A hypothesis is a tentative generalization, the validity of 
which remains to be tested." 
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6.3.2 Characteristics of a Usable Hypothesis 

Hypothesis must possess the following characteristics: 

1.A hypothesis is a formal statement that presents the expected 
relationship between an independent and a dependent variable. 

2. Conceptual Clarity: Terms must be clearly defined (e.g., what do you 
mean by "empowerment"?). 

 Hypothesis should be clear and precise. If the hypothesis is not clear 
and precise, the 

inferences drawn on its basis cannot be taken as reliable. 

3.Testability: It must be possible to collect data that can either support 
or refute it. 

Hypothesis should be capable of being tested. A hypothesis “is testable 
if other deductions 

can be made from it which, in turn, can be confirmed or disproved by 
observation.” 

6. Simplicity: It should be stated in the simplest possible terms. 

Hypothesis should state relationship between variables, if it happens to 
be a relational 

hypothesis. 

 5. Specificity: It should not be a broad, sweeping statement. 

Hypothesis should be limited in scope and must be specific. A 
researcher must keep in 

mind that narrower theories are more testable, and he should establish 
them. 

6.Alignment with Theory: It should be related to existing bodies of 
knowledge. 

6.3.3 Types of Hypotheses 

Hypotheses are classified in several ways. With reference to their 
function, hypotheses are of two types: 

1.Descriptive hypotheses: These are propositions that describe the 
characteristics (such as size, form or distribution) of a variable. The 
variable may be an object, person, organisation, situation or event. 
Some examples are: 

E.g. “The rate of unemployment among arts graduates is higher than 
that of commerce 

graduates.” 
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2.Relational hypotheses: These are propositions, which describe the 
relationship between two variables. The relationship suggested may be 
positive or negative correlation or causal relationship. For example: 

“Families with higher incomes spend more for recreation.” 

3.Causal hypotheses: In terms of causal hypotheses, the presence of, 
or a change in, one variable causes or contributes to an effect on 
another variable. The independent variable is the first, and the 
dependent variable is the second. When dealing with causal 
relationships between variables, the researcher must consider which is 
the cause and which is the consequence. 

4.Working hypotheses: While planning the study of a problem, 
hypotheses are created. Initially they may not be very specific. They are 
referred to as "Working Hypotheses" in such situations, and they are 
subject to change as the investigation progresses. 

5. Null hypotheses: These are irrational claims that refute what 
working hypotheses specifically say. They don't exist in fact, and they 
never did. They say that there is no difference between the parameter 
and the statistic to which it is being compared. Even if there is a 
relationship between a family's income and recreational spending, a 
null hypothesis could state: "There is no relationship between families' 
income levels and recreational spending." Null hypotheses are used to 
assess statistical significance and they are a simple way to do statistical 
analysis. They're named that because the test will rule out the null 
hypotheses.” Null hypotheses are formulated for testing statistical 
significance, since this form is a convenient approach to statistical 
analysis. As the test would nullify the null hypotheses, they are so 
called. Assumes there is no relationship between variables. Researchers 
usually try to disprove this. 

6. Alternative Hypothesis: States there is a relationship. 

7.Directional Hypothesis: Predicts the direction of the effect (e.g., 
"Income increases with education"). 

8. Non-Directional Hypothesis: Predicts a relationship exists but 
doesn't say which way (e.g., "Education affects income"). 

Sources of Hypotheses 

• General Culture: Social values and traditions often spark 
research ideas. 

• Scientific Theory: Deductions from established sociological 
theories (e.g., Conflict Theory). 

• Analogies: Observing a phenomenon in one field and applying it 
to another. 

• Personal Experience: The researcher's own observations in the 
field. 
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6.3.5 Boundaries and Importance Focusing the Study:  

It prevents the collection of irrelevant data. 

Logical Tool: It provides a bridge between the theoretical problem 
and the empirical field. 

Setting Boundaries: By stating what we expect to find, we 
automatically define the scope of what we are not looking at. 

Check Your Progress 1. 

Q1: Define Hypothesis in your own words. 

Q2: What is the primary difference between a Null Hypothesis and 
an Alternative Hypothesis? 

Q3: List three essential characteristics of a good hypothesis. 

Check Your Progress 2. 

1.  Name two sources from which a researcher can derive a 
hypothesis. 

2. Why is a Null Hypothesis compared to a "Skeptic"? 

6.4 SUMMARY 

• A hypothesis is a tentative, testable prediction about the 
relationship between variables. 

• It serves as a vital guide, ensuring the researcher stays focused 
and objective. 

• A good hypothesis must be conceptually clear, specific, and 
empirically testable. 

• Researchers use Null Hypotheses as a starting point to ensure 
they are not just looking for evidence that confirms their own 
biases. 

• Hypotheses can originate from cultural norms, personal 
experiences, or existing academic theories. 

• They are essential for bridging the gap between abstract theory 
and concrete data. 

• By setting boundaries, a hypothesis protects the researcher from 
"data overload. 

• "The ultimate goal of research is often to determine if the evidence 
supports the hypothesis or calls for its revision. 

6.5 GLOSSARY: 

Tentative: Not certain or fixed; provisional. 

• Null Hypothesis: A statement of no difference or no relationship 
between variables. 
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• Variable: A factor that can change or vary in a study. 
• Deduction: The process of reaching a conclusion by applying 

general rules to specific cases. 
• Empirical Testability: The ability to be proven right or wrong 

through observation or experiment. 
• Directional Hypothesis: A prediction that specifies the direction 

of a relationship. 
• Conjectural: Based on or involving guesswork. 
• Generalization: A general statement or concept obtained by 

inference from specific cases. 
• Analogy: A comparison between two things, typically for the 

purpose of explanation or clarification. 
• Refutation: The action of proving a statement or theory to be 

wrong or false. 

6.6 ANSWERS TO CHECK YOUR PROGRESS 

Check Your Progress 1 

1. Answer: A hypothesis is a tentative, testable statement or 
proposition about the relationship between two or more variables 
that guides the direction of a research study. 

2. Answer: A Null Hypothesis H0 predicts that there is no 
significant relationship or difference between variables, whereas 
an Alternative Hypothesis H1 predicts that a specific relationship 
or difference does exist. 

3. Answer: 1. It must be clear and precise; 2. It must be capable of 
being tested (testability); 3. It must be stated in simple terms. 

Check Your Progress 2. 

1. Answer: Hypotheses can be derived from existing theoretical 
frameworks, previous research findings (literature review), or 
direct creative observation of social patterns. 
Comparing a Null Hypothesis H0 to a "Skeptic" is a common 
analogy used in sociology and statistics to explain the burden of 
proof required in scientific inquiry. 
In the world of research, the Null Hypothesis acts as the 
"Skeptical Judge" who assumes that nothing interesting is 
happening until you can prove otherwise with overwhelming 
evidence. 
The Presumption of "No Effect" 
Just as a skeptic refuses to believe in a new theory without proof, 
the Null Hypothesis starts with the default assumption that there 
is no relationship between your variables. If you are studying 
whether "Social Media usage causes Anxiety," the Skeptic (H0) 
says: "Social media has zero effect on anxiety levels." 
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6.9 EXERCISE 

Part 1: MCQ 

1.A hypothesis that predicts "no relationship" between variables is 
called: 

a) Alternative b) Null  

c) Positive d) Complex 

Answer: b.  The Null Hypothesis is the baseline of "no effect." 

Sr. 
No. Title URL QR Code 

1 Social 
Research 

http://books.aisectonline.com
/User/UnitUrls?unitId=13604 

 

http://books.aisectonline.com/User/UnitUrls?unitId=13604
http://books.aisectonline.com/User/UnitUrls?unitId=13604
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Part 2: Short Answer 

Discuss the role of 'Personal Experience' as a source of hypothesis in 
sociology. 

Part 3: Long Answer 

"A hypothesis is the guiding light of research." Explain this statement 
by discussing the importance and functions of a hypothesis in social 
inquiry. 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 
  



 

 

 

 

 

 
  



 

 

BLOCK – II  DATA COLLECTION METHODS (QUALITATIVE & 
QUANTITATIVE) 63-106 

Unit-7 Observation Method 65 

Unit-8 Schedule Method 77 

Unit-9 Questionnaire Method 87 

Unit-10 The Case Study Method 95 

Block 2 focuses on the core methods used for collecting data in social research, integrating both 
qualitative and quantitative approaches. After understanding research design, hypothesis 
formulation, and sampling procedures in earlier blocks, the next crucial step is systematic data 
collection. The quality of research findings largely depends on the appropriateness, reliability, 
and validity of the data collection tools employed. Therefore, this block provides a comprehensive 
understanding of four major methods widely used in social sciences—Observation, Schedule, 
Questionnaire, and Case Study. 

Data collection methods are broadly categorized into qualitative and quantitative techniques. 
Quantitative methods emphasize measurable and numerical data, while qualitative methods 
focus on in-depth understanding of social phenomena. Scholars such as C. R. Kothari and Earl 
Babbie highlight that the choice of method depends on research objectives, nature of the 
problem, type of respondents, and available resources. 

This block begins with the Observation Method, which involves systematic watching and 
recording of behaviour in natural or controlled settings. It then discusses the Schedule Method, 
where structured questions are asked and recorded by the investigator. The Questionnaire 
Method follows, emphasizing self-administered tools suitable for large and literate populations. 
Finally, the Case Study Method explores intensive and holistic examination of a single unit, 
often used in qualitative research and social work practice. 

Together, these units enable learners to compare, evaluate, and apply appropriate data 
collection techniques in different research contexts. By mastering these methods, researchers 
can ensure accuracy, objectivity, and scientific rigor in social investigation. 
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UNIT 7 
OBSERVATION METHOD 

STRUCTURE 

7.1 Introduction 

7.2 Objectives 

7.3 Concepts and Process Observation Method 

7.3.1 Conceptual Framework of Observing 

7.3.2 Process of Observation    

7.3.3 Types of Observation  

7.3.4 Merits and Limitations 

7.4 Summary 

7.5 Glossary 

7.7 Suggested Readings 

7.8 References 

7.9 Exercise 

7.1 INTRODUCTION 

In our previous units, we explored the foundational aspects of research 
methodology, focusing on how researchers select problems and design 
their overall inquiry. We’ve discussed the importance of data collection 
as the backbone of empirical research. While surveys and interviews 
rely heavily on what people say they do, the Observation Method allows 
researchers to witness what people actually do. It is one of the oldest 
and most fundamental techniques in the social and behavioral sciences, 
rooted in the simple act of watching, listening, and recording. 

As we move forward, it is essential to distinguish between "seeing" and 
"observing." While seeing is a passive physiological process, observation 
in a research context is a deliberate, systematic, and purposeful 
activity. It involves the use of the senses to gather data about 
phenomena as they occur in their natural or controlled environments. 
This method is particularly vital when studying subjects who cannot 
communicate verbally—such as infants, animals, or individuals with 
certain linguistic barriers—or when the researcher suspects that self-
reported data might be biased or inaccurate due to social desirability. 

Connecting this to your prior learning on research ethics, observation 
brings unique challenges regarding privacy and informed consent, 
especially in "covert" settings. This unit will bridge the gap between 
theoretical research design and practical data acquisition. We will move 
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from the conceptual definition of observation to the intricate process of 
planning and executing an observational study. You will learn that a 
successful observation is not merely about "hanging out" in a setting; it 
requires a rigorous framework, precise recording tools, and an acute 
awareness of the researcher’s own biases. 

By the end of this unit, you will be prepared to select the most 
appropriate type of observation for a given research problem—whether 
it be the structured precision of a laboratory setting or the rich, 
immersive depth of participant observation in the field. This unit sets 
the stage for our upcoming discussions on qualitative and quantitative 
data analysis, as the quality of your analysis depends entirely on the 
fidelity of the observations recorded here. 

7.2 OBJECTIVES 

Upon completion of this unit, you should be able to: 

• Define the concept of scientific observation and distinguish it 
from casual perception. 

• Outline the systematic steps involved in the process of 
conducting a formal observation study. 

• Categorize different types of observation (e.g., Participant vs. 
Non-participant, Structured vs. Unstructured). 

• Evaluate the merits and limitations of the observation method in 
comparison to other data collection tools. 

• Formulate an observation schedule or checklist for a specific 
behavioral research scenario. 

7.3 CONCEPTS AND PROCESS OBSERVATION 
METHOD 

The term "observation" refers to the act of looking at or seeing 
something. When we are awake, we continue to observe something or 
other. The majority of these findings are purely coincidental and have 
no reason. However, observation as a data collection tool differs from 
casual watching. A systematic viewing of a specific phenomenon in its 
proper setting for the specific purpose of gathering data for a particular 
study can be described as observation. Both ‘Seeing' and 'hearing' are 
used in observation as a process. It is often followed by perceiving. 

C. Y. Younge - “It is thorough study based on visual observation. Under 
this technique group behaviours and social institutions problems are 
evaluated.” 

C.A. Mour- “Observation employs relatively more visual and senses 
than audio and vocal organs.”  

Observation is a traditional empirical method of investigation. Biology, 
physiology, astronomy, plant ecology, and other natural and physical 
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sciences have developed their bodies of knowledge through centuries of 
systematic observation. 

7.3.1 Conceptual Framework of Observation 

Observation is the systematic process of recording the behavioural 
patterns of people, objects, and occurrences without necessarily 
questioning or communicating with them. It is often described as 
"selective" because a researcher cannot record everything; they must 
focus on behaviours relevant to the research hypothesis. 

1. Classical & General Research Definitions 

P.V. Young: "Observation may be defined as systematic viewing, 
coupled with consideration of seen phenomena." 

This definition emphasizes that observation isn't just "looking," but 
looking with a plan (systematic) and thinking about what is being seen. 

C.A. Moser: 

"Observation implies the use of eyes rather than of ears and voice." 

Moser highlights the distinction between observation (visual) and other 
methods like interviews (auditory/verbal). 

John W. Best: "Observation is a technique for collecting data about the 
behavior of individuals in their natural settings." 

This focuses on the context—capturing behaviour where it naturally 
occurs rather than in a lab. 

2. Sociology & Anthropology 

Marshall and Rossman (1989): "Observation is the systematic 
description of events, behaviors, and artifacts in the social setting 
chosen for study." 

This expands the scope beyond just people to include artifacts (objects) 
and the setting itself. 

Goode and Hatt: 

"Science begins with observation and must ultimately return to 
observation for its final validation." 

They frame observation as the foundational pillar of the scientific 
method itself. 

3. Psychology & Behavioural Science 

Langley (1988): "Observation involves looking and listening very 
carefully. We all watch other people sometimes, but we don't usually 
watch them in order to discover particular information about their 
behaviour." 

This highlights the difference between casual people-watching and 
scientific observation, which has a specific goal of discovery. 
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Gorman and Clayton (2005): "Observation studies involve the 
systematic recording of observable phenomena or behaviour in a 
natural setting." 

Summary of Key Elements across Authors 

Despite the variations, most authors agree on these core 
characteristics: 

Systematic: It is planned, not random. 

Sensory: It primarily uses sight, but often involves hearing and other 
senses. 

Purposeful: It is done to gather specific data or test a hypothesis. 

Contextual: It often emphasizes the natural environment of the subject. 

Characteristics of Scientific Observation: 

1. Purposeful: Directed toward a specific research goal. 
2. Systematic: Planned in stages rather than occurring by chance. 
3. Recorded: Observations are documented immediately to ensure 

accuracy. 
4. Verifiable: Subject to checks and controls for validity and 

reliability. 

7.3.2 The Process of Observation 

To ensure data is robust, the observation process generally follows a 
specific trajectory: 

• Selection of Site and Participants: Choosing the environment 
(field or lab) where the behaviour is most likely to occur. 

• Defining the "What": Establishing operational definitions for the 
behaviours to be observed (e.g., what exactly constitutes 
"aggressive behaviour"?). 

• Training Observers: If multiple people are collecting data, they 
must be trained to ensure inter-rater reliability. 

• The Observation Period: Executing the plan and using tools like 
field notes, checklists, or video cameras. 

• Data Recording: Translating raw sightings into data points. 

 Activity Box 1: The Coffee Shop Study 

Spend 15 minutes in a public space (like a cafe or library). Try to observe 
"mobile phone usage" without taking notes. Then, try to observe it while 
using a tally mark for every time someone checks their phone. Note the 
difference in your accuracy and the specific behaviours you noticed in 
the second round. 

7.3.3 Types of Observation 

Observation methods are classified based on the level of structure and 
the role of the researcher. 



 OBSERVATION METHOD 

SOCIAL RESEARCH              | 69 

NOTE 
 

 

 

1. Participant observation: Participant observation is an 
ethnographic method in which a researcher participates in, 
observes, and records the daily activities and cultural aspects of 
a particular social group. An anthropologist might conduct a 
study of tribal customs by participating in tribal activities such 
as folk dance. The people being examined should have no idea 
what the researcher is looking for. Only then will their behaviour 
be "natural." The secrecy surrounding the research goal and 
researcher's identity is justified on the grounds that it allows for 
the exploration of facets of the group's culture that are not visible 
to outsiders. 

Advantages include: 

(1) The observer can understand the emotional responses of the 
observed group and gain a deeper understanding of their interactions 
through participant observation. 

(2) The observer would be able to record the context that gives meaning 
to the observed actions and spoken words. 

Disadvantages: Participant observation suffers from some demerits. 

(1) The participant observer's field of view is narrowed. For example, if 
the group/community under review has a hierarchy, he will hold one 
place within it, and therefore all avenues of knowledge will be closed to 
him. 

(2) Objectivity is lacking to the degree that the participant analyst 
participates emotionally. 

(3) The dual demand placed on the observer is another drawback of this 
approach. Participation can be hampered by recording, and observation 
can be hampered by participation. It is not possible to record on the 
spot, so it must be delayed until the observer is alone. As a consequence 
of the time lag, certain recording inaccuracies occur. 

2. Non-participant observation: In this process, the observer stands 
apart from the phenomenon being observed and does not take part in 
it. The observer, of course, has no emotional attachment to the 
situation. This approach necessitates the ability to record findings in a 
non-obtrusive manner. 

3. Direct observation: This refers to the observer's personal 
observation of an incident as it occurs. This approach is adaptable, 
allowing the observer to notice and document even the tiniest details of 
events and behaviour as they unfold. He may also move about and 
adjust the direction of his observation. One downside of this approach 
is that when events pass rapidly, the observer's vision circuit cannot be 
able to cover all related events, resulting in the observation being 
incomplete. 
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4.  Indirect observation: This does not include the presence of the 
observer, and the recording is performed using mechanical, 
photographic, or electronic equipment, such as a special motion picture 
camera installed in a department of a large store to monitor customer 
and employee movements. While less versatile than direct observation, 
this approach is less biased and has less inconsistent recording 
accuracy. It also serves as a permanent record for examining various 
aspects of the incident. 

5. Controlled observation: This entails using experimental design and 
routinely recording 

observations to standardize observational methods and exert optimal 
control over extrinsic and intrinsic variables. Controlled observation 
may take place in the lab or out in the field. It is characterized by simple 
and specific decisions on what to observe, how to observe, and when to 
observe. It is also used to infer causality and evaluate causal 
hypotheses. 

6.Uncontrolled observation: This does not imply that extrinsic and 
intrinsic factors are under the authority. It's most commonly used in 
descriptive analysis. A traditional uncontrolled observation is 
participant observation. 

A. Participant vs. Non-Participant Observation 

• Participant: The researcher joins the group being studied to gain 
an "insider" perspective (e.g., an anthropologist living in a 
village). 

• Non-Participant: The researcher remains an outsider, detached 
from the group (e.g., watching children through a one-way 
mirror). 

B. Structured vs. Unstructured Observation 

• Structured: Uses a pre-defined "Observation Schedule." The 
researcher knows exactly what to look for and ignores other 
stimuli. 

• Unstructured: Exploratory in nature. The researcher records 
whatever they deem important, allowing for unexpected insights. 

C. Controlled vs. Uncontrolled Observation 

• Controlled: Takes place in a laboratory or rigged environment to 
see how variables affect behaviour. 

• Uncontrolled: Takes place in a natural setting (Naturalistic 
Observation) without any interference from the researcher. 

 Check Your Progress (CYP) 1 

1. Why is an "operational definition" crucial in structured observation? 

2. Differentiate between covert and overt observation. 
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7.3.4 Merits and Limitations 

The observation method is highly valued in sociology and social work 
for its ability to capture social reality in its most raw form. However, like 
any research tool, it presents a unique set of trade-offs between depth 
and objectivity. 

Merits of the Observation Method 

• Directness and Accuracy: It allows researchers to study 
behaviour as it occurs in real-time, rather than relying on a 
respondent’s memory or willingness to tell the truth. 

• Captures Non-Verbal Cues: It is the only method capable of 
recording body language, facial expressions, and environmental 
context that surveys or interviews might miss. 

• Independent of Subject’s Literacy: This method is ideal for 
studying groups who cannot communicate through traditional 
means, such as young children, animals, or tribal communities 
with unique dialects. 

• Depth of Data: Participant observation, in particular, provides a 
"thick description" of social life, offering deep insights into the 
meanings behind human actions. 

• Natural Settings: By observing people in their natural habitat, 
researchers see authentic interactions that are not influenced by 
the artificiality of a laboratory or a formal interview. 

Limitations of the Observation Method 

• Observer Bias: The researcher’s own values, culture, and 
expectations can unconsciously influence how they interpret the 
behaviours they see. 

• The Hawthorne Effect: When subjects realize they are being 
observed, they may alter their behaviour to appear more socially 
desirable, which compromises the data. 

• Time and Cost: Scientific observation is often a slow, labour-
intensive process that requires the researcher to spend weeks or 
months in the field. 

• Lack of Control: In naturalistic settings, many external variables 
can interfere with the study, making it difficult to isolate specific 
causes for a behaviour. 

• Ethical Concerns: Issues regarding privacy and informed consent 
often arise, especially in "disguised" observation where subjects 
are unaware, they are being studied. 

Check Your Progress (CYP) 2 

1. Explain how the "Hawthorne Effect" can threaten the validity of 
a study. 

2.  List two ethical concerns associated with covert participant 
observation. 
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7.4 SUMMARY 

• The observation method stands as a cornerstone of empirical 
research, offering a direct window into human and animal 
behaviour that self-reporting often obscures. Unlike casual 
watching, scientific observation is a disciplined, planned, and 
systematically recorded process. We have explored the various 
dimensions of this method, starting with its conceptual roots as 
a sensory-based data collection tool. 

• The process of observation requires meticulous preparation, 
including defining behavioural categories and choosing the right 
setting. We categorized observation into several types: 
participant and non-participant (based on researcher 
involvement), structured and unstructured (based on the level of 
pre-planning), and controlled versus naturalistic (based on the 
environment). 

• Each of these types carries specific advantages; for instance, 
participant observation offers deep qualitative "thick 
description," while structured observation provides quantifiable 
data suitable for statistical analysis. However, researchers must 
remain vigilant against limitations such as observer bias and the 
Hawthorne effect. Despite these challenges, when combined with 
proper recording tools like checklists and field notes, observation 
remains an indispensable method for capturing the complexities 
of real-world interactions and behaviours that other methods 
simply cannot reach. 

7.5 GLOSSARY 

• Hawthorne Effect: A phenomenon where individuals modify their 
behavior in response to their awareness of being observed. 

• Inter-rater Reliability: The degree of agreement among different 
observers who are recording the same phenomenon. 

• Ecological Validity: The extent to which the findings of a research 
study are able to be generalized to real-life settings. 

• Observation Schedule: A standardized form or checklist used to 
record the frequency or duration of specific behaviours. 

• Field Notes: Detailed, descriptive accounts of observations 
recorded by the researcher during or immediately after the event. 

• Covert Observation: A study where the identities of the 
researchers and the fact that they are observing are kept secret 
from the subjects. 

• Overt Observation: A study where the participants are aware that 
they are being observed by a researcher. 

• Operational Definition: A clear, precise description of the criteria 
used to measure or identify a specific behaviour. 
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• Naturalistic Observation: Observing subjects in their natural 
environment without any attempt to manipulate variables. 

• Observer Bias: The tendency of observers to see what they expect 
to see or what they want to see, based on their subjective 
prejudices. 

7.6 ANSWERS TO CHECK YOUR PROGRESS 

CYP .1 

1.An operational definition is crucial because it ensures consistency. It 
defines a behaviour (like "sharing") in measurable terms so that two 
different observers record the same event in the same way. 

 2. In Covert observation, the subjects are unaware they are being 
studied, minimizing artificial behaviour. In Overt observation, 
participants are fully aware of the researcher's presence. 

CYP 2 

1.The Hawthorne Effect causes participants to act "on their best 
behavior" or change their natural patterns because they are being 
watched, which means the data collected does not reflect their true, 
everyday actions. 

2. Ethical concerns include: (a) Lack of informed consent, and (b) 
Potential invasion of privacy. 

7.7 SUGGESTED READINGS 

7.9 EXERCISE 

Part 1: MCQs and Short Answers 

MCQs 

1. Which method is best for studying infants? 

    A) Interview 

    B) Questionnaire 

   C) Observation 

Sr. 
No. Title URL QR Code 

1 Social 
Research 

http://books.aisectonline.com
/User/UnitUrls?unitId=13605 

 

http://books.aisectonline.com/User/UnitUrls?unitId=13605
http://books.aisectonline.com/User/UnitUrls?unitId=13605
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   D) Case Study 

  Answer: C. Infants lack the verbal skills for other methods. 

2. When a researcher joins a street gang to study them, it is called: 

    A) Structured Observation 

   B) Participant Observation 

    C) Controlled Observation 

    D) Non-participant Observation 

    Answer: B. The researcher is an active member of the group. 

3.The "Observation Schedule" is primarily used in: 

    A) Unstructured Observation 

    B) Participant Observation 

    C) Structured Observation 

    D) Casual Observation 

    Answer: C. It provides the required structure for recording. 

4. Which of these reduces "Observer Bias"? 

    A) Using only one observer 

    B) Blind observation (Observer doesn't know the hypothesis) 

    C) Not taking notes 

    D) Changing the setting frequently 

    Answer: B. This prevents the observer from subconsciously 
seeking specific results. 

5. Naturalistic observation is characterized by: 

    A) High control 

   B) Manipulation of variables 

   C) Ecological validity 

    D) Laboratory settings 

   Answer: C. It reflects real-life behavior. 

Short Answer Questions (50-100 words) 

1. Differentiate between Structured and Unstructured observation. 

 Structured observation uses a strict checklist and predefined 
categories, aiming for quantitative data and high reliability. 
Unstructured observation is flexible, allowing the researcher to 
record any significant event, prioritizing qualitative depth over 
standardized measurement. 

2.What is "Time Sampling" in observation? 
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   Time sampling involves observing and recording behaviour only 
during specific time intervals (e.g., the first 5 minutes of every hour). 
This makes the process more manageable and ensures data 
represents different times of the day. 

Part 2: Long Answer Questions 

1.Discuss the various stages of the observation process in detail. 
How does preparation influence the final quality of data? 

2.Compare and contrast Participant and Non-participant 
observation. In what research scenarios would you prefer one over 
the other? 

Part 3: Long Answer Questions 

1.Critically examine the merits and limitations of the observation 
method. How can a researcher minimize the limitations to ensure 
data objective? 

2.Discuss the types of observation. 
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UNIT 8 
SCHEDULE METHOD 

STRUCTURE 

8.1 Introduction 

8.2 Objectives 

8.3 The Schedule Method 

8.3.1 Defining the Schedule 

8.3.2 Types of Schedules 

8.3.3 The Manufacturing Process: Designing a Schedule 

8.3.4 Qualities of a Good Schedule 

8.3.5 Common Defects in Schedules 

8.4 Summary 

8.5 Glossary 

8.6 Answers to Check Your Progress 

8.7 Suggested Readings 

8.9 References 

8.9 Exercise 

8.1 INTRODUCTION 

In our previous exploration of sociological research, we examined the 
observation method, which captures data through direct sensory 
engagement. While observation is invaluable for recording behaviour as 
it happens, it often lacks the standardized structure required for large-
scale comparative analysis. To bridge this gap, researchers employ the 
schedule method—a tool that combines the systematic nature of a 
questionnaire with the personal touch of an interview. 

The schedule method is a formal list of questions, statements, or blank 
tables prepared by the investigator to collect data from respondents. 
Unlike a questionnaire, which is typically mailed or filled out 
independently by the respondent, a schedule is filled out by the 
researcher or a trained enumerator during a face-to-face interaction. 
This distinction is critical in the Indian context, where varying literacy 
rates and diverse linguistic backgrounds can make self-administered 
tools challenging. By using a schedule, the researcher ensures that 
questions are understood correctly and that the data collected is both 
uniform and complete. 

This unit transitions us into the more structured phases of data 
collection. We will move from the "what" of social behaviour 
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(observation) to the "how" of systematic inquiry. The schedule acts as a 
bridge; it provides a standardized frame of reference while allowing the 
researcher to probe deeper into the respondent's lived experiences. As 
you progress through this unit, you will learn that a schedule is not 
merely a list of questions but a precision instrument that must be 
"manufactured" with care. 

We will analyze the various types of schedules used in social research, 
ranging from those designed to evaluate institutions to those tracking 
individual biographies. We will also deconstruct the manufacturing 
process—the step-by-step design phase that ensures the tool is valid 
and reliable. Finally, we will identify the essential qualities that make a 
schedule effective and the common pitfalls or "defects" that can 
compromise the integrity of your research findings. This unit provides 
the practical blueprint for any researcher aiming to conduct fieldwork 
that is both scientifically rigorous and socially sensitive. 

8.2 OBJECTIVES 

By the end of this unit, you should be able to: 

• Identify the fundamental characteristics that distinguish a 
schedule from a questionnaire. 

• Analyze the different types of schedules to determine the most 
appropriate version for specific research goals. 

• Execute the step-by-step process of designing (manufacturing) a 
research schedule. 

• Evaluate the qualities of a well-constructed schedule against 
established scientific criteria. 

• Diagnose potential defects in a schedule that could lead to data 
bias or respondent fatigue. 

8.3 THE SCHEDULE METHOD 

A schedule is a collection of questions devised and presented with the 
intent of evaluating a hypothesis or inference. In the scheduled process, 
the interview takes centre stage and is crucial. This method of data 
collection is somewhat similar to data collection by questionnaires, with 
the exception that schedules are filled out by enumerators who have 
been specially named for the purpose, whereas questionnaire is filled 
by the respondents themselves. These enumerators, accompanied by 
schedules, visit respondents, ask them questions from the proforma in 
the order in which they are mentioned, and record their responses in 
the space provided on the proforma. 

8.3.1 Defining the Schedule 

A schedule is a proforma containing a set of questions which are filled 
in by the enumerator in a face-to-face situation with the respondent. 
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According to Goode and Hatt, a schedule is the name usually applied to 
a set of questions which are asked and filled in by an interviewer in a 
face-to-face situation with another person. 

W.J. Goode & P. K. Hatt- “Schedule is the name usually applied to a 
set of questions, which are asked and filled by an interviewer in a face-
to-face situation with another.” 

Thomas Carson Macormie- “The schedule is nothing more than a list 
of questions which it seems necessary to test the hypothesis.” 

Important Features of Schedule: 

1. The interviewer presents the timetable. He asks the questions and 
takes notes on the responses. 

2. Since the list of questions is just a written text, it does not need to be 
appealing. 

3. The schedule is applicable to a very specific area of social science. 

4. It assists in limiting the complexity of the research and focusing on 
the basic elements of the review. 

5. The aim is to define the topic. 

6. The interviewer is still armed with the formal paper outlining the 
questions, which is preplanned and written down formally in the 
timetable. 

Designing Schedule 

When manufacturing a schedule, the researcher acts as an architect. 
The structural integrity of the data depends entirely on how the 
questions are framed and organized. 

Here are the essential points to keep in mind during the design process: 

1. Linguistic Clarity and Simplicity 

Language Level: Use language that matches the educational level of the 
respondents. Avoid academic jargon (e.g., instead of "socio-economic 
status," ask about "house type" or "monthly income"). 

Single-Idea Questions: Each question should address only one concept. 
Avoid "double-barrelled" questions like, "Do you like the government 
scheme and the way it is implemented?" as the respondent might like 
one but not the other. 

2. Logical Sequencing 

The Funnel Technique: Start with simple, non-threatening, and general 
questions to build rapport. Gradually move toward more specific or 
complex topics. 
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Topical Grouping: Group related questions together. Constant jumping 
between unrelated topics can confuse the respondent and lead to 
"respondent fatigue." 

3. Avoiding Bias and Leading Questions 

Neutrality: Questions must be neutral. Avoid starting questions with 
phrases like, "Don't you think..." or "Most people believe..." which 
pressure the respondent to agree. 

Balanced Options: If providing multiple-choice answers, ensure the 
options cover a balanced spectrum (e.g., from "Strongly Agree" to 
"Strongly Disagree"). 

4. Handling Sensitive Topics 

 

Placement: Personal or sensitive questions (such as those about 
income, domestic issues, or political views) should be placed toward the 
end. By then, the enumerator has ideally established a level of trust. 

Indirect Inquiry: If a topic is highly sensitive, use indirect questions or 
"projective" techniques to elicit an honest response without making the 
subject feel defensive. 

5. Structural Layout and Formatting 

Adequate Space: Ensure there is enough room for the enumerator to 
write the responses clearly. 

Instructions for Enumerators: Include clear instructions in brackets 
regarding how to ask the question or when to skip to a different section 
(e.g., "If NO, skip to Q15"). 

6. The Necessity of Pre-Testing (Pilot Study) 

Trial Run: Always test the draft schedule on a small sample (5–10 
people) similar to your target population. 

Identifying Defects: Pre-testing helps you catch "defects" like ambiguous 
wording, questions that take too long to answer, or sequences that feel 
awkward in a real conversation. 

Check Your Progress 1 

1. Why should sensitive questions be placed at the end of a schedule? 

2. What is a "double-barrelled" question, and why is it a defect? 

8.3.2 Types of Schedules 

Schedules are categorized based on their specific utility in the field: 

1. Observation Schedule: Used to record data while observing a group 
or situation. It ensures the observer doesn't miss key behaviours. 
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2. Rating Schedule: Used to assess the opinions, attitudes, or 
psychological traits of individuals on a scale. 

3. Document Schedule: Used to extract and record data from case 
histories, official records, or biographies. 

4. Institutional Survey Schedule: Focused on gathering data regarding 
the functioning, problems, or demographics of specific institutions (e.g., 
schools, hospitals). 

5. Interview Schedule: The most common form, used as a guide during 
a formal interview to ensure all respondents are asked the same 
questions in the same order. 

8.3.3 The Manufacturing Process (Designing) 

Designing a schedule is a technical process involving several stages: 

 

Stage 1: Determining the Topic: Defining the exact scope of the study. 

Stage 2: Defining the Respondents: Identifying the target population 
(e.g., rural women in Khandwa). 

Stage 3: Drafting Questions: Formulating clear, non-ambiguous 
questions. This includes deciding between open-ended and closed-
ended formats. 

Stage 4: Logical Sequencing: Arranging questions from simple to 
complex to build rapport. 

Stage 5: Pre-testing (Pilot Study): Testing the schedule on a small group 
to identify errors before the main fieldwork. 

8.3.4 Qualities of a Good Schedule 

Clarity: Questions must be simple and easily understood by the 
respondent. 

Objectivity: The schedule should not lead the respondent toward a 
particular answer. 

Brevity: It should be as short as possible to prevent "respondent 
fatigue." 

Reliability: Different enumerators using the same schedule should get 
similar results. 

8.3.5 Common Defects in Schedules 

Ambiguity: Using words with multiple meanings. 

Leading Questions: Questions that suggest a "correct" answer (e.g., 
"Don't you agree that education is important?"). 

Sensitive Questions: Placing highly personal or threatening questions 
at the beginning. 
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Technical Jargon: Using complex sociological terms that the average 
respondent will not understand. 

Activity Box: Reflective Exercise 

 Imagine you are interviewing women in a rural district about a new 
government health scheme. Write down three questions that might be 
considered "leading" and then rewrite them to be neutral. 

Check Your Progress (CYP) 2 

1. How does the role of an enumerator distinguish a schedule from a 
questionnaire? 

2. Name the type of schedule used specifically for extracting data from 
official records. 

8.4 SUMMARY 

• Definition: A schedule is a systematic tool for data collection, 
consisting of a series of questions filled in by the researcher or a 
trained enumerator during face-to-face contact with the 
respondent. 

• Distinct Identity: Unlike a questionnaire, which is self-
administered, the schedule involves direct interaction, making it 
highly effective in regions with diverse literacy levels. 

• Functional Types: The method is versatile, encompassing 
Observation Schedules for behaviour, Rating Schedules for 
attitudes, Document Schedules for records, and 
SSSInstitutional/Interview Schedules for surveys. 

• The Design Process: "Manufacturing" a schedule is a rigorous 
scientific process involving five key stages: topic determination, 
respondent definition, drafting, logical sequencing, and essential 
pre-testing (pilot study). 

• Core Qualities: A high-quality schedule must possess clarity, 
brevity, and objectivity, ensuring that the questions are simple 
and do not lead the respondent toward biased answers. 

• Critical Defects: Researchers must avoid common pitfalls such 
as ambiguous wording, technical jargon, and the improper 
placement of sensitive or personal questions. 

• Reliability and Validity: Through pre-testing and standardized 
training of enumerators, the schedule method provides a reliable 
framework for large-scale comparative social research. 

• Practical Utility: It remains a preferred method in Indian 
sociological research due to its ability to bridge communication 
gaps and ensure 100% completion of the data collection form. 
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8.5 GLOSSARY 

1. Enumerator: A person employed to collect census data or 
conduct a survey by visiting respondents. 

2. Proforma: A standardized document or form used to record data 
in a predefined format. 

3. Pilot Study: A small-scale preliminary study conducted to 
evaluate the feasibility and improve the design of the research 
tool. 

4. Respondent Fatigue: A phenomenon where survey participants 
become tired or bored, leading to a decline in the quality of data 
provided. 

5. Leading Question: A question phrased in a way that suggests a 
particular answer or contains the answer the interviewer is 
looking for. 

6. Open-Ended Question: A question that allows the respondent to 
answer in their own words rather than choosing from set options. 

7. Closed-Ended Question: A question that provides a fixed set of 
responses (e.g., Yes/No or Multiple Choice). 

8. Validity: The extent to which a research tool accurately 
measures what it was intended to measure. 

9. Reliability: The consistency of a research tool; the degree to 
which it produces the same results under stable conditions. 

10. Thick Description: A detailed, context-rich description of social 
life and behavior (typically associated with qualitative 
observation). 

8.6 ANSWERS TO CHECK YOUR PROGRESS 

Check Your Progress 1  

Why should sensitive questions be placed at the end of a schedule? 

 Answer: Sensitive questions regarding income, personal beliefs, or 
private behaviours are placed at the end to allow time for the 
enumerator to build rapport and trust. If these questions are asked too 
early, the respondent may become defensive, uncooperative, or even 
terminate the interview. By the end of the session, the respondent is 
usually more comfortable and more likely to provide honest answers. 

What is a "double-barrelled" question, and why is it a defect?  

Answer: A double-barrelled question is a defect where two distinct 
issues are joined in a single question (e.g., "Are you satisfied with the 
health scheme and the behavior of the doctors?"). It is a defect because 
the respondent might have different opinions on each part—they may 
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like the scheme but dislike the doctors. This makes it impossible for the 
researcher to know which part of the question the respondent is 
actually answering, leading to inaccurate data. 

Check Your Progress 2  

Answer 1 

1. The Role of the Enumerator 

The presence of an enumerator is the primary difference between these 
two data collection tools. In a questionnaire, the researcher sends the 
list of questions to respondents (often by mail or email), and the 
respondents fill it out themselves. There is no direct contact between 
the researcher and the participant. 

In a schedule, an enumerator is physically present. Their role 
includes: 

Reading out questions: The enumerator asks the questions and 
explains them if the respondent is confused. 

Recording responses: The enumerator, not the respondent, writes down 
the answers. 

Ensuring accuracy: Because the enumerator can observe the 
respondent and clarify doubts, the data collected is often completer and 
more accurate compared to a self-administered questionnaire. 

Overcoming barriers: This role allows data collection from individuals 
who may be illiterate or have difficulty understanding technical 
language. 

Answer 2 

2. Type of Schedule for Official Records 

The type of schedule used specifically for extracting data from official 
records, such as census data, birth registers, or institutional files, is 
called a Document Schedule. 

It is designed to systematically pull specific variables from existing 
written evidence rather than from a live interview. 

8.7 SUGGESTED READINGS 

Sr. 
No. Title URL QR Code 

1 Social 
Research 

http://books.aisectonline.com
/User/UnitUrls?unitId=13606 

 

http://books.aisectonline.com/User/UnitUrls?unitId=13606
http://books.aisectonline.com/User/UnitUrls?unitId=13606
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8.9 EXERCISE 

Part 1: MCQs and Short Answers 

Multiple Choice Questions: 

1. Which of the following is filled by the researcher or enumerator?  

a) Questionnaire b) Schedule c) Personal Diary d) Mail Survey 

2. A "Pilot Study" is primarily used for: 
 a) Data Analysis b) Testing the research tool c) Writing the final 
report d) Sampling 

3. Which defect occurs when a question has two meanings?  

a) Brevity b) Ambiguity c) Objectivity d) Reliability 

4. A Rating Schedule is mostly used to measure:  

a) Historical dates b) Population size  

c) Attitudes and opinions d) Institutional budget 

5. The "Hawthorne Effect" is a limitation most commonly associated 
with: 

 a) Document analysis b) Observation  

c) Content Analysis d) Random Sampling 

Answers & Explanations: 

1. (b) Schedule: By definition, a schedule is filled by the 
investigator/enumerator. 

2. (b) Testing the research tool: Pilot studies help identify flaws in 
questions before the actual study. 

3. (b) Ambiguity: Ambiguity refers to a lack of clarity or having a 
double meaning. 
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4. (c) Attitudes and opinions: Rating scales quantify qualitative 
feelings or preferences. 

5. (b) Observation: It refers to subjects changing behavior because 
they are being watched. 

Short Answer Questions (50–100 words): 

1. Define the "Manufacturing Process" of a schedule. 

2. What are the dangers of using "Leading Questions" in a research 
schedule? 

3. Briefly explain the "Document Schedule." 

4. Why is "Pre-testing" considered the soul of schedule design? 

5. List three qualities of a good schedule. 

Part 2: Long Answer Questions 

1. Discuss the various types of schedules used in social research 
with suitable examples. 

2. Compare and contrast the Schedule Method and the 
Questionnaire Method. Which is more suitable for rural research 
in India? Justify. 

Part 3: Long Answer Questions 

1. Elaborate on the "manufacturing process" of a schedule, 
detailing the importance of each stage in ensuring data validity. 

2. Identify the major defects in a schedule and explain how a 
researcher can overcome these challenges during the design 
phase. 
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UNIT 9 
QUESTIONNAIRE METHOD 

STRUCTURE 
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9.2 Objectives 
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9.3.3 Characteristics of a Scientific Questionnaire 
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9.4 Summary 
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9.7 Suggested Readings 

9.8 References 

9.9 Exercise 

9.1 INTRODUCTION 

In the preceding unit, we analyzed the schedule method, which relies 
heavily on the presence of an enumerator to bridge the gap between the 
researcher and the respondent. However, in contemporary social 
research—especially when dealing with geographically dispersed 
populations or literate urban groups—the questionnaire method 
emerges as a more cost-effective and autonomous alternative. A 
questionnaire is essentially a self-administered tool where the 
respondent reads and answers the questions independently. 

The evolution of the questionnaire has been central to the growth of 
quantitative sociology. It allows researchers to gather data from 
hundreds or even thousands of individuals simultaneously, something 
that would be logistically impossible with face-to-face interviews. In the 
digital age, this method has expanded from traditional postal services 
to include online surveys and email-based inquiries. For a researcher, 
the questionnaire is a double-edged sword: while it offers anonymity 
and eliminates "interviewer bias," it also carries the risk of low response 
rates and the potential for misunderstood questions. 

This unit focuses on the technical nuances of constructing a 
questionnaire that can "speak for itself." Since there is no interviewer 
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present to explain a confusing term, the creation process must be 
exceptionally rigorous. We will examine the different types of 
questionnaires—from structured formats to open-ended inquiries—and 
identify the core characteristics that distinguish a professional tool from 
a casual survey. Furthermore, we will delve into the critical concepts of 
reliability and validity, ensuring that the data collected is not just 
voluminous, but scientifically sound. This unit is essential for any 
student looking to master the art of "distance research" in the social 
sciences. 

9.2 OBJECTIVES 

By the end of this unit, you should be able to: 

• Identify the specific conditions under which a questionnaire is 
preferable to a schedule. 

• Analyze the major types of questionnaires and their suitability 
for different research designs. 

• Execute the creation process of a questionnaire, from 
conceptualization to final formatting. 

• Evaluate the reliability of a questionnaire using standardized 
testing methods. 

• Appraise the characteristics that ensure a high response rate in 
self-administered surveys. 

9.3 THE QUESTIONNAIRE METHOD 

9.3.1 Defining the Questionnaire 

A questionnaire is a research instrument consisting of a series of 
questions and other prompts for the purpose of gathering information 
from respondents. Bogardus defines it as "a list of questions sent to a 
number of persons for them to answer. It secures standardized results 
that can be tabulated and treated statistically." 

A questionnaire is made up of a series of questions that are written or 
typed in a certain order on a form or a set of forms. The questionnaire 
is mailed to respondents, who are required to read and comprehend the 
questions before responding in the space provided on the questionnaire. 
The respondents are on their own when it comes to answering the 
questions. 

Definitions  

Barr, Davis & Johnson- “A questionnaire is a systematic compilation 
of questions that are 

submitted to a sampling of the population from which information is 
desired.” 
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W. J. Goode & K. Hatt- “In general, the word questionnaire refers to a 
device for securing answers to questions by using a form which the 
respondent fills in himself.” 

Difference between questionnaires and schedules 

While both methods utilize a set of questions to gather data, the primary 
difference lies in who records the responses and the nature of the 
interaction between the researcher and the respondent. 

Here is a breakdown of the differences as commonly discussed in 
sociological research methodology (notably by Goode and Hatt): 

Basis of 
Difference 

Questionnaire Schedule 

Data 
Recording 

Filled out by the 
respondent. 

Filled out by the 
researcher or 
enumerator. 

Mode of 
Contact 

Generally sent via mail, 
email, or digital links. 

Requires a face-to-face 
meeting or direct 
interview. 

Target 
Audience 

Can only be used with 
literate respondents. 

Can be used with both 
literate and illiterate 
populations. 

Response 
Rate 

Often low, as many 
respondents do not send it 
back. 

Usually very high, as 
the enumerator ensures 
the form is completed. 

Clarity Risks being misinterpreted 
as no one is there to explain. 

The researcher can 
clarify doubts and 
explain questions on the 
spot. 

Bias Eliminates "interviewer 
bias" but may have self-
selection bias. 

Higher risk of the 
interviewer's personality 
influencing the 
answers. 

Cost & 
Time 

Very economical and saves 
time over large areas. 

Expensive and time-
consuming due to travel 
and training. 

Identity Offers anonymity, which 
may lead to more honest 
answers on sensitive topics. 

The respondent's 
identity is known to the 
interviewer. 

9.3.2 Major Types of Questionnaires 

1. Structured Questionnaire: Contains definite, concrete, and pre-
determined questions. These are usually used for large-scale 
studies where standardized data is required. 



 DATA COLLECTION METHODS (QUALITATIVE & QUANTITATIVE) 

SOCIAL RESEARCH | 90 

NOTE 
 

 

 

2. Unstructured Questionnaire: Provides more flexibility. It may 
contain broad questions that allow the respondent to answer in 
their own words, often used in qualitative pilot studies. 

3. Closed-Ended Questionnaire: Offers fixed alternatives (Yes/No, 
Multiple Choice). It is easy to quantify but limits the depth of the 
response. 

4. Open-Ended Questionnaire: Allows the respondent to write 
freely. It provides depth and nuance but is difficult to tabulate. 

5. Pictorial Questionnaire: Uses pictures instead of words, often 
used for children or populations with lower literacy levels. 

9.3.3 Characteristics of a Scientific Questionnaire 

• Anonymity: Respondents are often more honest because they do 
not have to provide their names. 

• Uniformity: Every respondent receives the exact same set of 
questions in the same order. 

• Economy: It is the least expensive method of data collection per 
respondent. 

• Clarity of Instructions: Since no researcher is present, the 
instructions for filling it out must be foolproof. 
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9.3.4 The Creation Process 

1. Preparation: Define the information required and the target 
audience. 

2. Constructing Questions: Choosing between open or closed 
questions and ensuring the language is neutral. 

3. Ordering: Using the "funnel" approach—general questions first, 
specific ones later. 

4. Layout Design: Ensuring the document is visually clean and 
professional to encourage completion. 

5. Pre-testing: Sending the draft to a small group to check for 
"dead-end" questions or confusion. 

9.3.5 Reliability and Validity 

• Reliability: Refers to the consistency of the results. If the same 
questionnaire is given to the same group twice, do they provide 
similar answers? 

• Validity: Refers to accuracy. Is the questionnaire actually 
measuring what it claims to measure? 

Check Your Progress 

1. Why is a questionnaire more economical than a schedule? 
2.  What is the main risk of using an unstructured questionnaire? 

 

9.4 SUMMARY 

• Self-Administration: The questionnaire is a primary tool for 
collecting data without the direct intervention of a researcher, 
making it ideal for literate populations. 

• Diversity of Forms: Researchers can choose between 
structured, unstructured, open-ended, or closed-ended formats 
depending on whether they need "breadth" or "depth." 

• Cost-Efficiency: It remains the most economical way to reach a 
vast geographic area. 

• Design Rigor: Because there is no one to clarify doubts, the 
"creation process" emphasizes clear instructions, logical flow, 
and the avoidance of technical jargon. 

• Pilot Testing: Pre-testing is mandatory to ensure that the 
questionnaire is reliable and that the questions are not being 
misinterpreted by the respondents. 

• Scientific Integrity: The utility of a questionnaire is ultimately 
judged by its reliability (consistency) and validity (accuracy). 
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9.5 GLOSSARY 

1. Self-Administered: A method where the respondent completes 
the survey on their own. 

2. Tabulation: The process of condensing raw data and displaying 
it in a compact form (like a table) for analysis. 

3. Response Rate: The percentage of people who complete the 
questionnaire out of the total number it was sent to. 

4. Interviewer Bias: Distortions in data caused by the interviewer's 
presence or personality (absent in questionnaires). 

5. Funnel Technique: A method of ordering questions from general 
to specific. 

6. Likert Scale: A popular rating scale used to measure attitudes 
(e.g., Strongly Agree to Strongly Disagree). 

7. Dichotomous Question: A question with only two possible 
answers (e.g., Yes/No). 

8. Validity: The truthfulness or accuracy of the research findings. 
9. Standardization: The process of making something conform to 

a standard; ensuring every respondent has the same experience. 
10. Mail Survey: A questionnaire sent and returned via postal 

services. 

9.6 ANSWERS TO CHECK YOUR PROGRESS 

1. Question: Why is a questionnaire more economical than a 
schedule? 

Answer: It eliminates the cost of hiring, training, and transporting 
enumerators to different locations. 

2. Question: What is the main risk of using an unstructured 
questionnaire? 

Answer: The data is difficult to categorize and tabulate statistically 
because responses vary so widely. 

9.7 SUGGESTED READINGS 

Sr. 
No. Title URL QR Code 

1 Social 
Research 

http://books.aisectonline.com
/User/UnitUrls?unitId=13607 

 

http://books.aisectonline.com/User/UnitUrls?unitId=13607
http://books.aisectonline.com/User/UnitUrls?unitId=13607
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9.9 EXERCISE 

Part 1: MCQs and Short Answers 

MCQs: 

1. A questionnaire is generally used when respondents are: 

a) Illiterate b) Children c) Literate d) Animals 
 

2. Which method is most prone to a "Low Response Rate"? 

a) Interview b) Observation c) Questionnaire d) Schedule 

3. A question that offers only "Yes" or "No" as options is: 

a) Open-ended b) Dichotomous c) Pictorial d) Unstructured 

4. "Reliability" in a questionnaire refers to: 

a) Speed b) Cost c) Consistency d) Honesty 

5. Pre-testing a questionnaire is also known as: 

a) Final draft b) Pilot study c) Data coding d) Sampling 

1.Answer: (c) Literate 

Explanation: Since a questionnaire is self-administered, the 
respondent must be able to read the questions and write the answers 
independently. For illiterate populations, the schedule or interview 
method is required. 

2.Answer: (c) Questionnaire 

• Explanation: Because there is no researcher present to motivate 
the participant, many people simply ignore mailed or emailed 
questionnaires, leading to a high "non-response" rate. 

3.Answer: (b) Dichotomous 
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• Explanation: The term "dichotomous" refers to a division into 
two parts. In research, these are closed-ended questions that 
offer exactly two mutually exclusive choices. 

4.Answer: (c) Consistency 

1. Explanation: Reliability measures the stability of the tool. If the 
same questionnaire yields similar results when used on the same 
group under similar conditions, it is considered reliable. 

5.Answer: (b) Pilot study 

• Explanation: A pilot study is a "trial run" conducted on a small 
subset of the target population to identify any confusing 
questions or technical errors before the full-scale research 
begins. 

 

Short Answer Questions (50–100 words): 

1. Distinguish between a questionnaire and a schedule. 

2. Explain the importance of "Anonymity" in the questionnaire 
method. 

3. What are the limitations of a Postal Questionnaire? 

4. Describe the "Pictorial Questionnaire." 

5. How can a researcher improve the response rate of a mailed 
questionnaire? 

Part 2: Long Answer Questions 

1. Discuss the major types of questionnaires used in sociological 
research with relevant examples. 

2. Outline the step-by-step process of creating a scientific 
questionnaire. 

Part 3: Long Answer Questions 

1. Explain the concepts of Reliability and Validity in the context of 
questionnaire design. How can they be tested? 

2. "The questionnaire is a more effective tool for urban research 
than rural research." Critically analyze this statement. 
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UNIT 10 
THE CASE STUDY METHOD 

STRUCTURE 

10.1 Introduction 

10.2 Objectives 

10.3 The Case Study Method 

10.3.1 Defining the Case Study 

10.3.2 Phases of Individual Case Study 

10.3.3 Sources of Data in Case Studies 

10.3.4 Values and Merits of the Method 

10.3.5 Personal and Methodological Limitations 

10.4 Summary 

10.5 Glossary 

10.6 Answers to Check Your Progress 

10.7 Suggested Readings 

10.8 References 

10.9 Exercise 

10.1 INTRODUCTION 

In the previous units, we focused on extensive research methods—
schedules and questionnaires—designed to gather data from large 
groups to find broad patterns. However, sociology is as much about 
depth as it is about breadth. Unit 10 introduces the case study method, 
a qualitative approach that focuses on the "micro" level of social reality. 
Instead of looking at 1,000 people superficially, the case study looks at 
one "unit" (an individual, a family, an institution, or a community) in 
extreme detail. 

The case study is often described as a "social microscope." It allows the 
researcher to explore the intricate life history, internal motivations, and 
unique social pressures that shape a specific entity. For example, rather 
than surveying 100 women in Khandwa, a researcher might conduct a 
case study of one single woman to understand exactly how a 
government scheme altered her daily life over five years. This method 
treats the "unit" as a whole, examining its past, present, and future 
trajectory. 

While critics often argue that case studies lack the "generalizability" of 
statistical surveys, proponents like P.V. Young and Goode and Hatt 
argue that it is the only method that captures the "wholeness" of human 
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experience. In this unit, we will deconstruct the phases of conducting 
an individual study, identify the diverse sources of data—from personal 
diaries to public records—and honestly evaluate the values and 
inherent limitations of this deep-dive approach. 

10.2 OBJECTIVES 

By the end of this unit, you should be able to: 

• Identify the unique characteristics of the case study method 
that distinguish it from statistical surveys. 

• Analyze the different phases involved in conducting a 
comprehensive individual study. 

• Evaluate the primary and secondary data sources required for a 
"thick description" of a case. 

• Assess the scientific value of case studies in building sociological 
theories. 

• Diagnose the personal and methodological limitations that can 
lead to subjectivity in case research. 

10.3 THE CASE STUDY METHOD 

In social Sciences, this method is vital for understanding social 
structures and the lived experiences of marginalized groups. It allows a 
researcher to trace the "life history" of a social unit—be it a family, a 
local tribe, or a specific institution—to see how social changes impact 
them over time. 

The case study method is a qualitative research strategy involving an 
intensive, in-depth investigation of a single individual, group, 
community, or event. Instead of looking at a large sample to find broad 
averages, it focuses on the complexities and specific contexts of a "case" 
to understand why and how certain phenomena occur. 

 It examines the subject as a whole rather than isolated variables, 
looking at the history, environment, and internal dynamics. 
Researchers typically use a combination of interviews, direct 
observation, documents (like letters or reports), and even physical 
artifacts. 

The study takes place in the real-world environment where the subject 
exists, not in a controlled laboratory 

10.3.1 Defining the Case Study 

The case study method is an intensive investigation of a particular unit. 
P.V. Young defines it as "a method of exploring and analyzing the life of 
a social unit—be that unit a person, a family, institution, culture group, 
or even an entire community." Its primary goal is to locate the factors 
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that account for the behaviour-patterns of the unit and its relationship 
with the environment. 

In the realm of social research, the Case Study method is often likened 
to a "social microscope." It is a qualitative approach that focuses on the 
intensive, holistic investigation of a single social unit—be it an 
individual, a family, an institution, or a community. 

While methods like surveys seek to find broad patterns across many 
people, the case study seeks to find the "wholeness" and depth of a 
specific entity, exploring its history, motivations, and environment. 

Definitions  

1. P.V. Young 

 "Case study is a method of exploring and analyzing the life of a social 
unit—be that unit a person, a family, institution, culture group, or even 
an entire community." 

Key Insight: Young emphasizes that the "unit" is not limited to a 
person; it can be an entire social system that is analyzed as a living 
entity. 

2. W.J. Goode and Paul K. Hatt 

"It is a way of organizing social data so as to preserve the unitary 
character of the social object being studied." 

Key Insight: For Goode and Hatt, the priority is maintaining the 
"unitary character," meaning the researcher must not fragment the 
subject but look at how all parts of their life fit together. 

3. H. Odum 

"The case study method is a technique by which individual factor 
whether it be an institution or just an episode in the life of an individual 
or a group is analyzed in its relationship to any other in the group." 

Key Insight: Odum highlights the "relational" aspect, looking at how a 
specific episode or individual interacts with the surrounding social 
environment. 

4. Charles Horton Cooley 

 "Case study deepens our perception and gives us a clear insight into 
life... it gets at behavior in its concrete intensity." 

Key Insight: Cooley focuses on the "insight" and "intensity," suggesting 
that this method reaches the deeper layers of human behaviour that 
statistics cannot touch. 

Core Characteristics based on these Definitions 

Holistic Study: The unit is studied as a whole, not in isolated variables. 
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Depth over Breadth: It prioritizes intensive investigation over extensive 
coverage. 

Evolutionary Perspective: It often looks at the "life history" or the 
development of the unit over time. 

Qualitative in Nature: It focuses on meanings, feelings, and the "why" 
behind human actions. 

10.3.2 Phases of Individual Study 

A systematic case study follows these distinct phases: 

1. Identification of the Unit: Selecting the specific case (e.g., a 
self-help group in a village). 

2. Definition of the Boundary: Determining what aspects of the 
unit’s life will be studied to keep the research focused. 

3. Collection of Historical Data: Investigating the "life history" or 
evolution of the unit. 

4. Analysis of Influencing Factors: Identifying the internal and 
external forces that drive the unit’s current behaviour. 

5. Synthesis and Final Report: Combining all findings into a 
comprehensive narrative that explains the "why" behind the 
"what. 

Advantages and Disadvantages 

Strengths Weaknesses 

Provides high-quality, detailed 
information. 

High risk of researcher bias. 

Ideal for studying rare or unique 
phenomena. 

Difficult to replicate exactly. 

Can challenge existing 
theoretical assumptions. 

Findings cannot easily be 
generalized to the wider 
population. 

Helps in generating new 
hypotheses for further study. 

Can be extremely time-consuming 
and expensive. 

10.3.3 Sources of Data 

To achieve depth, the researcher must use a variety of sources: 

• Personal Documents: Diaries, letters, and memoirs (often called 
"the mirror of the soul"). 

• Life Histories: In-depth interviews regarding the subject's past. 

• Official Records: Court records, school files, or medical 
histories. 
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• Informants: People who know the subject well (neighbors, 
colleagues). 

10.3.4 Values of the Case Study Method 

• In-Depth Analysis: Provides a holistic view that numbers cannot 
capture. 

• Hypothesis Generation: Case studies often reveal new insights 
that lead to larger quantitative studies later. 

• Human Touch: It keeps sociology grounded in real human 
stories and emotions. 

 
10.3.5 Personal and Methodological Limitations 

• Subjectivity: The researcher may become emotionally involved 
with the subject, leading to biased reporting. 

• Lack of Generalization: Findings from one case cannot easily 
be applied to the entire population. 

• Cost and Time: It is incredibly time-consuming to study one unit 
for months or years. 

• Memory Errors: When relying on life histories, respondents may 
forget or intentionally distort past events. 



 DATA COLLECTION METHODS (QUALITATIVE & QUANTITATIVE) 

SOCIAL RESEARCH | 100 

NOTE 
 

 

 

Check Your Progress 

1.Question: Why is the case study called a "social microscope"? 
Answer: Because it  

2.Question: What is the primary limitation of the case study method in 
terms of "generalization"?  

 

 

10.4 SUMMARY 

• Micro-Focus: The case study method prioritizes depth over 
breadth, focusing on a single social unit as a whole. 

• Holistic Approach: It examines the relationship between the 
unit's internal characteristics and its external social 
environment. 

• Process-Oriented: The study moves through logical phases, 
from identifying the unit to synthesizing a final life history. 

• Triangulation of Data: Researchers use multiple sources, 
including personal documents, records, and interviews, to verify 
facts. 

• Theoretical Value: While it cannot provide statistical proof, it is 
invaluable for generating new hypotheses and exploring complex 
social phenomena. 

• Researcher Vigilance: To overcome limitations like subjectivity 
and bias, the researcher must maintain a disciplined, scientific 
outlook throughout the investigation. 

10.5 GLOSSARY 

1. Social Unit: The specific entity being studied (person, family, 
group). 

2. Life History: A record of the events and experiences of a person's 
life. 

3. Holistic: Dealing with the whole system rather than just its 
parts. 

4. Generalization: The ability to apply findings from a sample to 
the larger population. 

5. Subjectivity: Influence of personal feelings or opinions in the 
research process. 

6. Triangulation: Using multiple methods or sources to study the 
same phenomenon for better accuracy. 
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7. Micro-Sociology: The study of small-scale social interactions 
and individual agency. 

8. Informant: A person who provides privileged information about 
the unit being studied. 

9. Case Boundary: The limits set by the researcher on what will 
and will not be included in the study. 

10. Narrative: A spoken or written account of connected events; a 
story. 

10.6 ANSWERS TO CHECK YOUR PROGRESS 

1. Question: Why is the case study called a "social microscope"? 

 Answer: Because it allows the researcher to look past the 
surface of a group and examine the minute, detailed internal 
workings and histories of a single unit. 

2. Question: What is the primary limitation of the case study 
method in terms of "generalization"? 

 Answer: Since only one unit is studied, the findings may be 
unique to that specific case and cannot be assumed to be true 
for the rest of society. 

10.7 SUGGESTED READINGS 

10.8 REFERENCES 

1. Goode, W. J., & Hatt, P. K. (1952). Methods in Social Research. 
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10.9 EXERCISE 

Part 1: MCQs and Short Answers 

MCQs: 

1. Who described the case study as a "social microscope"?  

a) Max Weber b) P.V. Young 

 c) Auguste Comte d) Karl Marx 

2. Which of the following is a "personal document" source?  

a) Census Report b) Court Record  

c) Diary d) Newspaper 

3. Case studies are primarily associated with:  

a) Quantitative Research b) Qualitative Research  

c) Statistical Analysis d) Macro-Sociology 

4. The goal of a case study is to understand the unit in its: 

 a) Fragments b) Isolation 

 c) Wholeness d) Statistical average 

5. Subjectivity in a case study is caused by:  

a) Large sample size b) Researcher's personal bias 

 c) Use of computers d) Random sampling 

MCQ 1 

Answer: b) P.V. Young 

Pauline V. Young is well-known for this description, emphasizing 
that the case study method allows for a deep, detailed 
examination of a social unit, much like a microscope reveals 
details invisible to the naked eye. 

MCQ 2 

Answer: c) Diary 

Personal documents are primary sources that reveal the inner 
thoughts, feelings, and experiences of an individual. Diaries, 
letters, and autobiographies are the most common examples. 

MCQ 3 

Answer: b) Qualitative Research 

While case studies can sometimes include numerical data, they 
are fundamentally designed to explore meanings, characteristics, 
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and "how" or "why" questions, which are hallmarks of qualitative 
research. 

MCQ 4 

Answer: c) Wholeness 

The case study method is "idiographic," meaning it looks at the 
unique and complete nature of a single unit (be it a person, a 
family, or an institution) rather than breaking it into isolated 
fragments. 

MCQ 5 

Answer: b) Researcher's personal bias 

Because the researcher is often deeply involved in collecting and 
interpreting data in a case study, there is a risk that their own 
perspectives or feelings might influence the findings. 

Short Answer Questions (50–100 words): 

1. Define the Case Study method in your own words. 

2. What are the major phases of an individual case study? 

3. How do personal diaries help in sociological research? 

4. Explain the limitation of "time and cost" in this method. 

5. What is the role of an "informant" in a case study? 

Part 2: Long Answer Questions 

1. Discuss the various data sources used in the Case Study 
method. Which source do you think is most reliable? 

2. Explain the "Individual Study Phases" with a hypothetical 
example of a student's academic failure. 

Part 3: Long Answer Questions 

1. "Case study method is a bridge between qualitative and 
quantitative research." Evaluate this statement. 

2. Discuss the merits and limitations of the case study method in 
the context of Indian rural society. 
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BLOCK – III  SAMPLING THEORY AND TECHNIQUES 107-150 

Unit-11 Nature of Sampling 109 

Unit-12 Sampling Mechanics 117 

Unit-13 Probability Sampling 129 

Unit-14 Non-Probability and Complex Sampling 139 

In the preceding blocks, we have explored the foundational philosophies of social research and 
the various instruments used for data collection, such as schedules, questionnaires, and case 
studies. However, a critical question remains: From whom should we collect this data? In an 
ideal world, a researcher would study every single individual in a target population to achieve 
absolute certainty. Yet, in sociological practice, studying millions of people is logistically 
impossible, financially draining, and often unnecessary. This is where Sampling Theory becomes 
the backbone of scientific inquiry. 

Sampling is the process of selecting a subset of individuals from a larger population such that 
the selected group—the "sample"—accurately reflects the characteristics of the whole. Whether 
you are studying the impact of government schemes on women in Khandwa or analyzing 
national voting patterns, the integrity of your findings depends entirely on the quality of your 
sample. If the sample is biased or non-representative, even the most sophisticated questionnaire 
will produce flawed results. 

This block transitions from the "how" of data collection to the "who" of research design. We begin 
in Unit 11 by examining the nature of sampling, contrasting the comprehensive Census method 
with the efficiency of sampling, and identifying what makes a sample "great." In Unit 12, we 
delve into the mechanics of research—how to determine the right size of a sample and how to 
ensure its reliability while avoiding common errors. 

Finally, we explore the two major families of sampling techniques. Unit 13 covers Probability 
Sampling, where every individual has a known, non-zero chance of being selected (the gold 
standard for statistical generalization). Unit 14 addresses Non-Probability and Complex 
Sampling, which are essential for qualitative depth or when a complete list of the population is 
unavailable. Together, these units provide the technical toolkit necessary to ensure that your 
research is not only manageable but scientifically valid and representative of social reality. 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 



 NATURE OF SAMPLING 

SOCIAL RESEARCH              | 109 

NOTE 
 

 

 

UNIT 11 
NATURE OF SAMPLING 

STRUCTURE 

11.1 Introduction (Preamble) 

11.2 Objectives 

11.3 Definitions and Nature of Sampling 

11.3.1 Essential Characteristics of a Good Sample 

11.3.2 Conceptual Framework: The Preamble 

11.3.3 Census vs. Sampling: A Comparative Analysis 

11.3.4 Logic and Necessity of Sampling in Sociology 

11.4 Summary 

11.5 Glossary 

11.6 Answers to Check Your Progress 

11.7 Suggested Readings 

11.8 References 

11.9 Exercise 

11.1 INTRODUCTION  

In the journey of social research, we often encounter populations that 
are too vast to be studied in their entirety. Whether a researcher is 
investigating the socio-economic conditions of rural artisans in India or 
the impact of digitalization on urban youth, it is practically impossible 
to interview every single member of these groups. This brings us to the 
core of this unit: the Nature of Sampling. Sampling is not merely a 
convenience; it is a scientific necessity that allows us to draw valid 
conclusions about a large group (the population) by examining a 
smaller, manageable portion (the sample).The preamble of sampling lies 
in the "law of statistical regularity," which suggests that a moderately 
large number of items chosen at random from a large group are almost 
sure on average to possess the characteristics of the large group. In 
sociology, this means that if we select our respondents correctly, their 
collective voice can represent the thousands who were not interviewed. 
However, the transition from the "whole" to the "part" must be handled 
with extreme precision. A flawed sample is like a distorted mirror—it 
provides a reflection, but one that leads the researcher to false 
conclusions. This unit serves as a foundational guide to understanding 
why we sample, how it differs from a total census, and what criteria a 
sample must meet to be considered scientifically representative. We will 
move beyond the casual idea of "picking a few people" and explore the 
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rigorous logic that transforms a small group into a powerful 
representative of social reality. Understanding these principles is the 
first step toward ensuring that your research findings are not just 
anecdotes, but scientifically grounded truths. 

11.2 OBJECTIVES 

By the end of this unit, you should be able to: 

• Identify the core concepts of population, universe, and sample in 
social research. 

• Analyze the fundamental differences between the Census method 
and the Sampling method. 

• Evaluate the conditions under which sampling is more 
advantageous than a total census. 

• Describe the essential characteristics that define a 
"representative" or "great" sample. 

• Determine the potential risks of sampling errors in sociological 
studies.11.3 Content: The Nature of Sampling 

11.3 DEFINITIONS AND NATURE OF SAMPLING 

In sociological and social research, sampling is the process of selecting 
a representative part of a population for the purpose of determining the 
characteristics of the whole population. It serves as a practical necessity 
when the study of every individual (census) is not feasible due to 
constraints of time, money, or accessibility. 

Meaning of Sampling 

The basic meaning of sampling is the selection of a few items from a 
mass of data to represent the whole. It is based on the assumption that 
a sufficiently large number of items taken at random from a large group 
are almost certain, on average, to have the same characteristics as the 
larger group. 

In simpler terms, if you want to know if a pot of rice is cooked, you do 
not check every grain; you test a few grains (the sample) to draw a 
conclusion about the entire pot (the population). 

 

Definitions  

Different scholars have defined sampling to highlight its role as a 
scientific tool for generalization. 

• Bogardus: "Sampling is the selection of certain so-called typical 
items from out of a whole group or 'universe'." 
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• P.V. Young: "A statistical sample is a miniature picture or cross-
section of the entire group or aggregate from which the sample is 
taken." 

• Goode and Hatt: "A sample, as the name implies, is a smaller 
representation of a larger whole." 

• W.G. Cochran: "Sampling is a method of selecting a fraction of 
the population in such a way that the selected portion represents 
the total population." 

• F.N. Kerlinger: "Sampling is taking any portion of a population 
or universe as representative of that population or universe." 

Key Components of the Definition 

Based on the definitions above, sampling involves three essential 
components: 

1. The Universe/Population: The total group of individuals or 
objects under study (e.g., all women in the Khandwa district). 

2. The Sample: The specific subset chosen for the actual 
investigation. 

3. Representativeness: The requirement that the sample must 
mirror the essential characteristics of the universe to ensure the 
findings are valid. 

11.3.1 Essential Characteristics of a Good Sample 

For a sample to be considered scientifically valid, it must adhere to 
several mechanical criteria. If these are not met, the research findings 
risk being labelled as "biased" or "unrepresentative." A sample is only 
useful if it is "representative." According to P.V. Young and other 
methodologists, a great sample must be: 

Representativeness: This is the most critical feature. The sample must 
contain all the essential characteristics of the population. For example, 
if a population is 60% rural and 40% urban, the sample should ideally 
reflect this same ratio. It must mirror the characteristics of the parent 
population (e.g., if 60% of the population is rural, the sample should 
ideally be 60% rural). 

Independence: The selection of one unit of the population into the 
sample should not influence the selection of another unit. Each unit 
should stand on its own. The selection of one unit should not influence 
the selection of another. 

 

Adequacy: The number of units included in the sample (sample size) 
must be large enough to allow for a reasonable generalization with a low 
margin of error. The sample size must be large enough to allow for stable 
results but small enough to remain manageable. 
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Homogeneity: There should be no fundamental difference in the nature 
of the units selected versus those left out. The sample and the 
population must be of the same "nature." 

Goal-Orientation: The sampling design must be aligned with the 
specific objectives of the research. A sample that is good for a market 
survey might be entirely useless for an ethnographic study on kinship. 

Unbiased: The researcher’s personal likes or dislikes should not 
influence who gets picked. 

11.3.2 Conceptual Framework: The Preamble 

Sampling Theory and Techniques: Conceptual Framework 

In sampling theory, we use specific terms:  

Universe/Population: The total group of units we want to study (e.g., 
all Ph.D. students in India). 

Sample: A finite subset of the population selected for study.  

Sampling Frame: The actual list or map from which the sample is 
drawn (e.g., a university enrolment register). 

11.3.3 Census vs. Sampling: A Comparative Analysis:  

The Census Method involves studying every single unit of the 
population. The Sampling Method involves studying only a fraction.  

Feature Census Method Sampling Method 

Coverage Total (100% of units). 
Partial (a 
representative 
subset). 

Cost Extremely high. Economical. 

Time Long duration. Quick results. 

Accuracy 
High, if errors are 
controlled. 

High, if the sample is 
representative. 

Suitability 
Small populations or high-
stakes data (e.g., National 
Census). 

Large, widespread 
populations. 

11.3.4 Logic and Necessity of Sampling in Social Science 

1.Saves Resources: It reduces the manpower, money, and time 
required for fieldwork. 2.Greater Depth: Because the group is smaller, 
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the researcher can spend more time on intensive interviews or 
observations.  

3.Administrative Convenience: It is easier to manage a small team of 
researchers studying a sample than a massive army of enumerators for 
a census. 

4.Reliability: In many cases, a well-controlled sample is more accurate 
than a poorly managed census where errors multiply with the number 
of respondents. 

Activity Box: Field Application If you were selecting a sample for  
research on government schemes for women in Bhopal, would you 
prioritize a larger sample size or a more representative sample across 
different age groups? Justify your choice in two sentences. 

Check Your Progress  

1.Question: What is the primary difference between a "Universe" and a 
"Sample"? 

2.Question: Name two essential characteristics of a "great" sample. 

11.4 SUMMARY  

Efficiency:  Sampling is the scientific process of selecting a 
representative part of a population to save time, money, and labor. 

Census vs. Sample: While a census provides a total picture, it is often 
impractical for sociology; sampling offers a reliable alternative for large-
scale studies. 

Statistical Logic: Sampling relies on the principle that a small group, 
if chosen correctly, will display the same patterns as the whole. 

Representativeness: The "soul" of sampling is representativeness; 
without it, the data cannot be generalized to the larger population. 

Precision over Volume: A "great" sample is defined by its quality—
being unbiased, independent, and adequate—rather than just its size. 

11.5 GLOSSARY 

Universe: The entire group of people or objects from which a sample is 
taken. 

Sampling Unit: The individual element (person, household, village) that 
is selected. 

Representative Sample: A sample that accurately reflects the diversity 
of the larger population. 

Sampling Error: The difference between the results obtained from a 
sample and the results that would have been obtained from a census. 



 SAMPLING THEORY AND TECHNIQUES 

SOCIAL RESEARCH | 114 

NOTE 
 

 

 

Sampling Frame: A physical list of all the units in the population. 

Bias: A systematic error that leads to an unrepresentative sample. 

Homogeneity: The state of being all of the same or similar kind. 

Adequacy: The requirement that a sample size is sufficient to produce 
reliable data. 

Statistical Regularity: The law stating that a large group of random 
items will follow the pattern of the population. 

Generalization: The process of extending the findings from a sample to 
the entire population. 

11.6 ANSWERS TO CHECK YOUR PROGRESS  

Question: 

 What is the primary difference between a "Universe" and a "Sample"? 

Answer: The Universe refers to the total group of units being studied, 
while the Sample is the specific, smaller portion of that group selected 
for data collection. 

Question: Name two essential characteristics of a "great" sample. 

Answer: Representativeness and Independence. 

11.7 SUGGESTED READINGS 
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11.9 EXERCISE 

Part 1: MCQs and Short Answers 

1.The physical list used to draw a sample is called the: 

a) Universe b) Sampling Frame  

c) Sample Size d) Pilot Study 

2.The "Law of Statistical Regularity" is the basis for: 

a) Case Study b) Sampling  

c) Observation d) Interview 

3.Which method is most suitable for the National Population Count? 

a) Sampling b) Census  

c) Case Study d) Focus Group 

4. A "great" sample must be: 

a) Very small b) Very large  

c) Representative d) Biased  

5.Sampling error decreases as: 

a) Sample size increases b) Sample size decreases  

c) Bias increases d) The population grows 

Answer Key with Explanations 

1. (b) Sampling Frame: This is the operational list (like a voter list 
or student register) that allows you to actually reach the units. 

2.  (d) All of the above: Sampling relies on probability, the law of 
statistical regularity (a part represents the whole), and the law of 
large numbers (larger samples are more stable). 

3.  (b) When the population is small...: If you only have 20 
respondents in a total population, it is better to study all of them 
(Census) than to take a sample. 

4. (b) It mirrors the characteristics...: Representativeness is the 
"soul" of sampling; the sample must be a small-scale replica of 
the universe. 

5. (a) The sample result and the actual population value:Even the 
best sample has a tiny "gap" from the 100% truth; this gap is the 
sampling error. 

 

Short Answers (50–100 words): 

1.Define "Sampling Frame" with an example. 
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2.Why is the Census method considered "expensive"? 

3.What is the meaning of "Independence" in sampling? 

4.Explain the concept of "Representativeness. 

5."Briefly mention when a Census is better than Sampling. 

Part 2: Long Answer Questions 

1.Compare and contrast the Census and Sampling methods. Under 
what conditions is sampling preferred in sociological research? 

2. Elaborate on the essential characteristics of a "great" sample. 

Part 3: Long Answer Questions 

1.Discuss the logical and scientific preamble of sampling theory in 
social research. 

2."A sample is a small-scale replica of the universe." Critically analyze 
this statement with examples. 
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UNIT 12 
SAMPLING MECHANICS 

STRUCTURE 

12.1 Introduction 

12.2 Objectives 

12.3 Sampling Mechanics 

12.3.1 Determining Sample Size 

12.3.1.1 Factors Influencing Sample Size 

12.3.1.2 The Concept of Saturation in Qualitative Research 

12.3.2 Utility and Reliability of Sampling 

12.3.2.1 Enhancing Sample Reliability 

12.3.2.2 Utility in Social Research 

12.3.4 Utility of Sampling in Social Research 

12.3.5 Common Problems in Sampling 

12.4 Summary 

12.5 Glossary 

12.6 Answers to Check Your Progress 

12.7 Suggested Readings 

12.8 References 

12.9 Exercise 

12.1 INTRODUCTION 

In the preceding units, we explored the foundational aspects of social 
research, including the selection of research problems and the various 
tools used for data collection, such as questionnaires and schedules. 
We established that the ultimate goal of sociological inquiry is to derive 
meaningful generalizations about social phenomena. However, in most 
research scenarios—whether studying the impact of government 
schemes on rural empowerment or examining changing marriage 
patterns in urban centers—it is practically impossible to study every 
single member of a population. This brings us to the critical phase of 
sampling mechanics, which serves as the technical bridge between 
theoretical research design and empirical data collection. 

Sampling mechanics involves the systematic process of selecting a 
subset of individuals from a larger population to represent the whole. 
This unit focuses on the operational aspects of sampling: determining 
the appropriate size of the sample, assessing its utility in specific 



 SAMPLING THEORY AND TECHNIQUES 

SOCIAL RESEARCH | 118 

NOTE 
 

 

 

research contexts, and ensuring its reliability. A well-constructed 
sample acts as a miniature cross-section of the target population; if it 
is reflective of the larger group, the findings can be generalized with a 
measurable degree of confidence. Conversely, a flawed sampling process 
can lead to biased results that misinterpret social reality, rendering the 
entire research effort invalid. 

As we progress through this unit, we will move beyond the basic 
definitions of probability and non-probability sampling discussed 
previously. We will delve into the mathematical and logical 
considerations required to decide how many participants are "enough" 
for a study to be statistically or qualitatively significant. We will also 
address the inherent challenges and common pitfalls in sampling, such 
as sampling errors and non-response bias. By the end of this unit, you 
will be equipped with the mechanical skills necessary to design a 
sampling plan that balances the constraints of time and resources with 
the need for scientific rigor. This preparation is essential before we 
transition into the subsequent units focused on data processing and 
statistical analysis. 

12.2 OBJECTIVES 

After completing this unit, you should be able to: 

• Identify the primary factors that influence the determination of 
sample size in social research. 

• Analyze the relationship between sample size, margin of error, 
and confidence levels. 

• Evaluate the reliability of a sample by identifying potential 
sources of sampling and non-sampling errors. 

• Employ measurable strategies to maximize the utility of a sample 
while minimizing resource expenditure. 

• Critique common problems in sampling mechanics within the 
context of Indian social research environments. 

12.3 SAMPLING MECHANICS 

Sampling is the statistical process of selecting a subset—called a 
‘sample’—of a population of interest for the purpose of making 
observations and statistical inferences about that population. Social 
science research is generally about inferring patterns of behaviours 
within specific populations. We cannot study entire populations 
because of feasibility and cost constraints, and hence, we must select a 
representative sample from the population of interest for observation 
and analysis. 

12.3.1 Determining Sample Size 
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The determination of sample size is a pivotal decision in the research 
process. It is not merely about choosing a large number; it is about 
finding the "optimum" size that provides enough data to be 
representative without being wasteful of resources. 

 

12.3.1.1 Factors Influencing Sample Size 

• Nature of the Population: If a population is highly 
homogeneous (members share very similar characteristics), a 
small sample may suffice. If it is heterogeneous (diverse 
backgrounds, ages, or opinions), a larger sample is required to 
capture that variety. 
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• Type of Research: Quantitative studies often require larger 
samples to achieve statistical power, whereas qualitative case 
studies focus on depth and may use smaller, purposive samples. 

• Degree of Accuracy: The higher the desired precision (the lower 
the margin of error you are willing to accept), the larger the 
sample must be. 

• Confidence Level: Usually set at 95% or 99% in social sciences, 
this indicates how certain the researcher is that the sample 
results reflect the true population. 

12.3.1.2 The Concept of Saturation in Qualitative Research 

In qualitative social Sciences, sample size is often determined by 
"theoretical saturation." This is the point during data collection when 
no new information, themes, or insights are observed. Once the 
researcher begins hearing the same stories and perspectives repeatedly, 
the sample is considered sufficient. 

Check Your Progress (CYP) 1 

1. Why does a heterogeneous population require a larger sample 
size than a homogeneous one? 

2. Define "Theoretical Saturation" in the context of qualitative 
interviews. 

Activity Box: Reflective Exercise 

Imagine you are researching "The impact of digital literacy on elderly 
women in rural Madhya Pradesh." List three specific reasons why you 
might need to increase your initial planned sample size once you reach 
the field. 

12.3.2 Utility and Reliability of Sampling 

A sample is useful only if it allows for valid inferences. Reliability refers 
to the consistency of the results produced by the sampling method if it 
were to be repeated. 

12.3.2.1 Enhancing Sample Reliability 

• Minimizing Sampling Bias: Ensuring every member of the target 
population has a known or equal chance of being selected. 

• Increasing Sample Size: Generally, as the sample size increases, 
the sampling error decreases. 

• Proper Training of Enumerators: Reducing human error during 
the selection and data recording process. 

12.3.2.2 Utility in Social Research 

The utility of sampling lies in its ability to provide accurate data while 
saving time and reducing costs. It allows for a more intensive and high-
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quality study of the selected units compared to the superficial data often 
gathered in a full census. 

12.3.4 Utility of Sampling in Social Research 

The utility of sampling refers to the practical advantages and scientific 
value it provides over conducting a complete census. In a country like 
India, with its vast and diverse population, the mechanics of sampling 
are indispensable for any sociologist or researcher. 

The utility of sampling can be summarized through the following key 
points: 

1. Economic Utility (Cost Reduction): 

The primary advantage is the massive saving of financial resources. 
Collecting data from a small fraction of the population requires 
significantly less money for printing schedules, hiring enumerators, and 
managing logistics than a full-scale census. 

2. Time Efficiency: 

Social phenomena often change rapidly. Sampling allows researchers to 
collect, process, and analyze data in a fraction of the time. This speed 
ensures that the findings are still relevant when the research is 
published. 

3. In-depth and Intensive Study: 

Because the researcher deals with a smaller number of units, they can 
devote more time to each case. This allows for a more "intensive" 
investigation, leading to higher quality and more detailed data that a 
superficial census might miss. 

4. Scientific Accuracy and Quality Control: 

It is easier to train a small team of enumerators to a high standard than 
to manage thousands of workers. With fewer people involved, the 
researcher can maintain better supervision, leading to fewer non-
sampling errors and more reliable data. 

5. Administrative Convenience: 

Managing a small-scale survey is administratively simpler. It requires 
less office space, fewer storage facilities for records, and less complex 
organizational structures. 

6. Only Possible Method for Infinite Populations: 

In cases where the population is technically "infinite" or inaccessible 
(e.g., studying the behavior of all future voters or victims of a specific 
crime who are hard to reach), sampling is the only logical and possible 
way to conduct research. 

Check Your Progress (CYP) 1 
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1.  Why is the degree of population heterogeneity a 
decisive factor in determining the final sample size of 
a study? 

2. In qualitative research, how does a researcher 
determine the point at which further data collection 
becomes redundant? 

Activity Box: Comparison Task 

Look at the research title: "The impact of government schemes on 
under-educated women in Bhopal." 

• Scenario A: You try to interview every woman in the district. 

• Scenario B: You select 50 women across 10 villages. 

Write down three practical problems you would face in Scenario A that 
are solved by the utility of sampling in Scenario B. 

12.3.5 Common Problems in Sampling  

A. Sampling Errors 

These occur due to the chance variation between the sample and the 
population. Even with a perfect random selection, a small discrepancy 
will always exist because a sample is only a part of the whole. 

In the mechanics of social research, an error does not necessarily mean 
a "mistake" made by the researcher. Instead, a sampling error refers to 
the inevitable statistical discrepancy between the results derived from 
a sample and the actual values existing in the total population. Because 
a sample is only a subset—a "miniature picture"—it can never be a 
100% perfect reflection of the whole. The difference between the sample 
mean and the population mean is what we define as the sampling error. 

Nature and Causes of Sampling Errors 

Sampling errors are inherent to the sampling process. They arise 
primarily because of "chance variation." Even if a researcher uses a 
perfectly random selection method, the individuals chosen might, by 
sheer luck, be slightly more or less representative of certain traits than 
the average population member. 

Key factors that influence the magnitude of these errors include: 

• Sample Size: There is an inverse relationship between sample 
size and sampling error. As the sample size increases, the error 
decreases. This is because a larger sample covers more of the 
population’s diversity, bringing the sample average closer to the 
true population average. 

• Population Variability: If a population is highly diverse 
(heterogeneous), the chance of picking a non-representative 
sample is higher, leading to larger errors. In contrast, in a 
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uniform (homogeneous) population, even a small sample has a 
low error rate. 

• Sampling Design: Some methods, like stratified random 
sampling, are mechanically designed to reduce error by ensuring 
that specific sub-groups are included proportionally. 

Types of Sampling Errors 

1. Biased Errors: These occur when the sampling selection is 
flawed—for example, if a researcher studying rural poverty only 
interviews people living near the main road because they are 
easier to reach. This creates a systematic "lean" in the data that 
does not disappear even if the sample size is increased. 

2. Unbiased Errors: These are random fluctuations that occur due 
to chance. They are expected in every scientific study and can be 
calculated using statistical formulas (such as Standard Error). 
Unlike biased errors, these tend to cancel each other out as the 
sample size grows. 

Controlling Sampling Errors 

While it is impossible to eliminate sampling error entirely unless a full 
census is conducted, researchers can manage it through specific 
mechanics. First, by calculating the "Margin of Error," the researcher 
can state their results with a range (e.g., "The literacy rate is 65% ± 
3%"). Second, by using "Pilot Studies," researchers can estimate the 
population variance and adjust their sample size accordingly before the 
final data collection begins. 

Understanding these errors is vital for any sociologist. It ensures that 
the conclusions drawn—whether about family structures or 
government scheme efficacy—are presented with the necessary 
scientific caution and mathematical backing. 

Check Your Progress (CYP) 2 

1. Define Sampling Error in your own words. 

B. Non-Sampling Errors 

Unlike sampling errors, which are natural statistical fluctuations, non-
sampling errors are man-made discrepancies that can occur at any 
stage of the research—from the initial planning to the final data entry. 
These errors are often considered more dangerous because they are not 
easily rectified by simply increasing the sample size; in fact, as a study 
grows larger, the risk of non-sampling errors typically increases due to 
the complexities of managing a bigger team and more data. 

These errors generally arise from three main sources. First are 
researcher errors, such as using a faulty sampling frame (e.g., an 
outdated voter list) or designing a biased questionnaire. Second are 
enumerator errors, where the person collecting the data might 
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misinterpret a respondent’s answer, lead the respondent toward a 
specific choice, or even fabricate data to save time. Finally, there are 
respondent errors, which occur when participants provide incorrect 
information due to memory failure, social stigma, or a lack of 
understanding. Because these errors are systematic rather than 
random, they can severely distort the reliability of the study. Minimizing 
them requires rigorous pilot testing, intensive training of field staff, and 
strict quality control during the data processing phase. 

These are often more problematic because they result from human or 
administrative mistakes: 

• Non-Response: When selected participants refuse to cooperate or 
cannot be reached. 

• Coverage Error: When the sampling frame (the list used to pick 
the sample, like a voter list) is incomplete or outdated. 

• Response Error: When participants provide incorrect or biased 
information due to the way a question is asked. 

Check Your Progress (CYP) 3 

1. Distinguish between sampling error and non-sampling error. 

2. What is a "Sampling Frame" and why is its accuracy important 
for reliability? 

 

12.4 SUMMARY 

• Sampling mechanics serves as the technical backbone of social 
research, ensuring that a subset accurately represents a larger 
population. 

• Determining sample size is a calculated decision based on 
population variance, desired confidence levels, and the 
acceptable margin of error. 

• In quantitative research, statistical formulas help determine the 
"n" value, while qualitative research relies on the principle of 
theoretical saturation. 

• The utility of sampling is found in its efficiency, allowing 
researchers to gather deep insights that would be logistically 
impossible in a total census of a large population. 

• Reliability is maintained by reducing selection bias and ensuring 
the sampling frame is accurate and up to date. 

• Researchers must be vigilant against common problems such as 
non-response bias and coverage errors, which can significantly 
skew findings. 
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• While sampling errors are inherent to the process of looking at a 
part rather than the whole, they can be managed by increasing 
sample size; non-sampling errors are preventable through 
careful methodological controls. 

• Ultimately, the goal of sampling mechanics is to achieve the 
highest possible precision and validity within the practical 
constraints of available time, manpower, and funding. 

12.5 GLOSSARY 

• Sampling Frame: A comprehensive list or map of all individuals 
or units in the population from which the sample is drawn. 

• Margin of Error: The range within which the true population 
value is expected to fall (e.g., +/- 3%). 

• Confidence Level: The probability that the characteristics of the 
population fall within the specified margin of error (usually 95%). 

• Heterogeneity: The degree of diversity or variation in 
characteristics within a population. 

• Homogeneity: The degree of similarity among members of a 
population. 

• Non-Response Bias: Error occurring when those who do not 
respond to a survey differ significantly from those who do. 

• Representative Sample: A small group that accurately reflects the 
diversity and characteristics of the larger population. 

• Sampling Error: The mathematical difference between a sample 
statistic and the actual population parameter. 

• Theoretical Saturation: The point in qualitative data collection 
when no new insights are obtained from additional participants. 

• Pilot Study: A small-scale preliminary study conducted to test 
the feasibility of the sampling design. 

12.6 ANSWERS TO CHECK YOUR PROGRESS 

CYP 1 

1. A heterogeneous population contains diverse sub-groups. A 
larger sample is needed to ensure that each unique sub-group 
(e.g., different castes, age groups, or income levels) is represented 
proportionally. 

2. Theoretical saturation is the point where interviewing more 
people does not yield new information; the researcher begins to 
hear the same themes repeated. 

CYP 2 
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1. Sampling error is a natural statistical fluctuation that happens 
because we are only studying a part of the population. Non-
sampling error results from human mistakes, such as poor 
questions or using an incomplete list of names. 

CYP 3 

1. Sampling Error: This is a natural statistical fluctuation that 
occurs because the researcher is studying only a portion of the 
population rather than the whole. It is caused by chance 
variation. As the sample size increases, the sampling error 
typically decreases. 

Non-Sampling Error: these are man-made discrepancies that 
arise from mistakes in the research process, such as a poorly 
designed questionnaire, biased interviewer behaviour, or data 
entry mistakes. Unlike sampling errors, these do not necessarily 
decrease by increasing the sample size; they can only be reduced 
through better planning and supervision. 

2. The Sampling Frame and its Importance 

A Sampling Frame is the actual list or map of all the units in the 
population from which the sample is physically drawn (for example, 
a voter list, a student directory, or a telephone book). 

Its accuracy is vital for reliability because: 

• Representation: If the frame is outdated or incomplete, certain 
groups might be excluded (coverage error), making the sample 
unrepresentative. 

• Validity: If the list contains duplicate entries or non-existent 
units, it skews the random selection process, leading to biased 
results that do not reflect social reality. 

12.7 SUGGESTED READINGS 
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12.9 EXERCISE 

Part 1: Objective and Short Questions 

MCQs 

1. Which factor decreases as the sample size increases? 

a) Confidence level 

b) Sampling error 

c) Population size 

d) Research budget 

Answer: b. Explanation: Larger samples reduce the "error" of chance 
variation. 

2. A "Sampling Frame" is best described as: 

a) The final list of interviewed participants 

b) The source list from which participants are chosen 

c) The physical boundaries of the research site 

d) A type of coding sheet 

Answer: b. Explanation: It is the master list used to identify population 
members before selection. 

3. Theoretical saturation is a concept most used in: 

a) Statistical surveys 

b) Census operations 

c) Qualitative interviews 

d) Laboratory experiments 

Answer: c. Explanation: It defines the "stop point" for in-depth 
sampling. 

4. Non-response error occurs when: 

a) The researcher forgets to ask a question 
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b) The sample size is too large to manage 

c) Selected individuals refuse to participate 

d) The data is entered incorrectly into a computer 

Answer: c. Explanation: It refers to the gap created by missing data from 
selected units. 

5. Which of the following is an example of a non-probability 
sampling method? 

a) Simple Random Sampling 

b) Stratified Sampling 

c) Snowball Sampling 

d) Cluster Sampling 

Answer: c. Explanation: Snowball sampling relies on referrals, not 
random chance. 

Short Answer Questions 

1. Explain why a pilot study is useful for determining the final 
sample size. 

2. What are the risks of using an outdated voter list as a sampling 
frame? 

3. Define "Margin of Error" in the context of a public opinion poll. 

4. How does population heterogeneity affect the utility of a small 
sample? 

5. List three practical problems faced by researchers during 
sampling in rural India. 

Part 2: Long Answer Questions 

1. Discuss the technical and practical considerations involved in 
determining an optimum sample size for a quantitative 
sociological study. 

2. Critically evaluate how non-sampling errors can damage the 
reliability of research findings and suggest ways to minimize 
them. 

Part 3: Long Answer Questions 

1. Elaborate on the concept of "Representativeness." Why is it 
considered the hallmark of a good sample? 

2. Compare and contrast the sampling mechanics required for a 
large-scale demographic survey versus a localized ethnographic 
case study.



 PROBABILITY SAMPLING 

SOCIAL RESEARCH              | 129 

NOTE 
 

 

 

UNIT 13 
PROBABILITY SAMPLING 

STRUCTURE 

13.1 Introduction 

13.2 Objectives 

13.3 Probability Sampling: Random and stratified sampling  

13.3.1 Concept of Probability Sampling 

13.3.2 Simple Random Sampling 

13.3.3 Stratified Random Sampling 

13.4 Summary 

13.5 Glossary 

13.6 Answers to Check Your Progress 

13.7 Suggested Readings 

13.8 References 

13.9 Exercise 

13.1 INTRODUCTION 

In the previous unit, we discussed the general mechanics of sampling, 
including how to determine size and identify potential errors. Building 
upon that foundation, Unit 13 introduces the most scientifically 
rigorous approach to selection: Probability Sampling. In sociological 
research, the ability to generalize findings from a small group to an 
entire society depends heavily on the mathematical objectivity of the 
selection process. Probability sampling is defined by the principle that 
every unit in the population has a known, non-zero chance of being 
selected. This eliminates researcher bias and allows for the application 
of statistical regularities. 

We will focus on two primary techniques: Simple Random Sampling and 
Stratified Random Sampling. While the former treats the population as 
a single uniform mass, the latter recognizes the complex layers—such 
as caste, class, and gender—that define Indian social structures. By 
dividing the population into meaningful strata before selection, 
researchers can ensure that even minority sub-groups are represented. 
This unit will guide you through the "how-to" of these methods, 
preparing you for the more complex cluster and systematic designs in 
following chapters. 
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13.2 OBJECTIVES 

After completing this unit, you should be able to: 

• Identify the core principles that distinguish probability sampling 
from non-probability methods. 

• Execute the steps for Simple Random Sampling using lottery and 
random number table methods. 

• Analyze the conditions under which Stratified Random Sampling 
is superior to simple random designs. 

• Formulate a stratified sampling plan by identifying relevant 
social variables (strata). 

• Evaluate the trade-offs between proportionate and 
disproportionate stratified sampling. 

13.3 PROBABILITY SAMPLING: RANDOM AND 
STRATIFIED SAMPLING  

Probability sampling is the fundamental technical procedure in which 
every unit in the population has a known, non-zero chance of being 
selected for the study. This method is rooted in the mathematical theory 
of probability, ensuring that the selection process is entirely objective 
and free from the researcher’s personal biases or "cherry-picking" of 
participants. 

13.3.1 Concept of Probability Sampling 

Probability sampling is the "gold standard" for quantitative research. Its 
utility lies in its objectivity; the researcher’s personal preferences or 
convenience do not influence who enters the study. 

Definitions  

Sociologists and statisticians have defined the concept to emphasize its 
role in achieving scientific "representativeness": 

• E.R. Babbie: "Probability sampling is the general term for 
samples selected in accord with probability theory, typically 
involving some random-selection mechanism." 

• F.N. Kerlinger: "Probability sampling is the method of selecting 
a portion of the population in such a way that every member of 
the population has an equal chance of being included." 

• Black and Champion: "In probability sampling, one can specify 
for each element of the population the probability that it will be 
included in the sample." 
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• C.R. Kothari: "Probability sampling is also known as 'random 
sampling' or 'chance sampling'. Under this design, every item of 
the universe has an equal chance of inclusion in the sample." 

Core Principles of the Concept 

Based on these definitions, probability sampling rests on three 
mechanical pillars: 

1. Random Selection: The choice of participants is determined by 
a mechanical process (like a lottery or computer algorithm) 
rather than human judgment. 

2. Known Probability: The researcher can mathematically 
calculate the odds of any individual unit being picked. 

3. Generalizability: Because the sample is a random cross-section, 
the findings can be statistically projected onto the entire 
population with a calculated level of confidence. 

Check Your Progress (CYP) 1 

1. According to Kerlinger, what is the essential requirement for a 
sample to be considered "probability-based"? 

2. Why is probability sampling referred to as "objective selection"? 

Activity Box: Practical Application 

If you were selecting 50 students from a college directory of 500, how 
would you ensure the selection follows the "known probability" 
mentioned by Black and Champion? Calculate the probability for a 
single student. 

13.3.2 Simple Random Sampling (SRS) 

This is the most basic form of probability sampling. Here, every 
individual in the sampling frame has an equal probability of being 
chosen. 

The significance of randomness in sampling cannot be overstated. It's a 
way to ensure that are presentative sample is obtained. How does one 
choose a random sample? Random sampling is often misunderstood to 
mean selecting units "at random," i.e. in a haphazard or hit-or-miss 
manner.  

The human being has proven to be an incredibly weak instrument for 
conducting a random 

collection. The method of selection must be independent of human 
judgement in order to ensure true randomness. There are three simple 
steps to follow. 

Lottery Method:  

Each member is assigned a number on a slip of paper; slips are mixed 
and drawn blindly. This is the most basic and well-known random 
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sampling technique. Take50 equal size chips or slips of paper and 
number them from 1 to 50, each bearing only one number, if a sample 
of 10 students is to be drawn from a list of 50 students in a section. 
Each slip should be rolled. Place the rolled slips in a large container and 
shuffle or mix them thoroughly. Count out 10 chips from the jar one by 
one. Until drawing a chip, thoroughly combine the chips in the bottle. 

The random sample is made up of units with the numbers of chips 
drawn on them. There are two options in the above sampling process. 
After a number is chosen by draw, it will be replaced, and therefore has 
a chance of being chosen again. Sampling with replacement is a term 
for this process.  

Unrestricted random sampling is the term used to describe this process. 
Alternatively, the chosen number is set aside, and it has no chance of 
being drawn again in future draws. Sampling without substitution is 
the term for this method of sampling. This is a form of selective 
sampling. 

Random Number Tables:  

Using pre-generated mathematical tables (like Tippett’s table) to pick 
coordinates from a list. There are several standard tables of random 
numbers such as the one developed by Kendall and Smith (1939), 
Fisher and Yates (1963) and Tippet (1927). To select arandom sample 
out of a frame, one should simply start to read numbers from a Random 
Number 

Table at any randomly selected point and pick out numbers within the 
range of the frame. 

Use of Computers/ Softwires: 

 With the development of modern computer technology, there are 
various computer programs to select a random sample. The computer 
can be programmed to print out a series of random numbers as the 
researcher desires. This is helpful when the populationis very large. 

13.3.3 Stratified Random Sampling 

When a population is heterogeneous (diverse), a simple random sample 
might accidentally exclude a specific sub-group. For instance, in a 
study of "empowerment of under-educated women," a simple random 
sample might unintentionally pick only women from one specific age 
group or caste. 

Stratified Sampling solves this by dividing the population into non-
overlapping groups called Strata (singular: Stratum) based on a specific 
characteristic (e.g., income, religion, or education level). 
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The Process of Stratification 

1. Identify the Basis for Stratification: The researcher chooses a 
variable that is relevant to the study (e.g., dividing the Khandwa 
district population by literacy levels). 

2. Divide the Population: The population is sorted into these 
distinct categories. 

3. Random Selection from Each Stratum: The researcher then uses 
Simple Random Sampling within each individual group to pick 
participants. 

Types of Stratified Sampling 

When a population is heterogeneous (diverse), SRS might accidentally 
miss a specific sub-group. Stratification solves this by dividing the 
population into "Strata" (homogeneous groups) and then sampling 
randomly from each.  

• Proportionate: If 20% of the population is under-educated, 20% 
of your sample comes from that group. 

• Disproportionate: Used when a sub-group is so small that a 
proportionate sample wouldn't provide enough data for analysis. 

Check Your Progress (CYP) 1 

1. What is the primary difference between the Lottery Method and 
Random Number Tables? 

2. Define a "Stratum" in your own words. 
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3. Why might a researcher choose "Disproportionate" sampling for 
a minority group? 

Activity Box: Reflection 

You are conducting research on the "Economic status of rural artisans." 
You have a list of 10 artisans: 8 are potters and 2 are weavers. 

• If you use Simple Random Sampling, what is the risk for the 
weaver group? 

• How would Stratified Sampling ensure the weavers are not 
ignored? 

 

Stratification is needed for: 

(1) Raising the statistical efficiency of a sample- Stratification is 
needed to ensure that all 

applicable sub-groups of the population are represented. As a result, it 
is statistically more effective than simple random sampling. 

(2) Providing sufficient data for analyzing various sub-populations- 
When a researcher wants to study the characteristics of population sub-
groups, such as male and female employees of a company, stratification 
is needed. 

(3) Applying different methods to different strata- When various 
methods of data collection, etc. are used for different sections of the 
population, such as interviewing for jobs and a self- administered 
questionnaire for executives, stratification is useful. 

Check Your Progress (CYP) 2 

1. What is the defining characteristic of probability sampling? 

2. When would a researcher choose Stratified Sampling over Simple 
Random Sampling? 

Activity Box: Design Task 

You are studying "The impact of midday meals in schools." Your 
population includes 5 government schools and 5 private schools. Design 
a stratified sampling plan to ensure both types are represented equally. 

 

13.4 SUMMARY 

• Probability sampling ensures every member of a population has 
a known, equal chance of selection, minimizing human bias. 

• Simple Random Sampling is best suited for homogeneous 
populations where lists are readily available. 
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• Stratified Random Sampling is essential for diverse societies like 
India, as it ensures representation across caste, gender, or 
economic lines. 

• The success of these methods depends on an accurate sampling 
frame and strict adherence to random selection mechanics. 

13.5 GLOSSARY 

• Probability Sampling: Sampling with known selection 
probability. 

• Simple Random Sampling: Equal chance selection method. 

• Stratum: Subgroup within population. 

• Stratification: Process of dividing population into strata. 

• Proportionate Allocation: Sample proportional to population size. 

• Disproportionate Allocation: Unequal sample distribution among 
strata. 

• Sampling Frame: List of population units. 

• Randomization: Process of selecting units by chance. 

• Sampling Error: Difference between sample estimate and 
population parameter. 

• Generalization: Applying sample findings to population. 

 

13.6 ANSWERS TO CHECK YOUR PROGRESS 

Answers to Check Your Progress (CYP) 1 

1. The primary difference lies in their practical application and 
scalability. The Lottery Method is a manual process where 
physical slips are mixed and drawn, making it suitable only for 
very small populations. In contrast, Random Number Tables (or 
computer-generated lists) are mathematical tools that allow 
researchers to select samples from much larger populations 
quickly and with higher precision. 

2. A Stratum is a sub-group of a larger population whose members 
share at least one common characteristic, such as age, income, 
education, or occupation. These groups are created so that the 
researcher can ensure that different "layers" of society are 
represented in the study. 

3. A researcher chooses Disproportionate Sampling when a 
specific sub-group is a very small minority in the total 
population. If they used proportionate sampling, they might only 
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get one or two people from that group, which isn't enough to draw 
meaningful conclusions. By taking a "disproportionate" (larger) 
share from that minority, the researcher gets enough data to 
compare them effectively against larger groups. 

CYP 2 

 

1. The defining characteristic is that every unit has a known, non-
zero, and usually equal chance of being selected. 

2. When the population is heterogeneous (diverse) and the 
researcher wants to ensure specific sub-groups are represented 
accurately. 

13.7 SUGGESTED READINGS 

13.8 REFERENCES 

• Ahuja, R. (2001). Research Methods. Rawat Publications. 

• APA 7th Edition standards applied to listed sociological texts. 

13.9 EXERCISE 

Part 1: Objective and Short Questions 

MCQ 

A. MCQs 

1. In probability sampling, each unit has 
a) No chance 
b) Unknown chance 
c) Known chance 
d) None 
Answer: c 

2. Simple random sampling requires 
a) Strata 
b) Random selection 
c) Judgment 

Sr. 
No. Title URL QR Code 

1 Social 
Research 

http://books.aisectonline.com
/User/UnitUrls?unitId=13611 

 

http://books.aisectonline.com/User/UnitUrls?unitId=13611
http://books.aisectonline.com/User/UnitUrls?unitId=13611


 PROBABILITY SAMPLING 

SOCIAL RESEARCH              | 137 

NOTE 
 

 

 

d) Convenience 
Answer: b 

3. Stratified sampling is suitable for 
a) Homogeneous populations 
b) Heterogeneous populations 
c) Small samples 
d) None 
Answer: b 

4. Proportionate stratified sampling maintains 
a) Equal size 
b) Population ratio 
c) Bias 
d) None 
Answer: b 

5. Lottery method is a type of 
a) non-probability sampling 
b) Stratified sampling 
c) Random sampling 
d) Census 
Answer: c 

Short Answer 

1. Explain simple random sampling. 

2. Define stratified sampling. 

3. Mention advantages of probability sampling. 

4. Differentiate random and stratified sampling. 

5. What is proportionate allocation? 

Part 2: Long Answer Questions 

1. Discuss probability sampling and its importance in social 
research. 

2. Explain simple random sampling with merits and limitations. 

Part 3 – Long Answer Questions 

1. Describe stratified sampling techniques in detail. 

2. Critically evaluate advantages and limitations of probability 
sampling. 
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UNIT 14 
NON-PROBABILITY AND 
COMPLEX SAMPLING 

STRUCTURE 

14.1 Introduction 

14.2 Objectives 

14.3 Non-Probability and Complex Sampling 

14.3.1 Concept of Non-Probability Sampling 

14.3.2 Convenience Sampling 

14.3.3 Purposive (Purposeful) Sampling 

14.3.4 Snowball Sampling 

14.3.5 Multi-Layered (Multi-Stage) Sampling 

14.3.4 Self-Selected and Specific Sampling 

14.4 Summary 

14.5 Glossary 

14.6 Answers to Check Your Progress 

14.7 Suggested Readings 

14.8 References 

14.9 Exercise 

14.1 INTRODUCTION 

In the previous units, we examined probability sampling as the 
scientific "gold standard." However, in many sociological contexts, it is 
either impossible or impractical to have a complete sampling frame or 
to give everyone an equal chance of selection. Unit 14 explores Non-
Probability Sampling and Complex Sampling designs. These methods 
are not governed by the laws of mathematical probability but by the 
specific "purpose" of the research or the practical constraints of the 
field. 

In research involving marginalized groups, hidden populations, or 
specialized case studies—such as the under-educated women in 
Khandwa that we have discussed—non-probability methods like 
purposive and self-selected sampling provide depth where probability 
sampling might only provide surface-level data. Furthermore, we will 
look at Multi-layered (Multi-stage) sampling, a complex mechanic that 
allows researchers to narrow down from large regions (like a State) to 
specific units (like households) in manageable steps. While these 
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methods carry a higher risk of researcher bias, their utility in qualitative 
and exploratory research is immense. 

14.2 OBJECTIVES 

After completing this unit, you should be able to: 

• Identify the unique purposes and situations where non-
probability sampling is preferred over probability sampling. 

• Analyze the mechanics of Purposive Sampling and how 
researcher judgment influences selection. 

• Formulate a Multi-layered sampling design for large-scale 
geographic research. 

• Evaluate the reliability of data collected through Self-selected 
and Specific sampling techniques. 

• Critique the limitations of non-probability designs regarding 
generalizability and bias. 

14.3 NON-PROBABILITY AND COMPLEX SAMPLING 

Comparison: Non-Probability vs. Complex Sampling 

Basis Non-Probability Sampling Multistage Sampling 

Randomization No Partial 

Generalization Limited Moderate 

Use Qualitative studies Large surveys 

Complexity Simple Complex 

14.3.1 Concept of Non-Probability Sampling 

Non-probability sampling occurs when the researcher selects samples 
based on personal judgment, convenience, or a specific intent rather 
than random chance. Because not everyone has a known chance of 
being picked, the results cannot be statistically projected to the entire 
population with the same mathematical precision as probability 
sampling. 

Non-probability sampling, also known as non-random sampling, is not 
founded on probability theory. This sampling does not give each 
population variable a chance to be chosen. The only advantages of this 
method of sampling are its simplicity, ease of use, and low cost. 

It has the following disadvantages: 

1. It does not guarantee that each population unit has a chance to be 
selected. 

2. The likelihood of selection is uncertain. 
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3. it’s possible that a non-probability sample isn't representative. 

4. A non-probability sampling plan has no inferential function, which 
means that population parameters cannot be inferred from sample 
values. 

5. It has sampling bias, which will skew the data. 

As a result, non-random is not a good option. There are, however, some 
practical reasons to use it. They include: 

1. When there is no other viable option due to the lack of a population 
list, the lack of certain population elements for data collection, or other 
factors; 

2. When conducting the research, keep in mind that the aim is not to 
generalize the results to the whole population, but rather to get a sense 
of the spectrum of circumstances or existence of the phenomenon. 

3. When the cost of probability sampling is excessive, and the value 
anticipated from it is 

insufficient to justify the cost. 

4. When probability sampling needs more time but the study's time 
limitations and completion deadline prevent it. 

Sampling 
Type 

Best Used For Key Weakness 

Convenience Quick, low-cost pilot 
tests 

High level of bias 

Purposive Specialized, small-
scale studies 

Depends entirely on 
researcher's judgment 

Quota Ensuring group 
representation 

Non-random selection 
within groups 

Snowball Sensitive or hidden 
populations 

Sample may be limited to 
one social circle 

14.3.2 Convenience Sampling: 

Convenience sample is also known as an unintentional or availability 
sample. This type of sample relies on readily available subjects, such as 
those who are nearby or easily accessible. Professors at colleges and 
universities, for example, often use their students as subjects in their 
research projects. This technique is all too common, and it comes with 
a number of serious risks. In some conditions, this technique is an 
excellent way to rapidly and cheaply collect preliminary information 
about a research issue. 

Advantages: 
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1. Convenience sampling is the cheapest and most straightforward 
process. 

2. It does not necessitate a population list. 

3. It does not necessitate any statistical knowledge. 

Disadvantages: 

1. Because of the researcher's subjectivity, convenience sampling is 
inherently biassed and 

does not produce a representative sample. 

2. It is the least accurate method of sampling. There is no way to 
estimate the sample's 

representativeness. 

3. The results are not generalizable. 

B- Purposive Sampling. This form of sampling is also known as 
judgmental sampling. When 

creating a purposive survey, researchers pick subjects that embody a 
population based on their unique knowledge or expertise. Purposive 
samples are often chosen after field investigations on a population to 
ensure that certain groups of people or people who exhibit certain 
characteristics are included in the analysis. Purposive samples are 
occasionally used by researchers, despite certain significant limitations. 

Advantages: 

1. It is less expensive and more practical. 

2. It ensures that all relevant elements are included in the study. 
Probability sampling 

cannot provide such assurance. Judgment sampling has the following 
drawbacks: 

1. This does not guarantee that the sample is representative. 

2. As opposed to random sampling, this method is less effective at 
generalising. 

3. This approach necessitates more detailed prior knowledge of the 
population being studied. It is impossible to assess the suitability of the 
sample products to be chosen without this knowledge. 

4. Since this sampling does not fulfil the underlying presumption of 
randomness, this 

approach does not lend itself to the use of inferential statistics. 

14.3.3 Purposive (Purposeful) Sampling 
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In this method, the researcher deliberately chooses particular units 
because they are "information-rich" or possess specific characteristics 
essential to the study. 

• Purpose: To gain deep insight rather than broad generalizations. 

• Example: If studying the leadership styles of female Sarpanchs, 
a researcher will purposively select only female Sarpanchs who 
have completed at least one full term. 

14.3.4 Snowball Sampling: 

 Snowball sampling is another nonprobability sampling technique that 
some may compare to convenience sampling. Snowballing can be a good 
way to find subjects 

with specific attributes or characteristics that are required in a sample. 
Researchers interested in 

researching different types of deviance, sensitive subjects, or difficult-
to-reach communities also 

use snowball samples. Snowballing's basic approach entails finding 
many individuals with relevant characteristics and interviewing or 
making them fill out a questionnaire. These individuals are then asked 
for the names of other people who share their characteristics. 

Advantages 

I. It is extremely useful in the study of social groups, informal groups 
within formal 

organisations, and the dissemination of knowledge among different 
types of professionals. 

2. it’s useful for smaller populations where there aren't any frames 
available. 

14.3.5 Multi-Layered (Multi-Stage) Sampling 

This is a complex "complex sampling" design often used in large-scale 
national surveys. It involves taking samples in successive stages. 

• Stage 1: Select Large Primary Units (e.g., Districts in a State). 

• Stage 2: Select Secondary Units (e.g., Villages within those 
Districts). 

• Stage 3: Select Final Units (e.g., Households within those 
Villages). 

14.3.6 Quota Sampling 

This is the non-probability version of stratified sampling. The researcher 
ensures that the sample represents certain groups in proportion to their 
population. 
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Process: The researcher is given a "quota" (e.g., 50 males and 50 
females). Once the quota is filled, no more participants from that group 
are interviewed. 

Difference from Probability: Unlike stratified sampling, the individuals 
within each group are selected based on convenience rather than 
random selection. 

14.3.4 Self-Selected and Specific Sampling 

• Self-Selected Sampling: Occurs when individuals volunteer to 
participate in a study (e.g., responding to a newspaper ad or an 
online poll). 

• Specific (Criterion) Sampling: Selection is restricted to 
individuals who meet a very narrow and specific set of criteria, 
often used in clinical sociology or highly specialized case studies. 

 

Check Your Progress (CYP) 1 

1. Why is Purposive Sampling often called "Judgmental Sampling"? 

2. In which scenario would Multi-layered sampling be more useful 
than Simple Random Sampling? 

Activity Box: Field Exercise  
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Suppose you are studying "The challenges of street vendors in a city." 
You do not have a list of all vendors. Which non-probability method 
would you use to start your research? Justify your answer in 50 words. 

14.4 SUMMARY 

• Non-probability sampling relies on researcher discretion rather 
than random mathematical selection. 

• Purposive sampling allows researchers to focus on specific, 
relevant cases to gain deep qualitative insights. 

• Multi-layered sampling provides a mechanical solution for 
studying vast, geographically spread populations by breaking the 
selection into stages. 

• Self-selected sampling is highly convenient but carries a 
significant risk of "volunteer bias," where those who step forward 
may not represent the average person. 

• While these methods lack the statistical "representativeness" of 
probability sampling, they are essential for exploratory research 
and for studying hard-to-reach social groups. 

14.5 GLOSSARY 

1. Purposive Sampling: A technique where the researcher selects 
units based on their own judgment about which ones will be 
most useful. 

2. Multi-Stage Sampling: A complex sampling method where the 
sample is selected in several steps or layers. 

3. Self-Selection Bias: A bias that arises when participants who 
volunteer for a study differ significantly from the general 
population. 

4. Expert Sampling: A type of purposive sampling where the 
researcher picks individuals with known expertise in a specific 
area. 

5. Convenience Sampling: Selecting participants based on their 
easy availability and proximity to the researcher. 

14.6 ANSWERS TO CHECK YOUR PROGRESS 

1. It is called Judgmental Sampling because the "judgment" or 
expertise of the researcher is the primary tool used to decide 
which units are typical or relevant for the study. 

2. It is more useful when the population is extremely large and 
geographically spread out (like a whole country), making a single 
comprehensive list (sampling frame) impossible to obtain. 
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14.7 SUGGESTED READINGS 

14.8 REFERENCES 

Babbie, E. (2016). The practice of social research. Cengage Learning. 
Cochran, W. G. (1977). Sampling techniques. Wiley. 
Creswell, J. W. (2014). Research design. Sage Publications. 
Gupta, S. C. (2014). Fundamentals of statistics. Himalaya Publishing 
House. 
Kothari, C. R. (2004). Research methodology. New Age International. 

14.9 EXERCISE 

Part 1: Objective and Short Questions 

Part 1 

A. MCQs 

1. Purposive sampling is based on 
a) Random selection 
b) Judgment 
c) Census 
d) Lottery 
Answer: b 

2. Quota sampling ensures 
a) Equal probability 
b) Fixed representation 
c) Randomness 
d) Census 
Answer: b 

3. Self-selected sampling involves 
a) Randomization 
b) Volunteering 
c) Stratification 
d) Census 
Answer: b 

Sr. 
No. Title URL QR Code 

1 Social 
Research 

http://books.aisectonline.com
/User/UnitUrls?unitId=13612 
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 NON-PROBABILITY AND COMPLEX SAMPLING 

SOCIAL RESEARCH              | 147 

NOTE 
 

 

 

4. Multistage sampling is suitable for 
a) Small populations 
b) Large populations 
c) Homogeneous groups 
d) None 
Answer: b 

5. Non-probability sampling limits 
a) Bias 
b) Generalization 
c) Sample size 
d) None 
Answer: b 

B. Short Answer Questions (50–100 words) 

1. Explain purposive sampling. 

2. Define quota sampling. 

3. What is self-selected sampling? 

4. Discuss multistage sampling. 

5. Mention limitations of non-probability sampling. 

Part 2 – Long Answer Questions 

1. Discuss different types of non-probability sampling. 

2. Explain multistage sampling with advantages and limitations. 

Part 3 – Long Answer Questions 

1. Compare probability and non-probability sampling techniques. 

2. Critically evaluate complex sampling designs in social research. 
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BLOCK – IV  INFORMATION SOURCES, INTERVIEWING, AND 
ANALYSIS 151-208 

Unit-15 Primary and Secondary Sources 153 

Unit-16 The Interview Method 161 

Unit-17 Interview Challenges  169 

Unit-18 Data Processing & Interpretation 189 

The transition from research design to empirical execution marks a critical phase in the 
sociological journey. While previous blocks focused on the theoretical "blueprints" and the 
mechanics of selecting a sample, Block 4 addresses the practical reality of fieldwork and the 
subsequent transformation of raw data into scientific knowledge. This block is designed to guide 
the researcher through the complex layers of data acquisition, the interpersonal dynamics of 
the interview process, and the rigorous techniques required to interpret findings. 

The block begins by distinguishing between the types of data at a researcher’s disposal. Unit 15 
explores Primary and Secondary Sources, helping students decide when to collect fresh data 
from the field and when to rely on existing official records or historical documents. This 
distinction is vital for maintaining the balance between original inquiry and contextual 
grounding. 

Moving into the heart of qualitative interaction, Units 16 and 17 provide a comprehensive look 
at the Interview Method. Interviewing is not merely a conversation; it is a structured sociological 
tool. We examine the stages of a successful interview—from establishing rapport to the final 
"closing"—and address the significant psychological and environmental challenges that can 
arise, particularly when working in diverse social settings like rural India. 

Finally, Unit 18 addresses the "after-life" of data: Processing and Interpretation. Once the 
interviews are complete and the documents gathered, the researcher must categorize (classify), 
organize (tabulate), and analyze the content to find patterns. This block ensures that students 
understand that data does not speak for itself; it requires a systematic interpretive framework 
to provide meaningful insights into social reality. 
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UNIT 15 
PRIMARY AND SECONDARY 

SOURCES 
STRUCTURE 

15.1 Introduction 

15.2 Objectives 

15.3 Content 

15.3.1 Primary Sources: Definitions and Utilization 

15.3.2 Secondary Sources: Definitions and Utilization 

15.3.3 Core Differences Between Primary and Secondary Data 

15.4 Summary 

15.5 Glossary 

15.6 Answers to Check Your Progress 

15.7 Suggested Readings 

15.8 References 

15.9 Exercise 

15.1 INTRODUCTION 

In the preceding units, we focused on the "how" of research—specifically 
the mechanics of sampling. Now, we turn to the "what": the actual 
information used to build a sociological argument. Every piece of 
research relies on data, but not all data is created equal. Unit 15 
explores the two fundamental pillars of information gathering: Primary 
and Secondary sources. 

Primary sources are the "first-hand" accounts collected directly by the 
researcher from the field. For a sociology student, this might mean 
conducting interviews in a village or observing a local panchayat 
meeting. Secondary sources, on the other hand, are "second-hand" 
data—information that has already been collected, processed, and 
published by someone else, such as census reports, historical diaries, 
or previous academic studies. Understanding when to use which 
source, and how to evaluate their respective strengths and limitations, 
is a core skill for any social scientist. This unit will provide the 
conceptual clarity needed to navigate these information streams 
effectively. 
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15.2 OBJECTIVES 

After completing this unit, you should be able to: 

• Define primary and secondary sources with reference to 
sociological authors. 

• Identify the various tools used to collect primary data in field 
research. 

• Analyze the utility and reliability of secondary data sources like 
the Census and National Sample Surveys. 

• Distinguish between primary and secondary sources based on 
cost, time, and originality. 

• Evaluate the limitations inherent in using "second-hand" 
information for contemporary social problems. 

15.3 PRIMARY AND SECONDARY SOURCES 

The strength of any sociological research depends on the quality of the 
information gathered. Data does not exist in a vacuum; it is either 
generated directly by the researcher or retrieved from existing records. 
These are known as primary and secondary sources. While primary 
sources offer a "fresh" look at social reality, secondary sources provide 
the historical and statistical context necessary to understand social 
trends over time. 
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15.3.1 Primary Sources: Definitions and Utilization 

Primary sources consist of data that is collected for the first time by the 
investigator for a specific purpose. It is original in character and "raw" 
in nature. 

• Definitions  

o P.V. Young: "Primary data are those which are gathered 
for the first time... they are the original source of 
information." 

o Wessel: "Data originally collected in the process of 
investigation are known as primary data." 

• Utilization: Primary data is used when the researcher needs up-
to-date, specific information that does not exist in books. For 
example, if you want to know the current attitude of youth 
toward marriage in a specific village today, you must collect 
primary data. 

15.3.2 Secondary Sources: Definitions and Utilization 

Secondary sources are data that have already passed through the 
statistical process. They are collected by other agencies or researchers 
for their own purposes, but are utilized by the current researcher. 

Secondary sources refer to data that have already been collected, 
classified, and analyzed by someone else. In the mechanics of research, 
these are "finished products" rather than "raw materials." A researcher 
utilizing secondary sources is looking at the social world through the 
lens of a previous investigator, organization, or government body. 

Definitions  

To understand the nature of secondary data, we look to the following 
academic definitions: 

• P.V. Young: "Secondary data are those which are gathered from 
some other source... they are not the original source of 
information." 

• M.M. Blair: "Secondary data are those which are already in 
existence, and which have been collected for some other purpose 
than the answering of the question in hand." 

• Wessel: "Data which have already been collected by some other 
agency and which have already been processed at least once are 
called secondary data." 

• Kothari: "Secondary data are those which have already been 
collected by someone else and which have already been passed 
through the statistical process." 
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Classification of Secondary Sources 

Secondary sources are generally divided into two mechanical categories 
based on their availability: 

1. Published Sources: 

o Official Government Publications: Such as the Census of 
India, National Sample Survey (NSSO) reports, and the 
District Statistical Handbook. 

o Reports of Committees and Commissions: For example, 
the Mandal Commission report or the National Health 
Mission reports. 

o Journals and Newspapers: Academic journals (like the 
Economic and Political Weekly) provide processed data and 
analysis. 

o International Publications: Data from organizations like 
the WHO, UN, or World Bank. 

2. Unpublished Sources: 

o Personal Documents: Diaries, letters, and 
autobiographies which provide a "subjective" secondary 
view of historical social life. 

o Institutional Records: Internal registers from schools, 
hospitals, or NGOs (e.g., records of beneficiaries for 
government schemes in Khandwa). 

o Research Theses: Ph.D. dissertations or M.Phil. theses 
that haven't been published as books but exist in 
university libraries. 

Utilization:  

The utility of secondary sources lies in providing a historical baseline or 
a macro-perspective. However, because the researcher did not collect 
this data personally, they must verify its reliability before use. 

The Three-Step Verification (The "Reliability Test"): 

1. Reliability of the Collector: Was the agency that collected the data 
unbiased and competent? 

2. Suitability for the Study: Does the definition of variables in the 
secondary source match the current research? (e.g., does the 
Census definition of "literacy" match your study's definition?) 

3. Adequacy: Is the data detailed enough to support your specific 
sociological conclusions? 
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Secondary data is used for historical analysis or to provide a "macro" 
context. For example, using the 2011 Census to understand the literacy 
trends in Madhya Pradesh before starting your own field study. 

15.3.3 Core Differences Between Primary and Secondary Data 

The core difference between primary and secondary data lies in their 
origin, originality, and the purpose for which they were initially 
gathered. Primary data is characterized by its "raw" and original nature, 
as it is collected firsthand by the researcher specifically for the current 
investigation. This ensures that the data is perfectly aligned with the 
research objectives, though it requires a significant investment of time, 
labor, and financial resources. In contrast, secondary data is "finished" 
information that has already been collected and processed by others for 
different purposes. While it is highly economical and provides a broad 
historical or macro-context, the researcher has no control over how it 
was gathered, making it essential to verify its reliability and 
contemporary relevance before use. 

Furthermore, the relationship between the researcher and the data 
differs mechanically. In primary collection, the researcher is the active 
architect of the information, choosing the tools and setting the 
parameters of the inquiry. In secondary collection, the researcher acts 
as an analyst of existing evidence. Mechanically, primary data is more 
flexible but prone to human bias during field interaction, whereas 
secondary data is rigid but provides a standardized baseline, such as 
that found in census records. Ultimately, while primary data offers 
depth and specificity, secondary data offers breadth and context; a 
robust sociological study often balances both to achieve a 
comprehensive understanding of the social phenomenon. 

 

Core Differences between Primary and Secondary Sources 

Basis Primary Sources Secondary Sources 

Origin Firsthand Collected by others 

Purpose Specific research Different original purpose 

Cost High Low 

Time Time-consuming Time-saving 

Control High Limited 

Accuracy Depends on design Depends on original source 

 

Activity Box 
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Select a research topic (e.g., youth unemployment). 

• Identify possible primary data sources. 

• Identify possible secondary data sources. 

• Which would you prioritize and why? 

Check Your Progress (CYP) 1 

1. Why is primary data called "raw" data? 

2. Mention two examples of unpublished secondary sources. 

Activity Box: Reflective Exercise If you are studying "The impact of 
COVID-19 on rural education," list one primary source and one 
secondary source you would use. 

15.4 SUMMARY 

• Primary sources provide original, first-hand evidence specifically 
collected for the research at hand. 

• Secondary sources are pre-existing data that save time and 
money but require careful verification for bias. 

• The choice between sources depends on the research objectives, 
budget, and the need for contemporary vs. historical data. 

• A robust sociological study often combines both to provide a 
complete picture of social reality. 

15.5 GLOSSARY 

1. Primary Data: Data collected for the first time by the researcher. 

2. Secondary Data: Data already collected and processed by others. 

3. Census: An official, systematic count of a population. 

4. Informant: A person who provides primary information to the 
researcher. 

5. Authenticity: The degree to which a source is genuine and 
reliable. 

15.6 ANSWERS TO CHECK YOUR PROGRESS 

1. It is called "raw" because it hasn't been analyzed or summarized 
by anyone else yet; it is in its original form as collected from the 
field. 

2. Personal diaries and private letters. 
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15.7 SUGGESTED READINGS 

15.8 REFERENCES 

Ahuja, R. (2001). Research Methods. Rawat Publications. 

Babbie, E. (2016). The practice of social research. Cengage Learning. 
Creswell, J. W. (2014). Research design. Sage Publications. 
Gupta, S. C. (2014). Fundamentals of statistics. Himalaya Publishing 
House. 
Kothari, C. R. (2004). Research methodology. New Age International. 
Young, P. V. (2009). Scientific social surveys and research. Prentice 
Hall. 

 

15.9 EXERCISE 

Part 1: Objective and Short Questions 

A. MCQs 

1. Primary data are 
a) Published data 
b) Original data 
c) Old data 
d) Census data 
Answer: b 

2. Secondary data are 
a) Collected firsthand 
b) New data 
c) Previously collected 
d) Experimental 
Answer: c 

3. Primary data collection is 
a) Cheap 
b) Costly 
c) Unreliable 

Sr. 
No. Title URL QR Code 

1 Social 
Research 

http://books.aisectonline.com
/User/UnitUrls?unitId=13613 

 

http://books.aisectonline.com/User/UnitUrls?unitId=13613
http://books.aisectonline.com/User/UnitUrls?unitId=13613
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d) None 
Answer: b 

4. Census reports are 
a) Primary for all 
b) Secondary for most researchers 
c) Invalid 
d) None 
Answer: b 

5. Secondary data save 
a) Money and time 
b) Accuracy 
c) Bias 
d) None 
Answer: a 

B. Short Answer Questions (50–100 words) 

1. Define primary data. 

2. Mention types of secondary sources. 

3. Explain limitations of primary sources. 

4. Differentiate primary and secondary data. 

5. Discuss utility of secondary sources. 

Part 2 – Long Answer Questions 

1. Discuss primary sources of data with advantages and 
limitations. 

2. Explain secondary sources of data and their utility. 

Part 3 – Long Answer Questions 

1. Compare primary and secondary data in social research. 

2. Critically evaluate the use of secondary data in contemporary 
research. 
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UNIT 16 
THE INTERVIEW METHOD 

STRUCTURE 

16.1 Introduction 

16.3 Objectives 

16.3 The Interview Method 

16.3.1 Definition and Nature of the Interview Method 

16.3.2 Objectives of the Interview 

16.3.3 The Interview Process: Stages of an Interview 

16.3.4 Instructions for Effective Interviewing 

16.4 Summary 

16.5 Glossary 

16.6 Answers to Check Your Progress 

16.7 Suggested Readings 

16.8 References 

16.9 Exercise 

16.1 INTRODUCTION 

In the previous unit, we identified the interview as a primary source of 
data collection. While questionnaires and schedules are valuable, the 
interview method stands out as the most "human" tool in the 
sociologist's kit. It is a systematic method of data collection involving a 
face-to-face (or voice-to-voice) interaction between an interviewer and a 
respondent. In the context of your research on social change or student 
Madhuri Sharma’s work with under-educated women, the interview 
allows for the collection of data that numbers cannot capture: emotions, 
motivations, and the complex lived experiences of individuals. This unit 
will guide you through the technical stages of the interview, from the 
initial "ice-breaking" to the final recording of data, ensuring that the 
interaction remains a scientific inquiry rather than a casual 
conversation. 

16.2 OBJECTIVES 

After completing this unit, you should be able to: 

• Define the interview method according to leading sociological 
scholars. 
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• Analyze the primary objectives behind choosing the interview 
method over other tools. 

• Identify the systematic stages of the interview process. 

• Formulate a set of instructions for conducting a successful and 
ethical interview. 

• Evaluate the role of rapport-building in obtaining sensitive social 
information. 

16.3 THE INTERVIEW METHOD 

In individual research, interviewing may be used as the primary 
approach or as a complement. For collecting knowledge from illiterate 
or less trained respondents, interviewing is the only viable option. It 
may be used to gather a variety of information, ranging from 
demographic data to intensely sensitive and private information about 
a person's views, behaviours, values, and beliefs. Experience from the 
past and plans for the future Interviewing is needed where qualitative 
information is required or when probing is required to thoroughly 
extract information. Personal interviews are possible where the sample 
area is small or where a large number of eligible interviewers are 
present. 

Interviews are often preferable to other data collection approaches. 
People are more likely to speak than to compose. Also, sensitive 
information can be accessed once rapport has been established.  

16.3.1 Definition and Nature of the Interview Method 

An interview is a purposeful conversation. Unlike a casual chat, 
it is directed by the researcher to obtain specific information. 

• P.V. Young: "Interview may be regarded as a systematic 
method by which a person enters more or less imaginatively 
into the inner life of another who is generally a comparative 
stranger to him." 

• Goode and Hatt: "Interviewing is fundamentally a process 
of social interaction." 

• Monette- ‘An interview involves an interviewer reading 
questions to respondents and recording their answers’. 

• Burns- ‘An interview is a verbal interchange, often face to face, 
though the telephone may be used, in which an interviewer tries 
to elicit information, beliefs or opinions from another person’. 

16.3.2 Objectives of the Interview 

1. Access to Personal Information: To gather data about beliefs, 
feelings, and past experiences that are not observable. 
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2. Developing Hypotheses: To explore new areas of social life that 
can later be tested with quantitative methods. 

3. Cross-Checking Data: To verify information gathered through 
observation or secondary sources. 

4. Flexibility: To allow the researcher to explain questions and 
probe deeper if a respondent’s answer is unclear. 

Characteristics 

Interviewing as a method of data collection has certain characteristics. 
They are: 

1. An interview is a two-way conversation. Requirements 

2. The interviewer and the respondent are complete strangers. As a 
result, the investigator must make an acceptable introduction to the 
respondent. 

3. The participants' friendship is just temporary. It has a predetermined 
start and end position. For them, the interview itself is a fleeting, fleeting 
experience. 

4. The meeting between the interviewer and the respondent does not 
have to be face-to-face; the interview can even be done over the internet. 

5. An interview isn't just a casual chat; it's a conversation with a clear 
goal in mind, such as gathering facts for a study. 

6. An interview is a method of receiving verbal responses to questions 
that have been asked orally. 

Criteria for a good interview: 

1. Data availability: The respondent should have all of the necessary 
material. He should be able to conceptualize it in terms that are relevant 
to the research and communicate it effectively. 

2. Role perception: The respondent should be aware of his 
responsibilities and know what is expected of him. He should be aware 
of what constitutes a valid response and how comprehensive it should 
be. All of this can be gleaned through the interviewer's presentation, 
descriptions, and interviewing technique. 

3. The interviewer should also know his role. He should provide a 
welcoming environment and promote open and honest dialogue. He 
should not use his emotional mood, argumentation, or other means to 
influence the interview situation. 

4 Respondent's motivation: The respondent must be eager to reply and 
have a correct response. This is partially determined by the interviewer's 
style and capacity. The interviewer is interested in it for testing 
purposes, but the respondent is uninterested in it personally. 

16.3.3 The Interview Process: Stages of an Interview 
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Conducting an interview is a mechanical process that requires 
careful timing: 

1. Preparation: Selecting the sample, preparing the interview 
guide, and seeking an appointment. 

2. Introduction & Rapport Building: The "Ice-breaking" stage 
where the researcher gains the respondent's trust. 

3. Carrying Out the Interview: Asking questions, probing for 
more detail, and maintaining a neutral stance. 

4. Recording: Writing down answers or recording audio (with 
permission). 

5. Closing: Thanking the respondent and leaving the door 
open for future follow-up. 

16.3.4 Instructions for Effective Interviewing 

To ensure reliability, an interviewer must follow these mechanical 
rules: 

• Listen more, talk less: The respondent's voice is the priority. 

• Avoid Leading Questions: Do not ask questions that suggest 
a "correct" answer (e.g., "Don't you think this scheme is 
good?"). 

• Maintain Neutrality: Do not show shock, anger, or extreme 
joy in response to answers. 

• Observe Non-Verbal Cues: Pay attention to body language, 
hesitations, and facial expressions. 

Check Your Progress (CYP) 1 

1. How does P.V. Young define the psychological aspect of an 
interview? 

2. List the first and last stages of the interview process. 

Activity Box: Reflective Task 

If you were interviewing an under-educated woman about a 
government scheme, what are two specific "ice-breaking" 
sentences you would use to make her feel comfortable? 

 

16.4 SUMMARY 

• The interview is a face-to-face social interaction used to 
gather deep qualitative data. 
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• Its primary objective is to penetrate the "inner life" of the 
respondent to understand motivations and attitudes. 

• The process must follow distinct stages: preparation, 
rapport building, questioning, and closing. 

• Success depends on the interviewer’s ability to remain 
neutral, listen actively, and avoid influencing the 
respondent’s answers. 

16.5 GLOSSARY 

1. Rapport: A harmonious relationship or "trust" established 
between the interviewer and respondent. 

2. Probing: A technique of asking follow-up questions to get 
more detail. 

3. Interview Guide: A list of topics or open-ended questions to 
be covered. 

4. Leading Question: A question phrased in a way that 
suggests a particular answer. 

5. Non-Verbal Communication: Information conveyed through 
gestures and expressions rather than words. 

16.6 ANSWERS TO CHECK YOUR PROGRESS 

1. P.V. Young describes it as entering "imaginatively into the 
inner life" of the respondent. 

2. The first stage is Preparation and the last stage is Closing. 

16.7 SUGGESTED READINGS 

16.8 REFERENCES  

Ahuja, R. (2014). Research methods. Rawat Publications. 

Sr. 
No. Title URL QR Code 

1 Social 
Research 

http://books.aisectonline.com
/User/UnitUrls?unitId=13614 

 

http://books.aisectonline.com/User/UnitUrls?unitId=13614
http://books.aisectonline.com/User/UnitUrls?unitId=13614
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Kothari, C. R. (2004). Research methodology: Methods and 
techniques (2nd ed.). New Age International. 

Sharma, R. N., & Sharma, R. K. (2019). Social research methods. 
Atlantic Publishers. 

Young, P. V. (1953). Scientific social surveys and research. Prentice Hall. 

Babbie, E. (2020). The practice of social research (15th ed.). Cengage 
Learning. 

Creswell, J. W., & Creswell, J. D. (2018). Research design: Qualitative, 
quantitative, and mixed methods approaches (5th ed.). SAGE 
Publications. 

Denzin, N. K., & Lincoln, Y. S. (2018). The SAGE handbook of qualitative 
research (5th ed.). SAGE Publications. 

Goode, W. J., & Hatt, P. K. (1952). Methods in social research. McGraw-
Hill. 

16.9 EXERCISE  

Part 1 

A. Multiple Choice Questions (MCQs) 

1. Interview method is primarily a method of: 
a) Observation 
b) Data collection 
c) Experimentation 
d) Sampling 
Answer: b) Data collection 
Explanation: Interview is a systematic technique used to collect 
primary data. 

2. Rapport in an interview means: 
a) Argument 
b) Formal documentation 
c) Friendly relationship 
d) Questionnaire 
Answer: c) Friendly relationship 
Explanation: Rapport helps respondents feel comfortable and open. 

3. Which type of interview uses a fixed set of questions? 
a) Unstructured 
b) Structured 
c) Informal 
d) Focused 
Answer: b) Structured 
Explanation: Structured interviews follow a predetermined schedule. 
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4. One major limitation of interview method is: 
a) Lack of flexibility 
b) Low cost 
c) Time consuming 
d) No interaction 
Answer: c) Time consuming 
Explanation: Conducting interviews requires considerable time. 

5. Ethical principle in interviewing includes: 
a) Deception 
b) Confidentiality 
c) Forceful questioning 
d) Bias 
Answer: b) Confidentiality 
Explanation: Respondent information must remain confidential. 

B. Short Answer Questions (50–100 words each) 

1. Define interview method and explain its importance in social 
research. 

2. What is rapport? Why is it important in interviewing? 

3. Differentiate between structured and unstructured interviews. 

4. Mention any four advantages of the interview method. 

5. Explain the ethical considerations in interviewing. 

Part 2 – Long Answer Questions 

1. Explain the objectives, stages, and process of the interview 
method in detail. 

2. Discuss the merits and limitations of the interview method with 
examples. 

Part 3 – Long Answer Questions 

1. Describe different types of interviews and their suitability in 
social research. 

2. Explain the role and qualities of a good interviewer in ensuring 
effective data collection. 
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UNIT 17 
INTERVIEW CHALLENGES  

STRUCTURE 

17.1 Introduction 

17.2 Objectives 

17.3 Interview Challenges: Precautions and limitations  

17.3.1 Meaning of Interview Challenges 

17.3.2 Precautions in Conducting Interviews 

17.3.2.1 Preparation Before Interview 

17.3.2.2 During the Interview 

17.3.3 Major Problems Faced During Interviews 

17.3.3.1 Interviewer Bias 

17.3.3.2 Respondent Bias 

17.3.3.3 Communication Barriers 

17.3.3.5 Time and Cost Constraints 

17.3.4 Ethical Challenges 

17.3.5 Limitations of the Interview Method 

17.4 Summary 

17.5 Glossary 

17.6 Answers to Check Your Progress 

17.7 Suggested Readings 

17.8 References  

17.9 Exercise 

17.1 INTRODUCTION 

In the previous units, you have studied various data collection methods 
such as observation, schedule, questionnaire, and case study. These 
methods highlighted how information can be gathered systematically in 
social research. Among these techniques, the interview method holds a 
special place because it allows direct interaction between the researcher 
and the respondent. Through interviews, researchers can explore 
attitudes, perceptions, emotions, and lived experiences in depth. 
However, despite its advantages, the interview process is not free from 
challenges. 

An interview is a dynamic social interaction. Unlike questionnaires, it 
involves human emotions, verbal and non-verbal communication, 
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cultural influences, and situational variables. Therefore, researchers 
must take certain precautions to ensure reliability and validity. If not 
carefully conducted, interviews may suffer from interviewer bias, 
respondent hesitation, misinterpretation of questions, or ethical issues 
such as lack of confidentiality. These challenges can distort findings 
and reduce the credibility of research. 

This unit focuses on the practical difficulties encountered during 
interviews and the strategies to overcome them. It builds upon earlier 
discussions of the interview method and now moves toward critical 
evaluation. Understanding interview challenges is essential for 
improving research quality and ensuring ethical standards. 

In social sciences, scholars like P.V. Young and C.R. Kothari have 
emphasized careful planning, training, and ethical sensitivity in 
conducting interviews. Internationally, researchers such as Earl Babbie 
and John W. Creswell have highlighted issues of bias, reflexivity, and 
reliability in qualitative interviews. 

After studying this unit, learners will be able to critically evaluate 
interview-related problems, adopt suitable precautions, and apply 
ethical standards in field research. The next step in your learning 
journey will involve understanding data processing and analysis 
techniques. 

17.2 OBJECTIVES 

After completing this unit, learners will be able to: 

1. Identify common challenges encountered during the interview 
process. 

2. Analyze the causes of interviewer and respondent biases. 

3. Examine ethical issues related to confidentiality and informed 
consent. 

4. Differentiate between limitations of structured and unstructured 
interviews. 

5 Apply precautionary measures to improve reliability and validity. 

6. Evaluate practical problems faced in field situations. 

17.3 INTERVIEW CHALLENGES: PRECAUTIONS AND 
LIMITATIONS  

17.3.1 Meaning of Interview Challenges 

Interview challenges refer to the difficulties, risks, and limitations that 
may affect the accuracy, objectivity, and ethical integrity of the interview 
process. At its core, an interview is a purposeful conversation between 
two or more people—the interviewer (who asks the questions) and the 
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interviewee (who provides the information). Unlike a casual 
conversation, a research interview is directed by the researcher to 
obtain specific information related to a study. 

P.V. Young defined the interview as "a dynamic social process," 
emphasizing that it is not just a one-way exchange of information but a 
social interaction where both parties influence each other. It allows the 
researcher to go beyond surface-level "yes" or "no" answers to 
understand the "why" behind human behaviour, beliefs, and 
motivations. 

Challenges in Conducting Interviews 

While interviews provide "thick description" and deep insights, they 
come with several practical and theoretical challenges: 

1. Researcher Bias and Subjectivity The personal views, tone of 
voice, or even the body language of the interviewer can 
unconsciously influence the respondent's answers. This can lead 
to biased data that reflects the researcher's expectations rather 
than the respondent's reality. 

2. The "Social Desirability" Bias Respondents often want to present 
themselves in a favourable light. They may give answers they 
think are socially acceptable or what the interviewer wants to 
hear, rather than sharing their true feelings, especially on 
sensitive topics like marriage, religion, or income. 

3. Accuracy of Memory Interviews often rely on the respondent’s 
ability to recall past events. Human memory is selective and 
fallible; people may forget details, exaggerate certain parts of a 
story, or unintentionally reorder events. 

4. Language and Communication Barriers Differences in 
vocabulary, accents, or cultural meanings of certain words can 
lead to misunderstandings. If the interviewer and interviewee do 
not share the same "linguistic field," the data collected may be 
inaccurate. 

5. Time and Resource Intensive Compared to survey 
questionnaires, interviews are time-consuming. They require 
scheduling, travel, transcription of recordings, and a very lengthy 
analysis phase. Because of this, interview samples are usually 
small, making it difficult to generalize the findings to a larger 
population. 

6. Difficulty in Establishing Rapport The quality of the data 
depends entirely on the "rapport" (trust) between the two parties. 
If the interviewee feels uncomfortable, judged, or suspicious of 
the researcher’s motives, they may withhold information or 
provide brief, unhelpful responses. 
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17.3.2 Precautions in Conducting Interviews :To ensure that an 
interview yields reliable and valid data for social research, several 
precautions must be taken by the researcher. These steps help 
minimize bias and ensure the ethical integrity of the study. 

 

Preparation and Planning 

Careful preparation is the first step toward a successful interview. 

• Selection of Respondents: Use a clear sampling method to ensure 
the interviewees are relevant to the research problem. 

• Interview Guide: Prepare a set of questions or a list of topics (an 
interview schedule) to ensure all necessary areas are covered 
without being too rigid. 

• Knowledge of the Subject: The researcher should be well-versed 
in the topic to ask meaningful follow-up questions and 
understand the context of the answers. 

Establishing Rapport and Environment 

The social atmosphere of the interview significantly impacts the quality 
of the information shared. 

• Neutral Venue: Choose a location where the respondent feels 
safe, comfortable, and free from distractions or eavesdropping. 

• Building Trust: Start with "ice-breaker" questions. The 
researcher should remain friendly but professional to encourage 
the respondent to speak openly. 

• Cultural Sensitivity: Be mindful of local customs, dress codes, 
and language nuances to avoid offending the interviewee or 
creating a power imbalance. 

The Process of Questioning 

How a question is asked is just as important as the question itself. 

• Avoiding Leading Questions: Questions should be neutral. For 
example, instead of asking, "Don't you think government 
schemes are helpful?" ask, "What is your opinion on the 
government schemes in your area?" 

• Active Listening: The interviewer should listen more than they 
speak. Use non-verbal cues like nodding to show engagement 
without interrupting the flow of thoughts. 

• Sequencing: Start with simple, factual questions and gradually 
move toward more sensitive or personal topics once a level of 
comfort is reached. 
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Recording and Documentation 

Accurate data collection is vital for the analysis stage. 

• Permission for Recording: Always seek explicit consent before 
using a voice recorder or camera. 

• Field Notes: Even if recording, take brief notes on the 
respondent's body language, pauses, and the surrounding 
environment, as these provide context that audio cannot 
capture. 

• Immediate Transcription: Transcribe or summarize the interview 
as soon as possible while the memory of the interaction is still 
fresh. 

Ethical Precautions 

Social research must prioritize the well-being of the participants. 

• Informed Consent: Clearly explain the purpose of the research 
and how the data will be used. 

• Anonymity and Confidentiality: Assure the respondent that their 
identity will be protected, especially when discussing sensitive 
social issues. 

• Right to Withdraw: Inform the respondent that they can skip any 
question or end the interview at any time without any negative 
consequences. 

17.3.2.1 Preparation Before Interview 

Pre-Fieldwork Preparation. Here is a detailed breakdown of each, 
explained in a way that helps students understand the "why" behind 
the "what": 

Clear Objectives 

Before the first question is asked, the researcher must know exactly 
what they are trying to discover. 

• Defining the Scope: This involves narrowing down the research 
problem into specific themes. For example, if the study is on 
"Women’s Empowerment," the objectives might be to understand 
their economic independence, decision-making power, or access 
to education. 

• Avoiding Data Overload: Without clear objectives, a researcher 
might collect a mountain of interesting but irrelevant 
information, making the analysis phase nearly impossible. 

Well-Structured Interview Guide 

An interview guide (or schedule) is the researcher's roadmap. Even for 
unstructured interviews, a list of "must-cover" topics is essential. 
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• Logical Flow: Questions should move from "Easy and General" 
(biographic data) to "Specific and Sensitive" (opinions and 
personal experiences). 

• Language Adaptation: The guide must be written in the local 
language or dialect of the respondents, avoiding technical 
sociological jargon. 

• Open-Ended Framing: Instead of "Do you like this scheme?" 
(Yes/No), the guide should say "How has this scheme affected 
your daily life?" to encourage detailed responses. 

Pilot Testing (The Pre-Test) 

A pilot test is a "trial run" of the interview with 2 or 3 people who are 
similar to the actual target group. 

• Testing Question Clarity: Does the respondent understand the 
words being used? If they look confused, the question needs to 
be rewritten. 

• Checking Timing: If a pilot interview takes three hours, the 
researcher knows they must cut down the number of questions 
to avoid respondent fatigue. 

• Identifying Gaps: Sometimes the pilot test reveals a totally new 
social factor the researcher hadn't thought of, allowing them to 
add it to the final guide. 

Proper Training of Interviewers 

In large-scale research projects, the professor or lead researcher may 
not conduct every interview. Training the field staff is critical for data 
reliability. 

• Neutrality Training: Interviewers must be taught to keep a "poker 
face." They should not show shock, approval, or disapproval at 
any answer. 

• Probing Techniques: Training helps researchers learn when to 
stay silent and when to ask "Why?" or "Could you explain 
further?" without leading the respondent. 

• Ethics and Sensitivity: Interviewers need to be trained on how to 
handle sensitive situations, such as a respondent becoming 
emotional or refusing to answer. 

17.3.2.2 During the Interview 

Maintain Neutrality 

A researcher must act as a neutral recording instrument. This means 
keeping your personal opinions, religious beliefs, or political views out 
of the conversation. 
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• Non-Verbal Neutrality: Your facial expressions (raising an 
eyebrow in surprise) or gestures (nodding too enthusiastically to 
one answer but not another) can signal to the respondent what 
you want to hear. 

• Verbal Neutrality: Avoid using words like "Right," "Exactly," or "I 
agree." Instead, use neutral acknowledgments like "I 
understand" or "Thank you for sharing that." 

Avoid Leading Questions 

A leading question is one that suggests a particular answer or contains 
a hidden bias. These are dangerous because they "force" a response that 
may not be true. 

• Incorrect (Leading): "Don't you think the local government has 
failed to provide clean water?" (This assumes failure). 

• Correct (Neutral): "What is your opinion on the water supply 
provided by the local government?" 

• The Goal: To ensure the data reflects the respondent's reality, not 
the researcher's assumptions. 

Ensure Confidentiality 

In social Sciences, respondents often share sensitive information about 
their families, finances, or community struggles. They will only be 
honest if they feel safe. 

• Privacy of Space: Conduct the interview in a place where 
neighbours or family members cannot overhear. 

• Data Security: Explicitly state that their name will not be linked 
to their answers in your book or thesis. Use pseudonyms (fake 
names) if necessary. 

• The "Ethics of Care": If a respondent becomes emotional, the 
researcher should offer to pause or stop the interview, prioritizing 
the person over the data. 

Build Rapport 

Rapport is the "bridge of trust" between the researcher and the 
respondent. Without it, the answers will be superficial and brief. 

• The First Five Minutes: Use this time for "small talk" about the 
weather, the crops, or general well-being to lower the 
respondent's guard. 

• Empathy, Not Sympathy: Show that you value their time and 
perspective without becoming overly emotionally involved in their 
personal problems. 
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• Active Listening: Show you are paying attention by maintaining 
eye contact and referring back to things they said earlier in the 
conversation. 

Check Your Progress 1 

1. List any two precautions to be taken before conducting an interview. 

2. Why is neutrality important during an interview? 

17.3.3 Major Problems Faced During Interviews 

Non-Cooperation of Respondents One of the most common hurdles is 
the flat refusal of a selected individual to participate. 

• Reasons for Resistance: Suspicion of the researcher’s motives, 
fear of government authorities, or simply "interview fatigue" if the 
community has been studied frequently before. 

• Impact: This leads to "non-response bias," where the final data 
only represents people who were willing to talk, potentially 
missing the views of those who are more guarded or 
marginalized. 

The Problem of Response Distortion Even when a respondent agrees to 
talk, they may not provide the truth. 

• Social Desirability: Respondents often give "prestige answers"—
they describe how they should behave rather than how they 
actually behave to avoid looking bad. 

• Memory Decay: Especially in life-history interviews, individuals 
may unintentionally reorder events or forget critical details, 
leading to an inaccurate chronological record. 

Language and Cultural Barriers Communication is not just about 
words; it is about shared meanings. 

• Semantic Gap: The same word may mean different things to a 
university professor and a rural villager. 

• Translation Loss: If the researcher is using a translator, subtle 
emotional nuances or cultural idioms often get "lost in 
translation," thinning the depth of the qualitative data. 

Interviewer Bias The researcher themselves can be the biggest problem. 

• The Halo Effect: If a researcher develops a very strong positive or 
negative impression of a respondent early on, they may interpret 
all subsequent answers through that biased lens. 

• Leading Cues: Unconscious nodding or frowning can "coach" the 
respondent into giving the answers they think the researcher 
wants. 

Environmental Distractions In many Indian sociological contexts, 
"privacy" is a luxury. 
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• Presence of Third Parties: In village settings, it is common for 
neighbours or family members to gather around during an 
interview. This "audience effect" prevents the respondent from 
speaking openly about sensitive topics like family disputes or 
personal income. 

• Physical Discomfort: Extreme heat, noise, or poor lighting can 
make both the interviewer and the respondent restless, leading 
to rushed and incomplete answers. 

Inadequacy of Recording If a researcher relies solely on memory, they 
can lose up to 60% of the detail within 24 hours. 

• Note-taking vs. Engagement: Writing constantly can break eye 
contact and rapport. 

• Technical Failure: Dependence on voice recorders can backfire if 
there is a battery failure or if the respondent becomes "mike-shy" 
and refuses to speak naturally in front of a device. 

17.3.3.1 Interviewer Bias 

Interviewer bias occurs when the personal characteristics, behavior, or 
expectations of the researcher influence the respondent's answers, 
leading to data that is not an objective reflection of reality. 

Types of Interviewer Bias 

1. Personal Attribute Bias The physical identity of the interviewer—
such as their age, gender, caste, or social class—can create a 
"power distance." For example, a male researcher interviewing 
rural women about family planning might receive very limited or 
shy responses compared to a female researcher. 

2. Expectancy Bias This happens when the researcher has a 
"hypothesis" in their mind and unconsciously looks for answers 
that support it. They might pay more attention to comments that 
fit their theory and ignore those that contradict it. 

3. Verbal and Non-Verbal Cues 

• Verbal: Using a tone of voice that suggests a "correct" answer or 
saying "Are you sure?" when a respondent says something the 
researcher didn't expect. 

• Non-verbal: Subtle actions like smiling, frowning, or nodding can 
act as "reinforcements," coaching the respondent to keep talking 
in a certain direction to please the interviewer. 

4. Errors in Recording Bias also occurs after the interview. If the 
researcher is not recording the session, they may "remember" the 
answers in a way that aligns with their own prejudices or cultural 
background. 
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How to Minimize Interviewer Bias 

To ensure the "Social Microscope" stays clear, students should follow 
these steps: 

• Self-Reflexivity: The researcher must acknowledge their own 
biases before entering the field. 

• Standardization: Asking questions in exactly the same way to 
every respondent. 

• Professional Distance: Maintaining a balance between being 
friendly (rapport) and being a neutral observer. 

17.3.3.2 Respondent Bias 

Respondent bias occurs when the interviewee’s answers do not reflect 
their true opinions or behaviours. This often happens because the 
respondent is reacting to the situation of being interviewed rather than 
the questions themselves. 

Social Desirability Bias 

This is the most common form of bias in sociological research. It occurs 
when respondents give answers that they believe are "correct" or 
"socially acceptable" to make themselves look good in the eyes of the 
researcher. 

• Prestige Seeking: A respondent might claim they read the 
newspaper daily or attend every village council meeting to appear 
more civic-minded than they actually are. 

• Avoiding Stigma: On sensitive topics like domestic habits or 
hygiene, people may hide "bad" habits to avoid being judged. 

Fear or Hesitation 

In many social contexts, respondents may feel threatened by the 
presence of a researcher, especially if the topic involves the government, 
local authorities, or sensitive community conflicts. 

• Suspicion: The respondent might think the interviewer is a "spy," 
a tax official, or a representative of a political party. 

• Self-Protection: Because of this fear, they may give very brief, 
vague, or "safe" answers to avoid any potential trouble later. This 
is especially common in studies involving marginalized groups or 
illegal activities. 

Providing False Information 

Sometimes, respondents deliberately mislead the researcher. This is not 
always due to fear; it can be a way of protecting their privacy or even 
"playing" with the researcher. 
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• Exaggeration: To get sympathy or potential aid (like government 
benefits), a respondent might exaggerate their poverty or health 
problems. 

• Concealment: People often provide false data regarding their 
actual income, land ownership, or age, as these are considered 
highly private matters in many cultures. 

Type of Bias Source Common Cause 

Interviewer 
Bias 

The 
Researcher 

Personal prejudice or leading body 
language. 

Respondent 
Bias 

The 
Interviewee 

Desire to look good or fear of 
consequences. 

17.3.3.3 Communication Barriers 

Communication barriers occur when the message intended by the 
researcher is not the message received by the respondent, or vice versa. 
These can be broken down into three main categories: 

Linguistic Barriers (Language) 

This is the most obvious barrier, particularly in a diverse country like 
India where dialects change every few kilometers. 

• Language Mismatch: If the researcher speaks a formal or urban 
version of a language while the respondent speaks a rural dialect, 
the interview will be plagued by misunderstandings. 

• Use of Jargon: Researchers often use academic terms like "social 
stratification," "patriarchy," or "globalization." Students must 
remember that these terms may have no meaning to a layperson. 

• Translation Loss: When a researcher does not speak the local 
language and relies on a translator, the emotional intensity and 
cultural nuances of the respondent's story are often lost. 

Semantic Barriers (Meaning) 

Even when both parties speak the same language, the meaning they 
attach to specific words might differ. 

• Differing Interpretations: A word like "family" might mean the 
nuclear family (parents and children) to a researcher, but to a 
rural respondent, it almost always implies the extended joint 
family. 

• Contextual Meaning: In some cultures, people use metaphors or 
indirect speech to discuss sensitive topics. A researcher who 
takes every word literally might miss the deeper symbolic 
meaning of the respondent's answers. 
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Psychological and Cultural Barriers 

These are invisible walls built by the social backgrounds of the 
participants. 

• The "Silence" Barrier: In certain traditional settings, there are 
cultural taboos against speaking about specific topics (like 
reproductive health or family conflict) with strangers or members 
of the opposite sex. 

• Cognitive Dissonance: If the researcher’s questions contradict 
the respondent’s core values or religious beliefs, the respondent 
may "shut down" or become defensive, leading to a breakdown in 
communication. 

Physical and Environmental Barriers 

External factors can also disrupt the flow of communication. 

• Background Noise: Interviews conducted in busy marketplaces, 
crowded homes, or near construction sites make it difficult for 
both parties to hear and concentrate. 

• Lack of Privacy: The presence of "onlookers" acts as a major 
barrier. A respondent will rarely communicate their true feelings 
if their mother-in-law or a village headman is standing nearby. 

Aspect Do’s (Best Practices) Don’ts (Avoid) 

Language Use the local dialect or 
simple, everyday 
language that the 
respondent uses. 

Avoid academic jargon, 
technical terms, or 
complex sociological 
"isms." 

Questioning Use open-ended 
questions like "How did 
you feel when...?" to 
encourage flow. 

Avoid "Leading" 
questions that suggest a 
right or wrong answer. 

Clarification Use "Probing" to clarify 
meanings: "What did you 
mean by the word 
'struggle'?" 

Don't assume you 
understand a local term 
without verifying its 
meaning. 

Listening Practice active listening. 
Use nods and eye contact 
to show engagement. 

Don't interrupt the 
respondent while they 
are sharing a thought or 
story. 

Environment Seek a quiet, private 
space to ensure the 
respondent feels safe to 
speak. 

Don't conduct sensitive 
interviews in front of an 
audience or family 
members. 
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Body 
Language 

Maintain a relaxed, 
neutral posture that 
shows you are a fellow 
human, not a judge. 

Avoid crossing your 
arms, looking at your 
watch, or appearing 
shocked by answers. 

17.3.3.5 Time and Cost Constraints 

The interview method is often criticized for being "expensive" in terms 
of both hours spent and money invested. Unlike survey questionnaires, 
which can be sent to hundreds of people simultaneously, interviews 
require a one-on-one commitment. 

Travel Expenses 

Fieldwork rarely happens in the researcher's backyard. 

• Reaching Remote Areas: Sociological studies often focus on rural 
or marginalized communities. Reaching these locations involves 
costs for fuel, public transport, and sometimes overnight stay. 

• Repeat Visits: A researcher often travels to a village only to find 
the respondent is busy in the fields or at a social event. This 
necessitates multiple trips for a single interview, doubling the 
transport cost. 

Scheduling Difficulties 

Coordinating the "free time" of both the researcher and the respondent 
is a major logistical challenge. 

• Occupational Conflicts: Farmers are busy during harvest; office 
workers are busy during the day. Finding a time that suits both 
parties can lead to delays of weeks or even months. 

• Cancellations: In qualitative research, life happens. Funerals, 
festivals, or sudden illnesses in the community can lead to last-
minute cancellations, wasting the researcher's planned time. 

• The "Wait" Time: Often, the interviewer must wait for hours for a 
respondent to finish their chores, making the ratio of "wait time" 
to "interview time" very high. 

Long Transcription Process 

This is the "hidden" cost of the interview method. Many students 
underestimate how much time is required after the talking is over. 

• Audio to Text: For every one hour of recorded interview, it 
typically takes 4 to 6 hours to transcribe it accurately into written 
text. 

• Translation Burden: If the interview was conducted in a local 
dialect and the thesis must be in English or Hindi, the 
translation process adds another layer of time and mental effort. 
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• Analysis Depth: Because the data is "thick" and descriptive, the 
researcher must spend significant time reading through 
hundreds of pages of transcripts to identify patterns and themes. 

Activity Box 1 

Interview 3 individuals on a simple topic (e.g., online education). 
Identify at least two challenges faced and suggest solutions. 

17.3.4 Ethical Challenges 

Ethical 
Rule 

Practical Action 

Consent Obtain a signature or a recorded verbal "Yes" before 
starting. 

Privacy Ensure no one else is in the room during the interview. 

Protection Use "Person X" instead of real names in your class 
assignments. 

Safety If the respondent looks upset, stop the interview 
immediately. 

 

Informed Consent 

Before an interview begins, the respondent must be fully aware of what 
they are participating in. 

• Voluntary Participation: The respondent should never be 
forced, threatened, or tricked into giving an interview. 

• Clarity of Purpose: The researcher must explain, in simple 
language, why the study is being conducted and how the 
information will be used (e.g., for a book or a degree). 

• Transparency: The respondent must be informed that they have 
the right to refuse to answer any specific question or to end the 
interview entirely at any time. 

Confidentiality 

Confidentiality refers to how the researcher manages the information 
shared by the respondent. 

• Data Protection: The researcher must ensure that raw notes, 
audio recordings, and transcripts are kept in a secure place 
where unauthorized people cannot access them. 

• Limiting Access: Only the primary researcher (and perhaps 
their supervisor) should have access to the original data that 
links specific answers to a specific person. 

Anonymity 
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While confidentiality is about storing data, anonymity is about reporting 
data. 

• Identity Protection: In the final book or report, the researcher 
must ensure that the respondent cannot be identified. 

• Use of Pseudonyms: Actual names should be replaced with fake 
names (e.g., "Respondent A" or "Sita"). 

• De-identification: Sometimes, even if a name is changed, a 
description (e.g., "the only female doctor in Khandwa") can reveal 
who the person is. The researcher must be careful to remove 
these specific "identifying markers." 

Sensitive Topics 

Sociologists often study "private" or painful aspects of human life, such 
as poverty, domestic violence, or social discrimination. 

• Minimizing Harm: The researcher must ensure that the 
interview does not cause the respondent emotional distress or 
"re-traumatize" them by forcing them to relive painful memories. 

• The Researcher’s Role: If a topic is too sensitive, the researcher 
should be prepared to provide information on where the 
respondent can find professional help (like a local NGO or 
counselor). 

• Neutrality vs. Empathy: While maintaining professional 
distance, the researcher must show human empathy when a 
respondent discusses their struggles. 

Check Your Progress 2 

1. What is social desirability bias? 

2. Mention one ethical issue in interviews. 

17.3.5 Limitations of the Interview Method 

Subjectivity 

The interview is a "human-to-human" interaction, which makes it prone 
to personal bias. Unlike a laboratory experiment, the data collected is 
filtered through the perspectives of both the researcher and the 
respondent. 

• Interpretation Bias: Two different researchers might interpret 
the same interview answer in two different ways based on their 
own social backgrounds. 

• Loss of Objectivity: In qualitative research, it is difficult to 
remain purely detached, which can sometimes color the final 
findings. 
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Limited Generalizability 

Because interviews are time-consuming, they are usually conducted 
with a very small number of people (a small sample size). 

• Micro vs. Macro: While an interview gives deep insight into one 
person or a small group, those findings cannot be applied to an 
entire city or country. For example, interviewing ten women in 
Khandwa about government schemes gives a deep 
understanding of their lives, but it does not statistically represent 
all women in India. 

Dependency on Interviewer Skills 

The quality of the data is only as good as the person asking the 
questions. 

• Skill Gap: If a student researcher is shy, unobservant, or lacks 
the ability to build rapport, the respondent will provide "shallow" 
or "dry" data. 

• Technical Art: Interviewing is an art that requires mastering the 
timing of questions, the tone of voice, and the ability to read body 
language—skills that take years to develop. 

Risk of Emotional Influence 

Interviews often involve a "social exchange" of emotions. 

• Sympathy Bias: A researcher might feel so much sympathy for 
a respondent’s hardships that they lose their critical analytical 
perspective. 

• Respondent Stress: On the other hand, the process of being 
interviewed can be stressful for the respondent, leading them to 
give rushed or "defensive" answers just to end the session. 

Difficulty in Quantification 

Data from interviews is usually "textual" (words, stories, descriptions) 
rather than "numerical" (percentages, charts). 

• Coding Challenges: Converting a 50-page transcript into a table 
or a graph is extremely difficult and often leads to the loss of the 
"flavor" of the conversation. 

• Statistical Analysis: It is nearly impossible to perform complex 
mathematical operations on interview data, making it less 
attractive for researchers who prefer hard statistical proof. 

Visual Aid: Flowchart of Interview Challenges 
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17.4 SUMMARY 

• Interview is a direct and interactive data collection method. 
• Challenges arise from human interaction and situational factors. 
• Precautions include planning, neutrality, and ethical 

compliance. 
• Interviewer bias can distort data. 
• Respondent bias includes social desirability and hesitation. 
• Communication barriers affect understanding. 
• Ethical issues involve consent and confidentiality. 
• Time and cost are practical constraints. 
• Limitations reduce generalizability. 
• Proper training improves reliability and validity. 
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17.5 GLOSSARY 

1. Interviewer Bias – Influence of interviewer’s behaviour on responses. 

2. Respondent Bias – Distortion caused by respondent’s attitudes. 

3. Neutrality – Maintaining objectivity during interaction. 

4. Rapport – Trust-based relationship between interviewer and 
respondent. 

5. Informed Consent – Voluntary participation with full knowledge. 

6. Confidentiality – Protection of respondent identity. 

7. Validity – Accuracy of findings. 

8. Reliability – Consistency of results. 

9. Social Desirability Bias – Giving socially acceptable answers. 

10. Pilot Study – Preliminary testing of interview schedule. 

17.6 ANSWERS TO CHECK YOUR PROGRESS 

CYP 1: 

1. Clear objectives and pilot testing. 

2. Neutrality prevents bias and ensures objectivity. 

CYP 2: 

1. Respondent gives socially acceptable answers instead of true ones. 

2. Confidentiality. 

17.7 SUGGESTED READINGS 
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17.9 EXERCISE 

Part 1 

MCQs 

1. Interviewer bias affects: 

   a) Reliability 

   b) Validity 

   c) Both 

   d) None 

   Answer: c 

2. Social desirability bias relates to: 

   a) Interviewer 

   b) Respondent 

   c) Schedule 

   d) Sampling 

Answer: b 

3. Confidentiality is related to: 

   a) Ethics 

   b) Sampling 

   c) Coding 

   d) Tabulation 

   Answer: a 

4. Pilot study helps to: 

   a) Increase bias 

   b) Test interview guide 

   c) Delay research 

   d) Reduce cost 

   Answer: b 

5. Rapport improves: 

   a) Data quality 
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   b) Cost 

   c) Bias 

   d) Errors 

   Answer: a 

Short Answer Questions (50–100 words) 

1. Explain interviewer bias. 

2. Discuss respondent hesitation. 

3. What are communication barriers? 

4. Why is informed consent necessary? 

5. Mention two limitations of interviews. 

Part 2 – Long Answer Questions 

1. Discuss the major challenges faced during interviews with examples. 

2. Explain precautions necessary for conducting ethical interviews. 

Part 3 – Long Answer Questions 

1. Analyze interviewer and respondent bias with suitable illustrations. 
2. Evaluate ethical issues in interviews in social research. 
3. Discuss limitations of the interview method and suggest 

improvements. 
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UNIT 18 
DATA PROCESSING & 

INTERPRETATION 
STRUCTURE 

18.1 Introduction 

18.2 Objectives 

18.3 Data Processing & Interpretation 

18.3.1 The Concept of Data Processing 

18.3.2 Classification of Data 

18.3.3 Tabulation Methods 

18.3.4 Content Analysis 

18.3.5 Interpretation of Findings 

18.4 Summary 

18.5 Glossary 

18.6 Answers to Check Your Progress 

18.7 Suggested Readings 

18.8 References 

18.9 Exercise 

18.1 INTRODUCTION 

The journey of social research does not end with the collection of data; 
in fact, the most critical phase begins once the researcher leaves the 
field. In the previous units, we explored the various methods of data 
collection, such as observations, case studies, and interviews. You 
learned how to gather "raw data"—the unrefined, disorganized mass of 
responses, field notes, and recordings. However, raw data in its original 
form is like unhewn stone; it possesses potential value but lacks utility 
and meaning until it is shaped and polished. Unit 18 focuses on the 
transformative stage of research known as Data Processing and 
Interpretation. 

Data processing is the technical procedure of converting raw data into 
a format suitable for analysis. It bridges the gap between the chaotic 
reality of fieldwork and the structured logic of a scientific report. This 
unit will guide you through the essential steps of editing, where we clean 
the data of errors; coding, where we translate qualitative meanings into 
symbols; and classification, where we group diverse responses into 
logical categories. We will examine the art of tabulation, which allows 
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us to present complex social facts in a clear, scannable format that 
reveals patterns at a glance. 

Beyond the mechanical aspects of processing, this unit introduces 
Content Analysis, a specialized technique for objective and systematic 
description of the manifest content of communication. This is 
particularly relevant in our modern "information age" for studying 
media, literature, and social discourse. Finally, we reach the 
culmination of the research process: Interpretation. Here, the 
researcher moves beyond the "what" to the "why" and "how." We will 
discuss how to relate findings to existing sociological theories, how to 
avoid common pitfalls like over-generalization, and how to ensure that 
the "Social Microscope" provides a clear, unbiased view of human 
society. By the end of this unit, you will possess the tools to turn a pile 
of interview transcripts or questionnaires into a sophisticated 
sociological argument. 

18.2 OBJECTIVES 

By the end of this unit, the student will be able to: 

• Categorize raw data into geographical, chronological, qualitative, 
and quantitative groups. 

• Construct systematic statistical tables using correct captions, 
stubs, and titles. 

• Analyze the components of content analysis to decode social 
messages in documented communication. 

• Evaluate the relationship between different social variables to 
form logical interpretations. 

• Design a coding frame for qualitative interview responses to 
facilitate easier data management. 

18.3: DATA PROCESSING AND INTERPRETATION 

Data processing and interpretation are essential stages in social 
research that transform raw data into meaningful conclusions. After 
data collection through methods such as interviews, questionnaires, or 
observation, the information gathered is usually unorganized and 
complex. Data processing begins with editing, where errors and 
inconsistencies are corrected, followed by coding, in which responses 
are assigned symbols or numbers for easy classification. The data are 
then classified and tabulated to arrange them systematically in tables 
or categories. This organized form allows researchers to apply statistical 
techniques or thematic analysis. Interpretation follows processing and 
involves explaining the meaning of analyzed data in relation to research 
objectives and hypotheses. It requires logical reasoning, comparison 
with existing theories, and understanding of social context. Through 
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interpretation, patterns, relationships, and trends are identified, 
enabling researchers to draw valid conclusions and make 
recommendations. Thus, data processing ensures accuracy and 
organization, while interpretation provides insight and understanding, 
making the research findings meaningful and scientifically useful. 

18.3.1 The Concept of Data Processing 

Data processing involves the operations performed on data to prepare 
it for analysis. It is the stage where the "raw" becomes "refined." 
Meaning of Data Processing: 
Data processing refers to the systematic procedure of organizing, 
classifying, coding, tabulating, and analyzing collected data to make it 
meaningful and suitable for interpretation. 

Definitions  

1. C.R. Kothari 

Data processing involves editing, coding, classification, and 
tabulation of collected data so that it can be analyzed and 
interpreted scientifically. 

2. P.V. Young 

Data processing is the transformation of raw data into 
meaningful information through systematic organization and 
analysis. 

3. Goode and Hatt 

Data processing is the orderly arrangement and analysis of data 
collected in research to discover patterns and relationships. 

4. Earl Babbie 

Data processing refers to preparing collected information for 
analysis by editing, coding, and entering it into a structured 
format. 

5. John W. Creswell 

Data processing is the procedure of organizing qualitative or 
quantitative data into categories, themes, or statistical formats 
for interpretation. 

18.3.2 Classification of Data 

Classification is the process of arranging data into groups or classes 
according to their common characteristics. 

Types of Classification: 

• Geographical: Data classified by area (e.g., states, districts, or 
rural/urban). 
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• Chronological: Data arranged according to time (e.g., annual or 
decadal growth). 

• Qualitative: Based on attributes that cannot be measured 
numerically (e.g., religion, literacy, or marital status). 

• Quantitative: Based on numerical intervals (e.g., age groups: 0-
10, 11-20; or income brackets). 

Check Your Progress 1 

Why is classification considered a prerequisite for tabulation? 

Activity Box: Reflection 

Take a local newspaper and try to classify five news items based on the 
"Types of Classification" mentioned above. Which category was the 
easiest to identify? 

18.3.3 Tabulation Methods 

Tabulation is the systematic arrangement of data in rows and columns. 
It simplifies complex data and facilitates comparison. 

Definitions 

1. C.R. Kothari 

“Tabulation is the process of summarizing raw data and displaying the 
same in compact form (i.e., in the form of statistical tables) for further 
analysis.” 

Kothari emphasizes that tabulation helps in systematic arrangement 
and simplification of data for interpretation. 

2. P.V. Young 

“Tabulation is the orderly arrangement of data in columns and rows.” 

Young highlights the structural aspect of tabulation in organizing 
classified data. 

3. Earl Babbie 

“Tabulation is a technique for summarizing data by counting the 
number of cases that fall into various categories.” 

Babbie focuses on counting and frequency distribution as central to 
tabulation. 

4. Allen L. Edwards 

“A table is a systematic arrangement of statistical data in rows and 
columns.” 

Edwards stresses the statistical and systematic presentation of data. 

5. W.G. Cochran 
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“Tabulation is a method of presenting data in a concise and logical 
manner for statistical analysis.” 

Cochran emphasizes clarity and logical organization. 

Professor A.L. Bowley defined tabulation in his works on statistics as: 

"The intermediate process between the accumulation of data and the 
final investigation." 

He further elaborated that tabulation is the "systematic arrangement 
of statistical data in columns and rows," designed to exhibit the data 
in a concise and even form. 

From these definitions, tabulation can be understood as: 

The systematic and logical presentation of classified data in rows and 
columns to facilitate comparison, analysis, and interpretation. 

Objectives of Tabulation 

Tabulation is the systematic presentation of classified data in rows and 
columns. The main objectives of tabulation in social research are: 

1. To Organize Data Systematically 

It arranges large and complex data in a structured form for easy 
understanding. 

2. To Simplify Complex Information 

Raw data are often confusing; tabulation condenses them into 
clear and concise tables. 

3. To Facilitate Comparison 

Tables allow comparison between different groups, categories, or 
time periods. 

4. To Highlight Important Facts 

Significant trends, patterns, and relationships become visible 
through tabular presentation. 

5. To Support Statistical Analysis 

Tabulated data can easily be used for calculations such as 
averages, percentages, and correlation. 

6. To Save Time and Space 

It presents a large amount of data in a compact and economical 
format. 

7. To Provide Basis for Interpretation 

Tabulation helps researchers interpret results logically and 
accurately. 

8. To Ensure Accuracy and Clarity 
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Proper tabulation reduces errors and improves the reliability of 
findings. 

Types of Tables  

In social research and statistics, tables are used to organize data 
systematically so that patterns can be easily identified. Tables are 
generally classified into two broad categories based on the number of 
variables they represent. 

1. Simple Tables (Univariate Tables) 

A simple table represents only one variable. It is used to show the 
distribution of a single characteristic across different categories. 

Example: Distribution of Students by Faculty 

Variable: Faculty Type 

Faculty Number of Students Percentage (%) 

Humanities 150 50% 

Science 90 30% 

Commerce 60 20% 

Total 300 100% 

2. Complex Tables 

Complex tables provide information about two or more variables 
simultaneously. They are used to show relationships or comparisons 
between different sets of data. 

A. Two-Way Table (Bivariate/Cross-Tabulation) 

This shows the relationship between two variables. 

Example: Student Performance by Gender 

Variables: Gender and Result Status 

Gender Pass Fail Total 

Male 45 5 50 

Female 48 2 50 

Total 93 7 100 

Gemini said 

In social research and statistics, tables are used to organize data 
systematically so that patterns can be easily identified. Tables are 
generally classified into two broad categories based on the number of 
variables they represent. 
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1. Simple Tables (Univariate Tables) 

A simple table represents only one variable. It is used to show the 
distribution of a single characteristic across different categories. 

• Example: Distribution of Students by Faculty 

• Variable: Faculty Type 

Faculty Number of 
Students 

Percentage 
(%) 

Humanities 150 50% 

Science 90 30% 

Commerce 60 20% 

Total 300 100% 

2. Complex Tables 

Complex tables provide information about two or more variables 
simultaneously. They are used to show relationships or comparisons 
between different sets of data. 

A. Two-Way Table (Bivariate/Cross-Tabulation) 

This shows the relationship between two variables. 

• Example: Student Performance by Gender 

• Variables: Gender and Result Status 

Gender Pass Fail Total 

Male 45 5 50 

Female 48 2 50 

Total 93 7 100 

B. Three-Way Table 

This covers three variables at once, often using sub-categories to 
provide a deeper level of detail. 

Example: Employment Status by Education and Region 

Variables: Education Level, Employment Status, and Region 
(Urban/Rural) 

Educatio
n Level 

Urban 
(Employed
) 

Urban 
(Unemployed
) 

Rural 
(Employed
) 

Rural 
(Unemployed
) 

Graduate 120 10 80 15 

Post-
Graduate 

95 5 60 5 



 INFORMATION SOURCES, INTERVIEWING, AND ANALYSIS 

SOCIAL RESEARCH | 196 

NOTE 
 

 

 

Total 215 15 140 20 

C. Manifold Table (Multi-variate) 

These tables explain a highly complex relationship between many 
interrelated factors. For example, a table showing "Population 
distribution by Age, Gender, Religion, and Literacy rate" would be a 
manifold table. 

 

Advantages of Tabulation 

Tabulation plays an important role in data processing and analysis. Its 
major advantages are: 

1. Clarity and Simplicity 

Presents complex data in a clear, systematic, and easy-to-
understand form. 

2. Condensation of Data 

Summarizes large volumes of raw data into a compact format. 

3. Facilitates Comparison 
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Enables comparison between different categories, groups, or time 
periods. 

4. Saves Time and Space 

Reduces lengthy descriptions by presenting information in rows 
and columns. 

5. Basis for Statistical Analysis 

Makes it easier to compute percentages, averages, correlations, 
and other statistical measures. 

6. Highlights Trends and Patterns 

Helps identify relationships, similarities, and differences within 
data. 

7. Improves Accuracy 

Organized presentation reduces chances of error and confusion. 

8. Useful for Interpretation 

Serves as a foundation for drawing conclusions and making 
research recommendations. 

Main Parts of Table 

A statistical table is a systematic arrangement of data in rows and 
columns. The main parts of a table are as follows: 

1. Table Number 

Each table is given a specific number (e.g., Table 1, Table 2) for easy 
identification and reference. 

2. Title 

The title clearly states what the table represents. It should be brief, 
clear, and self-explanatory. 

3. Headnote (if any) 

A note placed below the title that provides additional information such 
as units of measurement (e.g., figures in percentages, in thousands, 
etc.). 

4. Captions (Column Headings) 

These are the headings given at the top of each column to explain the 
data presented vertically. 

5. Stubs (Row Headings) 

These are the headings given on the left side of the table to describe the 
rows of data. 

6. Body of the Table 
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The central part containing the actual data arranged in rows and 
columns. 

7. Footnotes 

Additional explanatory notes placed at the bottom of the table to clarify 
specific points or symbols used. 

8. Source 

Indicates the origin of the data (e.g., survey, census, report, etc.). 

 

Types of Tables: 

1. Simple Table: Focuses on one characteristic (e.g., Number of 
students by gender). 

2. Complex Table: Shows two or more characteristics 
simultaneously (e.g., Number of students by gender AND by their 
stream of study). 



 DATA PROCESSING & INTERPRETATION 

SOCIAL RESEARCH              | 199 

NOTE 
 

 

 

Check Your Progress 2:  

1. How does A.L. Bowley define the role of tabulation in the research 
process? 

2. Distinguish between 'Captions' and 'Stubs' in a statistical table. 

3. What is the primary difference between a Simple Table and a 
Complex Table? 

18.3.4 Content Analysis 

Content Analysis serves as the bridge between qualitative description 
and quantitative precision. It is a vital tool for sociologists who wish to 
study "communication" as a social fact. Content analysis is a research 
tool used to determine the presence of certain words, themes, or 
concepts within some given qualitative data (i.e. text). 

Content analysis is a research technique used to make objective, 
systematic, and quantitative descriptions of the manifest content of 
communication. While interviews and observations deal with people, 
content analysis deals with documents—such as newspapers, films, 
speeches, songs, or social media posts. 

The Procedure of Content Analysis 

To turn a text into data, the researcher follows these systematic steps: 

1. Defining the Universe: Deciding which documents to study (e.g., 
"All editorials of The Times of India published in January 2026"). 

2. Unit of Analysis: Selecting the specific element to be counted. 
This could be a word (e.g., "poverty"), a sentence, a theme, or a 
whole article. 

3. Developing Categories: Creating "pigeon-holes" for the data. For 
example, if studying "Gender in Media," categories might be 
"Empowered," "Traditional," or "Subservient." 

4. Coding: Going through the text and tallying every time a unit falls 
into a category. 

Manifest vs. Latent Content 

• Manifest Content: This refers to the visible, surface-level content. 
It involves counting how many times a specific word appears. It 
is highly objective. 

• Latent Content: This refers to the underlying, hidden meaning or 
"spirit" of the text. It requires the researcher to interpret the tone 
or symbols used. 

Activity Box: Content Analysis in Practice 

Select three different advertisements from a magazine. Count how many 
times the word "Traditional" is used versus the word "Modern." Discuss 
with your peers what this tells us about current social values. 
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Significance and Limitations 

Significance: 

• Non-Reactive: Unlike interviews, the "subject" (the text) doesn't 
change its behaviour because it is being studied. 

• Historical Reach: It allows sociologists to study the past by 
analyzing old records or letters. 

• Trend Analysis: It is excellent for tracking how social attitudes 
change over decades. 

Limitations: 

• Subjectivity in Coding: Two researchers might interpret the 
"latent" meaning of a poem or speech differently. 

• Lack of Context: Counting words does not always explain the 
"why" behind the message. 

• Availability: The researcher is limited only to what has been 
recorded or published. 

18.3.5 Interpretation of Findings 

Interpretation is the final and perhaps the most intellectually 
demanding stage of the research process. It is the act of drawing 
inferences from the processed and tabulated data and explaining the 
significance of the results. As the "soul" of research, interpretation 
moves the study from a mere collection of facts to a meaningful 
contribution to social research knowledge. 

The Process of Interpretation 

Interpretation involves two major steps: 

• Intra-Data Interpretation: Establishing relationships between 
the variables within the study. For example, if your data shows 
that as women’s education levels increase, their participation in 
household decision-making also increases, you are interpreting 
a positive correlation between education and empowerment. 

• Extra-Data Interpretation: Connecting your findings to the 
broader body of sociological knowledge. This involves comparing 
your results with previous studies or checking if they support or 
contradict existing social theories. 

The Process of Generalization 

Generalization is the process of formulating a general rule or principle 
based on specific observations. 

• The Logic: If a researcher finds that 80% of marginalized families 
in a specific block are not using a government scheme due to a 
lack of digital literacy, they might generalize that "digital illiteracy 
is a significant barrier to social welfare access in rural areas." 
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• Condition: Generalization is only valid if the sample is 
representative and the data processing has been rigorous. 

Linking Findings to Social Theory 

For a study to be sociologically relevant, it must engage with theory. 

• Theoretical Integration: A student studying labor patterns in a 
factory might use Karl Marx’s theory of "Alienation" to explain 
why workers feel disconnected from their products. 

• Theory Building: Sometimes, the findings are so unique that they 
suggest a need to modify an existing theory or propose a new 
concept entirely. 

Precautions in Interpretation 

A researcher must be a cautious judge of their own data. To maintain 
scientific validity, the following precautions are essential: 

• Avoid Over-generalization: Do not claim that findings from one 
village apply to the entire country. Be honest about the 
limitations of your sample. 

• Maintain Objectivity: The researcher must not force the data to 
fit their personal prejudices or political views. 

• Distinguish Correlation from Causation: Just because two things 
happen together (e.g., higher income and higher internet usage) 
does not always mean one causes the other. There might be a 
third factor, like "Urbanization," affecting both. 

• Check for Negative Evidence: Do not ignore the cases that 
contradict your theory. A good sociologist explains the 
"exceptions to the rule." 

Activity Box: The Why Behind the What 

Imagine your tabulated data shows that "Crime rates are higher in areas 
with high unemployment." 

1. Provide a statistical interpretation (The "What"). 

2. Provide a sociological interpretation (The "Why"). 

Interpretation is the process of drawing inferences from the processed 
data. It involves: 

• Generalization: Finding the broad principles. 

• Theoretical Integration: Linking the results to existing knowledge 
(e.g., linking your findings on education to Bourdieu's concept of 
Cultural Capital). 

Check Your Progress 3 

• What is the main difference between manifest and latent 
content? 
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• Why is content analysis considered a "non-obtrusive" or "non-
reactive" method? 

Check Your Progress 4 

1. What is the difference between intra-data and extra-data 
interpretation? 

2. Why is "over-generalization" considered a danger in social 
research? 

18.4 SUMMARY 

• Data processing is the vital link between data collection and 
analysis, involving editing, coding, and classification to make raw 
data usable. 

• Editing ensures the data is accurate, consistent, and complete, 
while coding translates qualitative responses into manageable 
symbols or numbers. 

• Classification organizes data based on geography, time, qualities, 
or quantities, providing the foundation for all subsequent 
analysis. 

• Tabulation serves as the final visual representation of data, 
utilizing a structured format of rows and columns to enable quick 
comparisons and pattern recognition. 

• A scientific table must include essential components like a table 
number, title, headnotes, captions (vertical), stubs (horizontal), 
and source notes. 

• Content analysis allows sociologists to systematically study 
communication, transforming texts like newspapers and 
speeches into measurable data. 

• Interpretation is the intellectual climax of research, where the 
researcher explains the "meaning" of the findings and relates 
them to sociological theories. 

• Successful interpretation requires caution to avoid personal bias, 
over-generalization, and the misinterpretation of correlations as 
certain causes. 

18.5 GLOSSARY 

• Coding: The process of assigning a number or symbol to a 
specific category of response. 

• Tabulation: The orderly arrangement of data in columns and 
rows. 
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• Stubs: The row headings located on the left side of a statistical 
table. 

• Captions: The column headings at the top of a statistical table. 

• Content Analysis: A technique for the objective, systematic, and 
quantitative description of communication. 

• Generalization: The act of drawing a broad conclusion from a 
specific set of facts or data. 

• Editing: The process of checking raw data for errors, omissions, 
and inconsistencies. 

• Raw Data: Information collected from the field that has not yet 
been processed or analyzed. 

• Qualitative Classification: Grouping data based on non-
numerical attributes like caste or gender. 

• Theoretical Interpretation: Explaining research findings within 
the framework of established sociological theories. 

18.6 ANSWERS TO CHECK YOUR PROGRESS 

Check Your Progress 1:  

Classification is necessary for tabulation because a table cannot be 
constructed without first defining the categories (classes) into which the 
data will be placed. Classification organizes the chaos, while tabulation 
presents that organization. 

Check Your Progress 2 

1. Answer: A.L. Bowley defines tabulation as the "intermediate 
process between the accumulation of data and the final 
investigation." He views it as a bridge that takes raw, 
disorganized facts and arranges them systematically to make an 
investigation possible. 

2. Answer:  Captions are the headings given to the vertical columns 
of a table. They explain what the data in each column represents. 

Stubs are the headings given to the horizontal rows, usually 
placed on the extreme left of the table. 

3. Answer:  A Simple Table (one-way table) presents data based on 
only one characteristic or variable (e.g., a table showing only the 
number of respondents by their age). 

A Complex Table (manifold table) presents data by cross-
referencing two or more characteristics simultaneously (e.g., a 
table showing respondents by age, gender, and literacy status). 

Check Your Progress 3 



 INFORMATION SOURCES, INTERVIEWING, AND ANALYSIS 

SOCIAL RESEARCH | 204 

NOTE 
 

 

 

Answer 1:  

The primary difference lies in the depth of analysis: 

• Manifest Content refers to the visible, surface-level elements of 
communication that are easily countable and objective, such as 
the frequency of a specific word (e.g., counting how many times 
the word "democracy" appears in a speech). 

• Latent Content refers to the underlying, hidden meanings, 
symbols, or themes within the text. It requires the researcher to 
interpret the "spirit" or tone of the message, which is more 
subjective but offers deeper sociological insight. 

Answer 2:  

Content analysis is considered a non-obtrusive or non-reactive 
method because the researcher is studying "static" documents (like old 
newspapers, books, or recorded films) rather than live human subjects. 

• In interviews or observations, people might change their behavior 
because they know they are being watched (the "Hawthorne 
Effect"). 

• In content analysis, the source material remains unchanged by 
the researcher's presence, ensuring that the data is not distorted 
by the act of investigation itself. 

Check Your Progress 4 

Answer 1: Difference between Intra-data and Extra-data 
Interpretation 

• Intra-data Interpretation is the internal analysis of the results 
within the specific study. It involves identifying patterns, trends, 
and correlations between the variables the researcher has just 
measured (e.g., observing that in your sample, higher income 
correlates with higher health awareness). 

• Extra-data Interpretation is the external analysis where the 
researcher connects their specific findings to the outside world. 
This involves comparing the results with existing literature, 
historical data, or established sociological theories to see how the 
new findings fit into the larger body of knowledge. 

Answer 2: The Danger of Over-generalization 

 Over-generalization is considered a danger because it leads to "false 
universalism." It occurs when a researcher takes a finding that is true 
for a specific, small group and claims it is true for an entire population. 

• Scientific Risk: It compromises the validity of the research. For 
example, studying the problems of five students in one college 
and concluding that "all Indian students face these same 
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problems" is logically incorrect because different regions, classes, 
and cultures have different realities. 

• Practical Risk: If policymakers use over-generalized data, the 
resulting social schemes may fail because they were based on a 
narrow, unrepresentative set of facts. 
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18.9 EXERCISE 

Part 1: MCQs 

1. The row headings of a table are known as: 

a) Captions b) Stubs  

c) Titles d) Footnotes 

Answer: b. Explanation: Stubs are the headings given to rows, whereas 
captions are the headings for columns. 

2. Classifying data based on "Rural" and "Urban" is an example of: 

a) Chronological b) Geographical  

Sr. 
No. Title URL QR Code 

1 Social 
Research 

http://books.aisectonline.com
/User/UnitUrls?unitId=13616 

 

http://books.aisectonline.com/User/UnitUrls?unitId=13616
http://books.aisectonline.com/User/UnitUrls?unitId=13616
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c) Quantitative d) Alphabetical 

Answer: b. Explanation: Since it is based on location or area, it is 
geographical classification. 

3. "Coding" is primarily done to: 

a) Make data colourful b) Hide data  

c) Facilitate easier processing d) Increase travel costs 

Answer: c. Explanation: Coding assigns symbols to data to make it 
easier for computers or researchers to categorize and analyze it. 

4. Content analysis is used to study: 

a) Soil samples b) Human blood  

c) Documented communication d) Distant stars 

Answer: c. Explanation: It is a technique for analyzing texts, media, and 
other forms of communication. 

5. Interpretation follows which stage? 

a) Data collection b) Data processing  

c) Hypothesis making d) Bibliography writing 

Answer: b. Explanation: Interpretation is the final step where the 
processed data is explained. 

Short Answer Questions 

1. Define the term "Data Editing." 

2. What is the difference between a Simple and a Complex table? 

3. Mention any two precautions to be taken during data 
interpretation. 

4. What are "Captions" in a statistical table? 

5. Define Qualitative Classification with an example. 

Part 2: Long Answer Questions 

1. Elaborate on the different types of data classification used in 
sociological research with suitable examples. 

2. Discuss the importance and components of a scientific table in 
the presentation of research findings. 

Part 3: Long Answer Questions 

1. What is content analysis? Explain its significance in studying 
modern social media and communication. 

2. Describe the process of interpretation. How does a researcher 
link field findings with sociological theory?
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